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Infrastructure Engineering, Inc., held a ribbon cutting Aug. 28 at its new office at 806 S. 11th St.
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A minority business making major strides
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Michael Sutton, president and CEO of
Infrastructure Engineering, Inc., sees
opportunities in Springield.
The civil
engineering irm opened its Springield
ofice in March 2013 in the Greater
Springield Chamber of Commerce building
using ofice space provided by Timothy
Rowles, executive director of the Springield
Black Chamber of Commerce.
Sutton
purchased
Infrastructure
Engineering, Inc., in 1997. It was founded
in 1986 in Chicago and has ofices in
Indianapolis, New York, Omaha, Peoria and
Springield.
The irm focuses on design engineering,
program
management,
construction
engineering and inspection services and is

certiied as a Minority Business Enterprise
and Disadvantaged Business Enterprise by
the State of Illinois. “These designations are
important to us,” said Sutton. “We’re thankful
for the programs.” His goal is to see the irm
become successful through the support
of clients and the community, eventually
outgrowing the need for such programs.
Larry Ivory, president and CEO of the
Illinois Black Chamber of Commerce,
introduced Sutton and Rowles. “We got to
talking and Tim said, ‘Mike, would you like
to open a business in Springield?’,” said
Sutton. “He made it happen.”
Market research was an essential part
continued on page 12
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Terry Farmer
A photographer’s photographer
By Scott Faingold

Terry Farmer Photography has been in
business for more than 25 years, starting
out in downtown Springfield near
Springfield High School. As the business
grew, they eventually moved to the current
location at 4133 Old Jacksonville Rd.
“There have been a lot of photographers
in Springfield over the last 10 years,” says
Farmer. “I think our longevity is just based
on the fact of our customer service and
quality and consistency.”
Farmer first picked up a camera in
high school and just started shooting,
developing his proficiency and his eye.
His first formal training was in classes
at Springfield College (now Benedictine)
where he was encouraged by Sr. Regina
Marie Fronmuller, an Ursuline nun. After
that, he studied photography further at
SIU-Carbondale, eventually working as a
photographer for the state of Illinois for
nine years before hanging out his shingle.
A “Terry Farmer photograph” is
instantly recognizable for any number of
reasons, from composition to color and
lighting. It is hard to mistake his work

when you see it. Farmer attributes this
to his in-depth training. “It’s important to
know how to light an object,” he explains.
“A lot of photographers now will go out and
shoot only with found light. More often
than not, we supplement or add lighting to
our pictures. Some found lighting
can be good, though.”
Composition
is
also key. “The whole
word
‘photography’
means ‘writing with
light,’” he points out.
“Light-writing.
And
to me that’s what
you’re doing with
light, whether it’s a
commercial job or a
family portrait in the
park. One of the things I
remember in college was that
when you look into a frame, you need
to evaluate the whole picture, make sure
that if there’s something in the frame that
you don’t want in the picture, to eliminate
it, and to simplify and to make things clean

and simple.”
For those wanting to find success in
the photography field, Farmer stresses the
fundamentals of technique. “A lot of people
now, especially digital photographers,
just go out and shoot, they don’t really
concentrate on what’s in the
viewfinder. I think there’s so
many photographs being
taken now, especially
with the iPhones and
the cell phones, and
most of those are just
snapshots – they’re
not really thought out,
they’re not lit, except
for whatever flash is on
your camera. Granted,
when you shoot a million
you’re gonna get some neat
ones, but I think using the right
equipment and knowing how to use the
right equipment is very important.”
Farmer
reports
that
many
photographers approach his company in
search of internships or positions “and

they don’t know how to use a flash or a
studio light or anything like that. Not that
that is everything but I don’t think they
understand light.”
Another thing beginning photographers
need to keep in mind is that the
photography business is indeed a
business. “Some of these people come
and they work for a year or two and
they seem to think, ‘Oh, I’m just gonna
take pictures all day and make some
money’ but there’s other things, sales tax,
employee withholding, things that aren’t
traditionally thought of when you’re just
into photography, and I think that’s why a
lot of businesses fail.”
Farmer’s wife, Sandy (pictured), is
his business partner and they have been
married for as long as their business has
been going. Sandy retired from the state of
Illinois 10 years ago, and has always helped
with assignments. “She’s been my kinda
right-hand person,” says Farmer. “It’s been
a big help – you can have employees and
things like that but you can always count on
your family, your wife.”
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The harvest is said to be much better than anticipated this year.

The sleeping
giant wakes
Monster harvest comes
to Sangamon County
By David A. Kelm

Every year, about this time, it does not
matter if you are running late for work,
your son’s ballet recital, your daughter’s
wrestling match or just to grab poster
board, glue, markers and glitter at halfpast midnight for a “science project you
just remembered,” you are likely to run into
trafic backed up by some farm behemoth
or other lumbering between ields. While
it might be easy to forget the agricultural
heritage surrounding Springield as we run
from the coffee shop to work in a comfy
ofice, Sangamon County farmers are in
the midst of one of the largest – if not the
largest – harvests of all time.
Recent census numbers show that
Sangamon County is still an agriculturally
heavy area of the state of Illinois.
While politicians and policy makers at
the city and state level often point to
state government jobs or the medical
community as an economic engine,
agriculture is still of great signiicance to
Sangamon County, which is approximately
518,000 acres. With about 1,100 farms,
Sangamon County has about 382,000
acres or 74 percent of land mass under
till. For the most part, Sangamon County
farmers plant and harvest corn and beans.
Andy and John Goleman of Goleman
Farms are looking at a record harvest on
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the acreage they farm in southeastern
Sangamon County. Andy Goleman, who
also serves on the Sangamon County Board,
said last week that this year’s harvest, in
some respects, will be the best he has seen
in his life. “We are looking at ields with
70 bushels of beans [per acre],” Goleman
said. A typical year would yield 55 bushels
with this year coming in nearly 25 percent
higher than usual. As for corn, Goleman is
seeing 250-275 bushels an acre whereas
his farm typically harvests 215-220 during
an average year.
Jim Birge, Sangamon County Farm
Bureau manager, is seeing similar numbers
across Sangamon County. “We are having
fantastic yields this year,” Birge said. “We
are seeing yields considerably better than
usual and in some cases better than ever
seen.” Birge and Goleman both noted that
the “super-sized” harvest is due to a good
amount of rain that fell in a timely manner
throughout the growing season.
This year’s yields and the late season
rains, however, bring with them their own
problems. Goleman notes that in his area of
Sangamon County they have had 18 ½ inches
of rain since Oct. 1. Wet, soggy conditions
bog down the harvest process, especially
beans. “Beans gotta have it dry in order to
get them out of the ield,” Goleman said. With

all of the rain, the ields are rutted and messy.
Birge also noted that the wet conditions are
an added challenge for farmers struggling to
harvest such a large crop. “The muddy ields
are a slog for farmers and we have seen some
stalk rot in the corn because of the excessive
moisture,” Birge said.
For those of us who experience their
grain from the open end of a corn lakes box
or a toasted multi-grain bagel schmeared
with honey maple cream cheese, we can be
forgiven (once) for the misapprehension
that Harvest-A-Palooza 2014 will result
in a whirlwind of proits for area farmers.
According to Birge and Goleman, that is not
going to be the case this year. For a variety of
reasons, grain prices are signiicantly lower
this year. Sangamon County agriculture is
an international business that is impacted
by geopolitical events and multinational
trade agreements. Birge notes that one
such lashpoint affecting prices is the
crisis with Russia over Ukraine. “When
the U.S. restricts support to Russia, Russia
reacts, impacting our export of grain to
that part of the world,” Birge said. Prices

are a relection of the supply and demand
cycle and the harvest is much “better than
anticipated this year,” added Goleman.
Sangamon County agriculture is an
economic engine that dramatically adds
to the economy. “When farmers make
money, they spend money,” Goleman said.
“They buy vehicles and equipment that
drive union jobs and sales taxes for the
economy.” Goleman noted that because
prices are lower this year, some farmers are
going to hold back on extensive purchases
impacting the local economy. Birge noted
that agriculture is the “sleeping giant
of the Sangamon County economy that
isn’t always understood” in the same
way manufacturing, retail or medical are
understood. One thing is clear: this year,
with the mega-harvest running to midNovember, more and more of us are going
to run up against the orange triangles and
lashing yellow lights as we weave our way
across town.
Dave Kelm is a local attorney who can be
reached at DavidAKelm@gmail.com.
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Pease’s Candy
From black market sugar
to pink candy boxes
By Gabe House

Rob Flesher, owner and president of Pease’s
Candy, believes black market sugar may have
been the savior of his confectionary company.
“When my great uncle (Martin “Noonie”
Pease, Jr.) moved to Springield in 1930
and opened the store, it was the height of
the depression,” Flesher said. “All of our
recipes required large amounts of sugar, and
sugar was rationed to two pounds a week
during the Depression. He made the right
connections to buy black market sugar. Had
he not made those connections, he wouldn’t
have survived two months.”
Flesher believes his great uncle’s secret
sugar supplier was likely someone from the
Bunn family – which at the time owned the
Bunn Capitol Wholesale Grocery Company
in Springield – but his efforts to dig deeper
were stymied.
“I once had a lunch with George Bunn,
and I asked him about it,” Flesher said. “He
looked me square in the eye and said, ‘Rob,
I don’t know what you’re talking about.’
Either he really didn’t know, or like my uncle,

he wasn’t going to say a thing. I think I know
the truth, but it may always be a mystery.”
Regardless of the sugary subterfuge
that once kept Pease’s afloat amidst the
Depression, there is no mystery as to
what powers the company now: highquality ingredients, customer service and
a family tradition that goes back more
than 100 years.
“My great-grandfather (Martin Pease,
Sr.) started by making candy as a hobby
but he also wrote four cookbooks, the irst
one being in the late 1800s,” Flesher said.
“His philosophy was if he couldn’t sell you
candy, he would teach you how to make it
and then sell you the supplies. So to this day
we still sell a lot of supplies for the home
candy maker.”
Pease’s three stores – and the signature
pink boxes of candies they sell – dot the
Springield area. Flesher would like to
expand back into the north side of town
(Pease’s once had a location at 1871
Sangamon Ave. that closed due to slow sales
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Rob Flesher, owner and president of Pease’s Candy.

Pease’s Freedom Drive location is just one of the many places you can purchase their candy in Springfield.
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and revolving ownership of the shopping
center it was in) and has been keeping an
eye on the Legacy Pointe area where Scheels
is located.
For now, Flesher’s focus is on keeping
his current stores profitable. To that end,
he moved some manufacturing to St. Louis
nearly two years ago in a joint venture
with the Chocolate, Chocolate, Chocolate
Company.
“We were at a point where we weren’t
manufacturing enough to make it costeffective, so to preserve the company … we
had known the (owners) for a long time, and
they approached us and asked if we would
be interested in combining efforts,” Flesher
said. “They were building a new plant and
in order to make that cost-effective, they
needed more manufacturing. It worked out
great for both of us.”
The St. Louis plant does any necessary
cooking (roasted nuts, creams and the like),
while the local Pease’s stores continue to
manufacture solid molded candies, as well

any hand-dipped items. In fact, Flesher
said, chocolate-dipped strawberries have
become a huge boon in the past couple
years, particularly for Valentine’s Day. Their
perishable nature, however, make the days
leading up to the holiday a mad scramble.
But that’s the nature of candy-crazed
holidays for a shop of Pease’s nature.
Valentine’s Day is the company’s third
biggest holiday, followed by Easter and the
time between Thanksgiving and Christmas.
“We have to have a big Christmas, but
little things like a poorly timed snowstorm
or any kind of product delay – last year we
couldn’t get almonds on time, and we had
to hold up several corporate orders – that
can throw us off for days,” Flesher said. “But
about 40 percent of our year is between
Thanksgiving and Christmas.”
Gabe House works in the lending
department at United Community Bank.
He can be reached at 217-787-3000
or ghouse@ucbbank.com
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The anti-bully
By Eric Woods

Exciting is just one word to describe the life
of local martial arts master John Geyston.
An eighth-degree black belt in Kenpo-Jitsu,
Geyston is also a certiied instructor in Krav
Maga, a certiied level three Muay Thai
instructor and a purple belt under former
Ultimate Fighting Champion Royce Gracie.
Geyston also has black belt rankings in
Shudo-Kan, Goju Shorei, BKF Kenpo, and
Nippon Ketsugo Ryu Jiu-Jitsu. He belongs
to Martial Artists Against Bullying (MAAB),
the Royce Gracie Jiu Jitsu Network and the
Peacekeepers Organization.
Geyston had big dreams growing up. “I
wanted to be a baseball star and a movie
star. I just wanted to be big and famous,” he
said. At age 15, he worked his irst job as a
busboy and dishwasher at the old Fleetwood
Restaurant. He also spent two summers
cutting grass at a cemetery, which was not
a fun experience. “It was miserable. I spent
eight hours a day pushing a mower.” Geyston
became interested in martial arts at a young
age, and while there were people who said
he could never make a career out of it, he
still moved forward with his dream.
Geyston has spent the majority of his life
in Springield but has also lived in Florida
and Kentucky. One of the things he loves
most about Springield is the community,
an element lacking in the other cities in

which he lived. “My wife and I were not
comfortable raising kids there,” he said.
“There was no element of community like
Springield.” Something Geyston would like
to see Springield improve upon is bringing
in major sporting events, such as sports
teams or mixed martial arts events.
In 1982, Geyston began his irst job
training in the martial arts when he took
over the intramural program at Lincoln
Land Community College. He taught in
Williamsville and Athens over the next
several years until 1989 when he moved his
academy to Springield. By 1994, Geyston
knew he wanted to go full time and decided
to set goals in order to achieve success. “I
wanted to go national,” he said. “Earning
my black belt was a big achievement as it
taught me how to set goals and learn that
failure is not bad. Without failure, you will
never ind success.”
The academy has classes for kids martial
arts, adult martial arts, and Brazilian JiuJitsu. “Kenpo Jitsu is the main component
here,” said Geyston. “I also teach Krav Manga,
and Gracie Jiu-Jitsu is huge.” Age ranges for
classes span from preschool aged kids all
the way up to several who are in their 60s.
Geyston’s academy is Royce Gracie certiied,
and the former UFC star comes twice a year
to train with the academy.
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Geyston is a big community supporter
and offers a number of specialized training
programs. Bully Proof is a seminar that
teaches people how to best protect against
bullying, which Geyston feels is a big issue
nationwide. “There is an epidemic, and
I would like to see more done. The zero
tolerance policies are good, but they do not
stop the kid who does not obey the rules,”
he said. Another program, Kids Safe, is
geared towards children and how they can
stay safe by learning about self-defense
techniques. Women’s Empowerment is
a seminar that provides self-protection
tools to help prepare women against
potential threats, as well as important
tips to help prevent bad situations from
happening. “I believe if you are involved in
the community that you should always give
something back.”
Over the next several years Geyston may
decide to slow down and let someone take
over the day-to-day operations, as he would
like to have more balance with his family
and leave a legacy for his children. He will,
however, continue to teach and train as long
as he is able. “Gracie’s father still taught at
age 95,” he said. “I do not know who I am
without this.”
Eric Woods can be reached
at ericw93@aol.com.

John Geyston
Title:

Owner and Chief Master Instructor,
John Geyston’s Martial Arts Academy

Address:

2937 W. White Oaks Dr., Springfield

Education: Studied Management and Labor
Relations at Sangamon State
University
Family:

Wife – Aimee; Children – Jett,
Jayden, and Jianna

Favorites –
Movie:
The Godfather
Restaurant: Mariah’s
Sports team: New York Yankees and St. Louis
Cardinals
Tidbits –
Has been a stuntman in three films
Collects old martial arts books and magazines,
many autographed
Has a large Elvis Presley collection in his home

MARKETING

Springfield’s new brand
By Ginny Lee

On Sept. 24, the Springield Convention &
Visitors Bureau unveiled its new marketing
campaign – “Always Legendary” – outside
its ofice at 109 N. Seventh St. The Austin,
Texas-based advertising agency USDM
gave a slide presentation to some 225
Springield area representatives of the
hospitality and tourism industry to kick off
the new advertising campaign.
“It was time to amp up our marketing,
to show everything we do here, and
to have the same message for all of
our markets,” Alicia Erickson, SCVB’s
marketing manager, said.
The presentation also unveiled an
eye-catching new window wrap featuring
photos of well-known Lincoln presenter
Fritz Klein and Lincoln sites for the
SCVB ofice. X-trem Graphix Solutions of
Springield created the colorful window

wrap, which has increased foot trafic into
the bureau’s ofice according to Erickson.
Creating the new logo and brand are
just part of the total advertising package,
according to Gina Gemberling, SCVB’s
acting director. SCVB staff and members of
the local hospitality industry spent months
working with USDM to create Springield’s
new brand.
“2015 promises to be another
legendary year for tourism in Springield,”
Gemberling added.
USDM previously created successful
marketing campaigns for Colorado Springs,
Atlanta and Savannah. The company
specializes in digital marketing tourism.
Ginny Lee is a regular contributor
to the Springield Business Journal
as a writer and photographer.

X-trem Graphix Solutions of Springfield created the colorful window
wrap, which has increased foot traffic into the bureau’s office.
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Author Houston Gunn is pictured with Dave Ramsey (left) and Donald Trump (right).

Entrepreneureal youth
Houston Gunn gets things done
By Roberta Codemo

Houston Gunn is passionate about
entrepreneurship. This 17-year-old high
school senior from Nashville, Tennessee,
has written two books and travels across
the country sharing his message to
inspire other young people to become
entrepreneurs.
He never dreamed of writing a book.
“English was one of my weakest subjects,”
said Gunn. “I failed ninth grade English.”
Gunn was one of 25 featured
authors to appear as part of the Illinois
Author Showcase at the Illinois Library
Association’s conference. He irst heard
about it in March or April and submitted
his application materials and was thrilled
when he got an email informing him that
he had been selected. “It was incredible,”
he said. “I learned a lot.”
His second book, Shooting for Success:
Your Launchpad for Skyrocketing to the
Top, which he co-wrote with Shauna
Shapiro Jackson, was released this year
and endorsed by Barbara Corcoran, star of
ABC’s Shark Tank. The book is a collection
of tips and interviews with experts in
their ields.
This follows up his irst book, Schooled
for Success: How I Plan to Graduate from
High School a Millionaire, published when
he was 16. The book started out as a school
project. As a high school freshman, he was
required to do a job-shadow assignment.
He shadowed Lee Arnold, CEO of Private
Money Exchange, who challenged him to
write a book, a task which Gunn completed
in 14 months. The book has been endorsed
by Donald Trump, the only person to
respond to an email Gunn sent out to
business executives requesting interviews.
“You have to ask,” said Gunn. “Being
told no is better than not asking at all.”
Gunn met Trump in March. “It was an
incredible experience,” said Gunn. “It was
the best day ever.” He’s grateful for Trump’s
support. “It’s had an incredible impact.”
While in Springield, Gunn spoke at
businesses, organizations and schools,
including the Sangamon County CEO class,
where he had a great time. “There’s nothing
like this where I’m at,” he said. He enjoyed
sharing his message with other teenagers
walking a similar path. “It was an amazing
class. The students were excited to hear
what I had to say.” He wishes he had had an
opportunity to take a class like this. “This
should be offered everywhere,” he said.
“It’s an incredible program.”
He shared his story about how he
got started on the path to becoming an
entrepreneur. “You have to take action and
get started,” said Gunn. “You have to start
somewhere and have to be passionate.”
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In other words, success doesn’t come to
those who sit around. You can be what
you want to be. Find something you’re
passionate about and ind a mentor in your
community. “If you like to cook, reach out
to a local restaurant and ask to do a one day
jobshadow,” said Gunn.
Gunn offers a different perspective
due to his age. He feels it is important to
let young adults know there are options
beyond simply going to college and getting
a job.
Gunn comes from a family of
entrepreneurs with an accent on real
estate. His parents have had a big impact
on his life and introduced him to the
business world when he was young. “It was
an incredible learning experience,” he said.
He has been interested in real estate
since seventh grade, when his mother
and grandmother took him to his irst real
estate seminar, Trump University. He made
his irst real estate deal when he was 13
with money he earned from appearing in a
car commercial.
“I wanted to lend money to my parents
but they wouldn’t let me,” said Gunn. They
made him a 43 percent partner in the
property. He made his irst private money
loan when he was 13.
His grandmother, Linda Youngberg, has
been his biggest mentor. “She always told
me: ‘When you work for others, you make
them rich. When you work for yourself, you
make yourself rich’.”
He always saw himself following this
path. His experiences at a young age just
accelerated the process. He has been an
entrepreneur since preschool, when he
started appearing in commercials and
doing print modeling. “This put me down
the path,” he said. “It helped build a work
ethic at a young age.”
Gunn has a lot of projects in the works,
including producing an online digital
magazine and starting his own publishing
company. He is also a singer-songwriter
who plays guitar, bass, mandolin and iddle
and would eventually like to record his
own songs.
He believes in setting goals. “A goal
without a date is just a dream,” said Gunn.
“You have to have a date. You have to visualize
it to achieve it.” If you don’t reach your goal by
that date, you have to be able to step back and
re-evaluate it and where it its in your life and
then set a new date to achieve it.
“I never thought I’d be where I am
today,” said Gunn. “It’s been an incredible
opportunity.”
Robert Codemo can be reached at
rcodemo@hotmail.com.
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Educator in the chamber
By Eric Woods

Sarah Graham is a native of the Illinois
capital and loves that Springield is a
medium-sized city with a small town feel.
“You can go anywhere and see anyone you
know. It is a supportive and welcoming
community,” she said. Graham believes
in not only supporting the city, but the
state as well. Case in point: she is a diehard Chicago Cubs and Chicago Bears fan.
“Well, we live in Illinois.” Graham is highly
involved in the community and belongs to
Illinois Women in Leadership, United Way,
Young Springield Professional Network,
and Westminster Presbyterian Church.
Graham would like to see Springield
continue to grow and for the community
to stay involved. “We need to create more
opportunities for a broader lifestyle for
people,” she said. “There is a lot going on right
now. There are a lot of important elections,
including governor, mayor and aldermen.”
Growing up, Graham wanted to be either
a news reporter or a teacher. Her irst job
was as a summer clerical worker for the
State of Illinois during high school and
college. Out of college she went to work
for her parents, who own businesses in the
city. Graham has previously been employed
in the educational ield at ITT Technical
Institute as well as Robert Morris University,
which has prepared her for her job with the

Chamber of Commerce.
Currently,
Graham
manages
the
educational and workforce programs for the
Greater Springield Chamber of Commerce.
She has been at her current job for a year and
a half and is responsible for the Continuum of
Learning and is the iduciary for Sangamon
CEO. “I work closely with schools and handle
any workforce concerns,” she said. Graham
loves working for the chamber. “We have a
fabulous staff, and the new CEO is awesome.
It is an extremely busy place, and I love that.
I love the challenges of the job.”
To be successful in her work, Graham
understands that she must know the
community. “This industry is association
work,” she said. “You must be lexible
because everything changes. Each day ebbs
and lows, so you must be able to adapt.”
Graham learned about the value of hard
work early in life. “I was a soccer player, a
runner and a swimmer,” she said. “It was very
clear early that without hard work nothing
comes easily. I preach it with my children.”
Graham’s parents instilled the notion of hard
work along with dedication and honesty in
their children. These values have helped her
succeed at being a working mother.
“I love being a mother,” said Graham. “It
is a constant juggling act, and there are days
I pat myself on the back. But I would not

have it any other way.” Keeping work and
family separate and functioning well is one
of Graham’s proudest achievements. Her two
oldest children are involved in competitive
soccer, so they have already started following
in their mom’s footsteps. They also compete
in cross-country, track and golf.
Graham is not anxious for the future to
come too quickly. She is curious, however, as
to how education will look in 20 years, given
the rise of technology. “I just want to know
if everything will be remote and online,”
she said. “It kind of seems like that is where
we are going.” Graham is also interested in
what Springield will look like over the next
several decades.
In 10 years, Graham will have one
child out of college, one still in college,
and a third in middle school. “I will still
be running around after my kids and I
will still be in Springfield, supporting the
community. Hopefully I will have some
downtime with my husband,” she said.
Although Graham does figure to retire
from full-time work someday, she still
intends to continue in a part-time capacity.
“Working keeps the mind fresh and keeps
you informed,” she said.

Sarah Graham
Title:

E-mail:

Director of Workforce Development,
Greater Springfield Chamber of
Commerce
sgraham@gscc.org

Education: B.S. in Psychology from University
of Illinois Springfield
Family:
Husband – Pete; Children – William,
Carter, and Charley
Favorites –
Movie:
The Shawshank Redemption
Book:
The Help by Kathryn Stockett
Restaurant: Sebastian’s
Tidbits –
Played college soccer
Wants to run a marathon someday
Loves fitness and exercise

Eric Woods can be reached
at ericw93@aol.com.
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Carmen White is IEI’s administrative assistant in Springfield.

Infrastructure Engineering
continued from cover
of the process. There are a lot of good
engineering firms in Springfield and the
competition is tough. The firm looked
at the available opportunities and its
competitors in the marketplace as well as
community support.
“We found Springield didn’t have an
African-American engineering irm,” said
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Sutton. “We thought it was important the
community have an African-American
engineering irm. The community wanted
us there.”
Sutton said being an African-American
engineering irm is not their calling card. “We
just happen to be an African-American irm.”
The irm believes in its core values:
integrity, excellence and innovation. It
provides quality service. “We work on being
the best at what we do,” said Sutton. “We
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have experience and good people.”
The ofice moved to its current location
at 806 South Eleventh St. in August
and currently has two local part-time
employees. Future plans include adding
additional local employees. “It has been a
process,” said Sutton.
Thu Truitt, a professional engineer with
more than 18 years of experience, chose the
new location. Search criteria included plenty
of ofice space and parking, both of which
the Eleventh Street location met easily.
The community came out to support
the grand opening. “It’s really important
to have community support,” said Sutton.
More than 25 public oficials, agency
executives, community leaders and fellow
engineering irms came out for the ribbon
cutting ceremony.
Clarice Lyons Davidson, vice president
of marketing, has been with the irm for a
little over a year. “We are open for business
and are excited to be here,” she said. “We’re
hanging out our shingle.”
Truitt oversees the Springield ofice
as the operations manager and the Peoria
ofice. She is based out of the Peoria ofice,
where she has been since she joined the
irm two and a half years ago. She wants
to hire a qualiied local person to take over
management of the Springield ofice as
the work load warrants. “We want to ind
someone to grow it,” she said.
“The African-American community is
our biggest supporter,” said Sutton. “We
wanted to be in that community. You can
look out the window and see the Tenth
Street Corridor.”
The ofice is currently working on two
projects connected to the Tenth Street
Corridor project. The irm has a long

relationship with Hanson Professional
Services, Inc., who is the lead engineer for
the Springield Rail Improvements Project.
“We’ve been doing work with Hanson and
Crawford Murphy & Tilly, Inc.,” said Sutton.
The ofice is inspecting the bridge at
Tenth Street and Carpenter Street and is
doing bridge design work at Nineteenth
Street and South Grand Avenue. “We
talked to a lot of people involved with the
project,” said Sutton. Among the individuals
instrumental in securing Infrastructure
Engineering’s contributions to the Tenth
Street Corridor project were Tim Rowles,
the Greater Springield Chamber of
Commerce and Alderman Gail Simpson,
who was particularly helpful.
“We are committed to Springfield,” said
Sutton. “There are a lot of possibilities
to be involved with projects.” The firm
is looking forward to working with the
Illinois Department of Transportation
Region 4 as well as the City of Springfield,
Sangamon County and the public and
private sectors.
“We are always interested in looking at
ways to support the community and become
engaged,” said Davidson.
Sutton said a lot of irms don’t do
that. “We believe in being good corporate
citizens,” he said. “That’s our distinguishing
characteristic.” The irm wants supporters
to be proud of the excellent work it does
and its reputation. “We want to hear ‘We
love you and we love the work you do.’ We
want our clients to say, ‘We thought about
hiring another irm but we thought you
were the best for the job.’”
Roberta Codemo can be reached at
rcodemo@hotmail.com.

Tim Rowles, Alderman Gail Simpson, Michael Sutton, Sen. Andy Manar and Dominic
Watson were on hand for the opening of Infrastructure Engineering’s new office.
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ECONOMICS

County survey paints
optimistic picture
By Ginny Lee

The fall 2014 Sangamon County Economic
Outlook Survey, published twice a year by
the University of Illinois at Springield’s
Survey Research Ofice, revealed several
surprising results. The Survey Research
Ofice, headed by Director Ashley E.
Kirzinger, is part of the UIS Center for State
Policy and Leadership.
The study is funded by the University
of Illinois at Springield and the Greater
Springield Chamber of Commerce. It is
based on 207 responses from businesses
and nonproit organizations.
Overall, local employers had positive
expectations for their own businesses, their
sectors of business and Sangamon County.
These positive expectations had increased 6
points since the spring 2014 survey and 22

points since the fall 2012 survey.
Kirzinger expressed surprise that
contributions to nonproit organizations
have failed to bounce back since the
recession of 2008. Respondents from
public, nonproit and private sectors
reported
decreases
in
projected
contributions.
“Results were overwhelmingly
negative in this area,” Kirzinger said.
“There has been guarded optimism about
the economy, and things are now trending
more positively, but we are in a long-term
recovery.” This segment of the survey is
the only area that had not rebounded
since the recession.
Three-fourths of employers in the
survey reported that that the Illinois State

Contributions to nonprofits have failed to bounce back since the 2008 recession.
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Quality healthcare and location of colleges was considered an asset in the Sangamon County survey.

Fair had “no economic impact” on their
businesses and organizations. Similarly,
58.8 percent of respondents in the
accommodations/food/entertainment/
recreation area reported that the Illinois
State Fair had no economic impact on
their businesses. Fourteen percent of
respondents estimated an economic
impact of less than $15,000 on their
business or organization. However,
7.4 percent of employers reported an
economic impact of more than $15,000
from the Illinois State Fair.
The survey showed that “health care
facilities and quality” is the greatest asset
for doing business in Sangamon County,
followed by “proximity to colleges/
universities/technical schools.”
The greatest liability for doing business
in Sangamon County was “total state
taxes on business,” followed by “workers
compensation,” “state business climate,”
“total local taxes on business” and “state
permits and regulations.”
A steering committee of a Chamber
member, a community member, a UIS

economics faculty member and a Public
Administration faculty member created
the survey questions. The survey began in
2008. Jennifer Carter is Research Manager
for the survey.
More than 60 UIS students and 20
community members collected data
by phone and through mail from area
businesses and organizations, according
to Kirzinger. “It’s important for students to
learn how to communicate professionally
and conduct objective research,” she said.
Kirzinger, who has a Ph.D. degree in
Media and Public Affairs from Louisiana
State University where she worked in
similar positions, is conident that people
use the survey. “People talk about it a lot,”
she says.
The survey can be found online at www.
uis.edu/surveyresearchofice/projects/.
Paper copies are available in the Survey
Research Ofice at UIS. Call 217-206-7956.
Ginny Lee is a regular contributor
to the Springield Business Journal
as a writer and photographer.

Ashley Kirzinger, director of the Survey Research Office at the
University of Illinois at Springfield, recently released the Fall 2014
Sangamon County Economic Outlook Survey.
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NEW BUSINESS LISTINGS
Care 4 All Organization
1685 Seven Pines Rd, Springield
494-9745
Owner: Arva Foster

AAA Alterations
2112 S. MacArthur, Springield
789-0061
Owner: Jennifer A. Tobias

PHOTOS BY MARANDA POTTERF

Jennifer Tobias purchased the 30-year-old
AAA Alterations and, following a smooth
transition between owners over Labor Day
weekend, continues to offer the alterations,
tailoring and dry cleaning services customers
have come to rely on. Tobias has 17 years
experience in embroidery, screen-printing
and sewing and will soon be expanding the

Jennifer Tobias

space to include Jen’s Resale Boutique, an
upscale consignment shop offering women’s
clothing, purses, shoes, accessories and home
décor in the form of shabby-chic furniture. A
recent Springield transplant, Tobias had been
running the original Jen’s Resale Boutique in
St. Louis’s Brentwood area before her recent
move to Illinois in order to be closer to family.

August Systems
2418 Checkerberry Lane, Springield
652-9303
Owner: Ryan Augustine
R/C Transportation
2000 Moffat, Springield
306-5713
Owner: Raymond E. Sponsler
Elements Spa and Salon
924 Clocktower Dr., Springield
793-3772
Owner: Deborah A. Selby
Keyes Touch of Class Cleaning
1113 S. Livingston St., Springield
503-0313
Owners: Danny Edwin Keyes,
Antonio Johnson
Baird Education Enterprise
11 Covered Bridge Acres, Glenarm
494-9445
Owner: Jerry Baird
L R Services
1248 W. Jefferson St., Springield
726-8808
Owners: Louise Ralph, Steve Ralph
Logsdon’s Lofts, Lies & Lessons
Mobe Golf Services
2035 N 23rd St., Springield
299-2299
Owner: Michael P. Logsdon
R & S Towing and Recovery
6720 Oak Crest Road, Riverton
629-7736
Owner: Marty Wieland
Midstate Construction
4421 Dickey John, Auburn
408-8934
Owners: Debra DeSva, John Morgan
Woodworth Entertainment
1921 S. Spring, Springield
299-8129 Active Date:
Owner: Brian Woodworth
Boof City Skate Shop
1107 1/2 S. Grand Ave E, Springield
299-8619
Owner: Colin J Eigenmann
Kala Hager Photography
54 Ron Anderson, New Berlin
341-8111
Owner: Kala Hager
Lincoln-Berry Photography
317 Dewberry, Chatham
502-9839
Owner: Adam Bugos
Shear Beauty
420 Crossing Dr., Sherman
827-3273
Owner: Dakota K. Davis
Lyons Natural Products
609 E. Spaulding St., Riverton
319-231-2053
Owner: Kasey G. Lyons
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Magic Transitional Homes
1513 E. Matheny, Springield
553-2798
Owner: Artie Taylor

Anything Store
406 N. Dirksen Pkwy, Springield
638-7529
Owner: Nathan Barber

E.C.S. (Equinox Consulting Service)
11964 Bubbling Well Road, Glenarm
615-604-3527
Owner: Scott B. Street

Anything Store buys, sells and trades new
and used things. “It’s going pretty good,” says
owner Nathan Barber. “We’ve got a good
location right off Dirksen, we’ve had a lot of
foot trafic.” Lacking a large advertisement
budget, Barber has set up signs announcing
the store along Dirksen Pkwy., which he says
is helping. “It’s a nice, busy road,” he says.

Springield Sentinels
231 S. 6th, Springield
632-3190
Owner: James Sullivan
Studio on Mane
125 E Main St, Rochester
498-1286
Owner: Lindsey Ealey

Barber has previous experience in sales and
has been working for the last two years on an
associate’s degree in business from Lincoln
Land Community College. “Me and my iancée
had been selling different things over the
years and wanted to get more oficial with it
now, so we opened the store up and started
doing business,” he explains.

Nathan Barber

Upgrade Repair and Remodeling
2721 Catherine Lane, Springield
741-6221
Owners: Jaunice Reed-Walker,
Charles Walker, Jr.
We the People Apparel
130 Cottonwood Drive, Chatham
502-1366
Owner: Christopher A. Rowden
Shop KimNicole
165 E Menard, Riverton
691-6199
Owner: Kimberly Lambert
Sky Resale
1401 N. 28th St. - Unit A, Springield
816-8102
Owner: Lonnie Dean Williams, Jr.
Smith’s Mega Storage
Meadowbrook Commons - Lot 4, 5, 6
and 7, Auburn
971-6008
Owner: Rob M Smith
South Grand Tires and Repair
2519 South Grand Ave East
Springield, 725-7475
Owner: Arthur Thomas
The Stanford Mansion
1520 E. Stanford, Springield
306-3333
Owner: Comase, Inc.
Stevens Lawncare
9295 Salisbury Rd., Pleasant Plains
381-8341
Owners: Jeremy D. Stevens,
Jessica J. Stevens
Stone Hill Archery
6284 Barlow Rd., Riverton
629-9885
Owner: Ronald E. Camille
Sugar Creek Motors
2803 Old Rochester Rd - Suite A
Springield
523-1933
Owner: Guido DiDonato
TEC Builders
209 Huntington Dr, Auburn
306-5312
Owner: Tom E Combs
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15 UNDER 15 EVENT

This was the 12th year that United
Community Bank partnered with
Springfield Business Journal to recognize
outstanding small businesses in our
area. Each year, 15 businesses with
fewer than 15 employees are selected
for this award, based on nominations
received from the community. They must
have been in business for more than two
years and be located in Sangamon or
Morgan County. UCB hosted a reception
at the Montvale branch for the selectees,
their guests, and members of the local
business community. The Honorable
April Troemper was the guest speaker
and Todd Wise, president and CEO of
UCB, presented awards to each of this
year’s recipients.
Matt Lamsargis and Tracy Dowell accept the award for Springfield Running Center.

Judge April Troemper addresses the crowd.
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Amber Sabin, Lisa Ellis and Nancy Rathgeber

Todd Wise and Hon. April Troemper

Hon. April Troemper with UCB owners Robert and Marsha Narmont

An awards reception was held at the UCB Montvale branch.

Members of the local business community were invited to honor this year’s selectees.

Guests enjoy food provided by 5 Flavors Catering.
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SMALL BUSINESS

Co-owner Gale Myers in one of nineteen shade
houses full of Japanese maples at Davidsan’s.

PHOTOS BY GINNY LEE

Davidsan’s very
good year
By Ginny Lee

David and Gale Myers of Davidsan’s
Japanese Maples in New Berlin reported
that the business’s irst year of operation
has been very successful. Their nursery
carries more than 300 varieties of Japanese
maples and an extensive inventory of
granite and marble garden statuary
handmade in China.
The nursery at 919 S. Farmingdale
Road covers twenty-two acres and has
nineteen shade houses of trees. They
offer extra-hearty dwarf, upright and
dissectum (weeping) maples, one of the
largest in-stock inventories in the midwest.
Davidsan’s ships trees and sculptures all
over the country, Gale said.

The business grew from David’s hobby
of many years. The couple planted Japanese
maples at their home on Old Jacksonville
Road, then began selling them in 2009.
They bought their current property in
2013 and opened for business in April of
this year. They look forward to even more
success when they reopen in April.
For more information see www.
davidsansjapanesemaples.com and www.
davidsansgranite.com or call 217-3415904.
Ginny Lee is a regular contributor
to the Springield Business Journal
as a writer and photographer.

Davidsan’s also carries a large selection of granite and marble garden statuary handmade in China.
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PERSONALITY PROFILE

Emily Becker
Title:
E-mail:

Associate general manager,
Sangamo Club
ebecker@sangamoclub.net

Education: B.S. in Hospitality Management
from University of Illinois
Favorites –
Hobby:
Traveling
Sports team: St. Louis Cardinals
Singer:
Sara Bareilles
Tidbits –
Big fan of Hugh Grant movies
Wants to someday write a book
Has traveled through Europe

Champion of community and hospitality
By Eric Woods
Emily Becker is a champion for the city of
Springield. Born and raised in the capital
city, she enjoys recruiting young people
to stay in town as opposed to moving
away. “I am most attached to the people.
I have made relationships with people I
never expected to,” said Becker. She does
get upset, however, when people in the
community have a negative outlook about
the city. “When they say Springield is not a
great place to live, work and raise a family, I
wonder why they are even here.”
The professional networks that Becker
has developed over the years have been
instrumental in her career. Becker is very
active in the community, serving on the
board of Illinois Women in Leadership
(IWIL) and Sacred Heart-Grifin. Her entire
family will lead this year’s local United Way
campaign. She is also a member of the Young
Springield Professionals Network and the
Young Philanthropists. “My involvement
with IWIL has been wonderful,” said Becker.

“They provide great support and have
embraced and enhanced my leadership.”
As a kid, Becker’s future career plans
wavered between cardiovascular surgeon,
broadcast journalist and pop singer. Her
irst job was at Limited Too in White Oaks
Mall as a teenager. Although she entered
college with thoughts of journalism, she
quickly found her niche to be hospitality. As
a college senior working on her capstone
project, Becker experienced one of her
proudest moments. “It was a ine dining
and meal management course, and we
had to be meal managers,” she said. “I
was overwhelmed by the experience. It
was hard and scary but taught me what I
needed to know.”
Becker initially began her career at
Sangamo Club in 2008 as the director of
member services. She remained in that
position for three and a half years before
leaving to take the position of director of
customer service and patient relations at

Prairie Cardiovascular. She spent two and
a half years there before being offered
a wonderful opportunity to return to
Sangamo Club this past September and
take over management of the organization.
“I will be only the third club manager since
the 1970s,” she said. Currently she is the
associate general manager and is preparing
to take over in January when current general
manager David Radwine retires. Becker is
looking at different programs and how to
tweak them to make them more effective. “I
am in preparation mode. It is very exciting.
I have some big shoes to ill.”
Becker’s parents have had a tremendous
inluence on her career. She is the daughter
of Dale Becker, who has been with Kerber,
Eck and Braeckel for 40 years. “My dad has
been my biggest professional inluence. I call
him for any business questions,” she said.
“From my mom I learned the value of quiet
leadership. She raised the children, and I
respect that role and learned a management

style of respect and empowering.”
Hospitality is Becker’s calling. For those
who wish to enter the industry, Becker
advises to concentrate on their networking
skills. “Some people cringe at that word,”
she said. “I saw value in it right away. The
networking I did ive years ago helps me
today.” Service is something that always
comes irst. Becker teaches everyone to
treat each member as if it is their birthday
every day.
An optimist by nature, Becker fully
believes that everything in her life and
career can only get better going forward.
“Thinking otherwise is a scary thought,” she
said. Becker has a vision for the potential of
the club and knows it can be reached. She is
also looking forward to a future illed with
family and traveling.
Eric Woods is a freelance writer
from Springield. He can be reached
at ericw93@aol.com.
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PERSONALITY PROFILE

Educating the masses
By Eric Woods

Jamie Stout is active in the Springield
community and enjoys her hometown. “It is
a small city but a big city at the same time,”
she said. “There is a lot of arts and culture
here. Plus we are 10-15 minutes away
from the next place, and you can always
go somewhere that someone knows your
name.” She is even a fan of the weather
changes in the area. When Stout travels
afar, she is always glad to be back. Stout is
the current president of Illinois Women in
Leadership, a board member and capital
campaign chairperson for the Springield
Ballet Company and the secretary of
Leadership Springield.
Growing up, Stout always knew she
wanted to work in a business. “I enjoyed
going to school,” she said. Her irst job
was working in a fast food restaurant
in Jacksonville, but her worst job was
substituting as a pre-K teacher. “That was
not a good it. I am more of an adult person.”
She does have a great passion for education,
including continuing education, which helps
with her current position.
Stout runs the community education
function at Lincoln Land Community

College. The department is in charge of four
key areas. The irst is continuing education,
which consist of non-credit courses that can
run for as long or short as the instructor
determines. The second is youth enrichment,
which includes College for Kids, a summer
day camp for elementary school students.
The Academy of Lifelong Learning is open
for those over the age of 50. Road Scholar is
a learning adventure in which educational
tours are brought to the campus. “We offer
fun educational opportunities, and I speak
to a lot of different communities to try and
bring in different instructors,” she said.
“We look for the latest and greatest of what
people want to learn about. We want to
attract all demographics.”
In October, the spring edition of Forward,
the LLCC magazine and class schedule, will
hit mailboxes all around the area with new
community education classes offered. Stout
will continue looking for new instructors
along with ideas for new course offerings.
Stout is passionate about giving back
to the community and leaving an impact. “I
want to leave this community better than
I found it,” she said. “Hopefully I can help
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provide a better future for generations to
come.” Stout, who only recently began her
work with Lincoln Land Community College,
will continue to look at ways to continue
learning herself and remain active in the
community, which she feels will help her
personally and professionally. She is proud
of her master’s degree and her inclusion
as one of Springield Business Journal’s 40
Under 40. Stout hopes that her greatest
achievements, though, are yet to come.
Stout has a great deal of advice for
people wanting to follow in her footsteps.
Being active in the community, networking,
and never giving up are a few things
she recommends. “I never said no to an
opportunity. I give that advice to a lot of
people. Saying yes opens a number of
doors, and that is what has got me here
today,” she said. While Stout does not
see herself retiring, she can see herself
becoming a professional volunteer all
over Springield. “There are so many
organizations out there.”
Eric Woods can be reached
at ericw93@aol.com.

Jamie Stout
Title:
Address:
Email:

Director of Community Education,
Lincoln Land Community College
5250 Shepard Road, Springfield, Ill.
62703
Jamie.stout@llcc.edu

DOB:
8-4-1979
Location: Springfield
Education: M.P.A. from University of Illinois
Springfield
Favorites –
Hobby:
Reading
Movie:
The Shawshank Redemption
Restaurant: Leo’s Pizza
Tidbits –
Serves as a big sister for Big Brothers Big Sisters
Wants to run for local office someday
Grew up in Jacksonville

NOSTALGIA

Hold the phone: Old-schoolers form a line
at Antique and Vintage Telephone Show
By Ginny Lee
Telephone Collectors International held its
Fall Antique and Vintage Telephone Show
Saturday, Sept. 13, at the Rt. 66 Hotel and
Conference Center in Springield. Vendors
came from Connecticut, West Virginia, Florida
and Midwestern states to display their phones
from yesteryear.
Some 80 individuals came to see and buy
old phones and ephemera from as far back as
1900. Materials spanning the entire history
of the telephone industry were displayed.
This was the third time the group had met
in Springield, according to Tim Fox, who
organized the event.
Jim Aita of Franklin, Tennessee, has collected
vintage telephones for almost 40 years. Jim
also repairs and restores old telephones in
his business, Hang-up Antiques.

Jim Aita of Franklin, Tennessee, displays
a model 202 cradle phone in Pekin red.

Antique phone collectors displayed their wares at the Route 66 Hotel. Pictured are a Western Electric Hershey’s Kiss phone from the
early 1900s, a Western Electric coin-operated phone from the late 1920s and a Holtzer-Cabot intercom business phone from 1905.
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POLITICS

The compelling challenge of rehabbing Illinois
By Mike Lawrence

Gov. Pat Quinn and Bruce Rauner are having
a brawl – trash-talk and all. So, it’s less likely
with every gouge and grunt that either will
focus on rescuing Illinois until after the
election – if then.
Just two months after the inal low blow,
the whopping “temporary” increase enacted
by Quinn and Democratic lawmakers in 2011
will slide from 5 percent to 3.75 for individuals
and from 7 to 5.25 for corporations without

gubernatorial and legislative intervention.
State Comptroller Judy Topinka warns of a $2
billion collapse that will further erode funding
for education and vital human services as
leaders grapple with pensions and other
accumulated obligations.
To the bloodied victor in the QuinnRauner battle will go the spoils and the toil.
In addition to addressing the foreboding
budgetary
“heart
attack”
colorfully
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articulated by Topinka, the winner should
dedicate his stewardship to rehabbing the
buckling knees of a once-proud giant among
states. He and legislative chieftains must
summon rare statesmanship, courage and
creativity.
To chart their course they can reference
a roadmap crafted by J. Thomas Johnson
and James D. Nowlan, long-respected
practitioners and former presidents of the

Illinois Taxpayers’ Federation. In their
new book, Fixing Illinois, they make the
case and the call for comprehensive
reforms.
State government must overhaul an
outdated tax structure that relects the
manufacturing-muscled economy of
1969 instead of its service-dominated
successor. In particular, it needs to
broaden tax bases instead of raise rates.
By extending the sales tax to most
services, exclusive of health care, it can
raise billions, help revive and stabilize
state inances and lower the rates on
consumer purchases. Similarly, the
income tax base can be broadened by
including retirement beneits exceeding,
say, $50,000 or $75,000. Politically
painful, yes, but can Illinois policymakers
justify maintaining any or all of the 67
percent income tax increase imposed
on working families while sparing those
with handsome retirement incomes?
Just as important, the governor
and legislature should spend more
strategically. As a recent audit highlighted,
the state has misspent millions by failing
to purge Medicaid rolls of ineligibles.
It slights effective community-based
networks of education, training and
substance abuse services that would keep
offenders out of far costlier prison cells.
Other targets for frugality abound.
Leaders, too, must encourage
businesses to grow and locate here by reestablishing iscal integrity in Springield,
dumping unduly cumbersome regulation
and revising workers’ compensation
laws that make us less competitive with
other states.
Optimally, for political as well as
policy reasons, these reforms should
be approached collectively rather than
piecemeal. For example, it becomes more
palatable for a governor and lawmakers
to tax services if they simultaneously
make it easier to start and expand a
business and cut spending as well.
Conventional wisdom envisions that if
Quinn wins, he and Democratic legislators
will quickly extend the income tax rates
they set four years ago. If they stop there,
they will have squandered yet another
opportunity for reform.
If Rauner triumphs, House Speaker
Michael J. Madigan and Senate President
John J. Cullerton undoubtedly will
challenge the rookie governor to prove
he has the smarts and moxie he has
advertised while deriding Democratic
helmsmanship. They will welcome the
consolation of watching Republican
legislators, who have carped from the
sidelines, being pressured by a Republican
chief executive to support unpopular
revenue increases and budget cuts. Many
predict gridlock and chaos. But a Rauner
governorship could produce sweeping
regulatory reforms and other businessfriendly moves that would provide cover
for squeamish GOP legislators.
In any event, our beleaguered state
needs an election aftermath much, much
more inspiring than the slugfest we are
enduring now.
Mike Lawrence is visiting senior
development associate for the Institute
of Government and Public Affairs,
University of Illinois.

MEDICAL

Dr. Gurpreet Mander named chief
medical officer at St. John’s

SIU School of Medicine to
co-sponsor memory loss conference

Friends of St. John’s leadership
council adds six new members

Gurpreet Mander, MD, MBA, has
accepted the position of Chief Medical
Officer at St. John’s Hospital. Dr. Mander
joins St. John’s after being with SIU School
of Medicine since 2005 where he rose
to the position of associate professor
of pediatric critical care. Dr. Mander
has held leadership roles at St. John’s
Children’s Hospital during his tenure
with SIU including Division Chief of
Pediatric Critical Care for SIU School of
Medicine and Medical Director of St. John’s
Children’s Hospital PICU. He is a member
of the Children’s Hospital Committee to
the St. John’s Hospital Board of Directors
and Medical Executive Committee of St.
John’s Hospital.

More than a dozen presenters will take
part in a two-day conference on memory
loss cosponsored by Southern Illinois
University School of Medicine Center for
Alzheimer’s Disease and Related Disorders
(CADRD), the Alzheimer’s Association,
the Illinois Department on Aging and St.
John’s Hospital. The conference will be
held Nov. 21 and 22 from 8 a.m. - 4 p.m. at
the Crowne Plaza, 300 S. Dirksen Parkway
in Springield. November is Alzheimer’s
Awareness Month. To register for the
conference or access a detailed lyer, visit
http://www.siumed.edu/cme.

The Friends of
St. John’s Hospital,
the fundraising arm
for the hospital, has
recently welcomed six
new members to its
Leadership
Council.
The Hospital Sisters of
St. Francis Foundation
Board of Directors appointed Paul Palazzolo,
Sangamon County Auditor; Mary Trask,
Community Volunteer; John Long, Attorney
at Cavanagh & O’Hara LLP; Gurpreet Mander,
MD, Chief Medical Oficer at St. John’s
Hospital; Kristina Maurer, Registered Nurse
at St. John’s Hospital; and Tim Nicoud, Jr.,
Vice President of Nicoud Insurance Services.
Since 2009, the Friends of St. John’s has
provided $7.5 million in inancial support
to fund patient care, supply equipment and
resources for classrooms, laboratories and
patient rooms, fund community service
programs, and provide funding for capital
improvements to best serve ever-changing
needs.

Memorial’s Festival of Trees Gala
tickets now on sale

Patient Safety Organization first
of its kind in downstate Illinois

A new Springfield-based organization
dedicated to patient safety has received
federal certification as one of only 10
patient safety organizations in Illinois
and the only one of its kind outside of
Chicago. The Quality Alliance Patient
Safety Organization, part of the Midwest
Healthcare Quality Alliance, received
the designation from the Agency for
Healthcare Research and Quality effective
on Oct. 16. Patient safety organizations
(PSOs) primarily focus on improving
patient safety and health care quality,
encouraging clinicians and health care
organizations to voluntarily report
adverse patient events so the data from
these incidents can be analyzed to prevent
them from happening in the future. Only
84 patient safety organizations in 31
states and the District of Columbia are
currently recognized by the Agency for
Healthcare Research and Quality. For more
information, visit QAPSO.org.

St. John’s, Memorial, Health
Department join forces to assess
health needs
St. John’s Hospital, Memorial Medical
Center and the Sangamon County Public Health
Department are working together to conduct
a comprehensive Community Health Needs
Assessment (CHNA) in Sangamon County.
The CHNA process will involve collecting
data on health conditions and soliciting input
from members of the community to identify
and analyze community health needs as well
as community assets and resources. This
assessment process will result in a CHNA
Report which both hospitals will use to
plan, implement, and evaluate Community
Beneit activities. Once the CHNA Report is
completed, a set of implementation strategies
will be developed. Southern Illinois University
School of Medicine and the University of
Illinois-Springield are providing technical
support during the CHNA process.

SIU School of Medicine employees
honored for service

Meals on Wheels program
transferring from Red Cross to
Senior Services of Central Illinois
Memorial’s Festival of Trees Gala,
a fundraiser scheduled prior to the
Festival of Trees opening to the public,
will be held at 7 p.m. Saturday, Nov. 15,
in the Orr Building on the Illinois State
Fairgrounds. Tickets will be available
online at MemorialsFestivalofTrees.com
until Nov. 13. Tickets are $100 for the
black-tie event and include hors d’oeuvres,
wine, beer, soft drinks and dessert. Live
music, dancing and a silent auction are
part of the program. Tickets can also be
purchased at the Memorial Medical Center
Foundation ofice at 1000 Churchill Road
in Springield and at the door on the day
of the event. Memorial’s Festival of Trees
will run from Nov. 22 to Nov. 30 in the Orr
Building. The theme for the 25th annual
event is “Glitter and Glisten.” For more
information about the Festival of Trees or
the Gala, contact the Festival of Trees ofice
at 788-4301 or visit the festival’s website
at MemorialsFestivalofTrees.com

SIU med students working with
local physicians
Family physicians in eight Illinois
communities hosted students from
Southern Illinois University School of
Medicine Oct. 3 – Oct. 31. The students
are participating in the School’s Family
Medicine Preceptorship Program. The
experience provides an opportunity for
students to use their medical knowledge
in an ofice setting under the supervision
of an experienced physician. The students
choose from more than 160 family
practice physicians in Illinois for their
preceptorship experience. Among the
students participating is Paige Tsuda,
daughter of Roy and Kim Tsuda of Decatur.
She is the guest of Dr. Brooke Ballard at Mt.
Zion Family Care Center.

A home delivery meal program
providing diet-speciic meals to Springield
seniors and homebound individuals was
transferred Oct. 1 to Senior Services of
Central Illinois. Springield Specialty Meals
on Wheels joins Daily Bread, an existing
senior nutrition program which offers
both home-delivered and congregate
meals, under the auspices of Senior
Services. The specialized Meals on Wheels
program previously had been operated
by the Illinois Capital Area Chapter of
the American Red Cross. Other than the
administrative duties, few changes are
expected, according to Amy Voils, director
of Senior Services’ nutrition programs.
Physician-prescribed, diet-speciic meals
will still be prepared, packaged, and
individually labeled at Memorial Medical
Center where volunteers will pick them up
Monday through Friday and deliver them
to clients in Springield. Voils said nearly all
of the volunteers who previously delivered
meals under the Red Cross program will
still deliver these meals, so recipients will
likely see some of the same volunteers
arriving at their doors. Springield
Specialty Meals on Wheels serves about
75 clients in Springield daily including
64 seniors, at a cost to the recipient of
$5.95 per day. Daily Bread, which has
been operated by Senior Services for 41
years, serves about 400 home-delivered
clients in Sangamon and Menard counties
and about 115 clients at eight congregate
sites. Businesses, churches and service
clubs are invited to volunteer by calling the
nutrition program volunteer coordinator
at 528-4035. For more information about
Senior Services of Central Illinois, visit the
website at www.ssoci.org.

SIU School of Medicine honored 63 of
its employees for their years of service at
campus facilities in Springield, Decatur and
Quincy. Among the most venerable honorees
were: Steven Verhulst, Ph.D., Medical
Education, with 35 years; Rhona Kelley,
Information and Communication Sciences,
Dr. Jerry Kruse, Executive Associate Dean
and CEO of SIU HealthCare, and Ronald Zec,
Ph.D., Neurology, all with 30 years of service;
Norma Arras, Mary Burns, and Kathleen
Campbell, Ph.D., all Surgery, Dawn Durbin,
Ofice of the Comptroller, Gary Giacomelli,
Ofice of the Dean and Provost, Joyce Hilliard,
Internal Medicine, Brenda Joyce, Ofice of
the Comptroller, Tanni Lovelace, Pediatrics,
Cheryl Matthews, Surgery, Christine Mizer
and Ronald Sandhaas, both CPSO, Ruth Stark,
Psychiatry, and Connie Willis, Surgery, all with
the school for 25 years; and Lucinda Arnold,
Patient Business Services, Sara Arthalony
and Kathryn Bartlett, both Internal Medicine,
Dr. Gregory Bennett, Pediatrics, Jacinda Burt,
Internal Medicine, Dr. James Daniels – Quincy
FCM, Christopher Dickman, CPSO, Karen
Duckworth, Medical Library, Mary Ann Epley
– Quincy FCM, Dr. Jose Espinosa, Surgery,
Dawn Fifer, Psychiatry, Susan Helm, Surgery,
Karla Henebry, Student Affairs, Ellen Looker,
Pediatrics, Angela Matson, Surgery; Dr.
Thomas Miller – Quincy FCM, Maggie Schaver,
Neurology and Susan Spriggs, Surgery, each
celebrating their 20-year anniversary.

SIU Med School cosponsors
diabetes event to help patients
“Stick with It”
Adults with diabetes can learn about the
ways to manage the disease at “I Can Stick
with It,” a free program offered by Southern
Illinois University School of Medicine,
Memorial Medical Center’s Weight Loss
and Wellness Center, St. John’s Hospital
and the American Diabetes Association.
The program is designed to educate adults
with diabetes and caretakers about proper
nutrition and the importance of testing and
monitoring the disease. “I Can Stick with
It” will take place at 6 p.m. on Wednesday,
Nov. 5, at the Dove Conference Center at the
Prairie Heart Institute, 619 E. Mason St.,
Springield. Experts, including two certiied
diabetes educators and Michael Jakoby, M.D.,
chief of the endocrinology division at SIU
School of Medicine, will lead the program
through such topics as “What are my
numbers and why should I care?”; “How do
I get the most out of my medications?”; and
“What is insulin and why do I need to take
it?” To learn more information or to register,
please contact Mary Rogers at 217-8143408. Attendees will receive light snacks,
and the irst 200 registrants will receive a
complementary gift bag.
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RESTAURANT REVIEW

(Left to right) Drew Bergschneider, owner/chef Ryan Lewis and Jordan Cooper serve up
appealing locally sourced, organic food at Driftwood in downtown Springfield.

Driftwood Eatery
By Thomas C. Pavlik, Jr.

Note: Although Driftwood is primarily a
dinner destination, it is open for lunch with
very limited options. As such, our review is
based on the dinner menu.
Driftwood Eatery is the latest addition
to Springield’s culinary scene, and a
particularly welcome one. Owned by
Ryan Lewis, formerly the sous chef at Ross
Isaac, Driftwood bills itself as a small plate
restaurant focusing on seasonality and
local sourcing. While laudable goals, what
really counts is the food – and Driftwood is
off to a great start.
Driftwood is located at the corner
of Fifth Street and Adams in downtown
Springield. The restaurant sits above
Catch 22’s subterranean lair – but since
the music club doesn’t get going until long
after the dinner hour there doesn’t seem
to be any conlict. The space is rustic
with a hint of industrial – think heavily
grained wood tables with some cool art.
That look, however, comes at a price as
at peak times the acoustics can make
conversations a bit dificult for those with
less than perfect hearing.
Driftwood’s menu is broken into
“smaller” and “larger” plates. Note that the
larger plates aren’t all that large. It’s by
design – as the idea is for a group of diners
to share a bunch of different plates among
them. Prices are on the lower side when
compared to Driftwood’s upper echelon
peers, but it balances out as the typical
diner will end up ordering multiple plates.
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Driftwood’s menu would not be out
of place in Chicago’s larger dining market
and contains some items not typically
seen in Springield, such as pork cheeks,
pig hearts/tails and bone marrow. If you
are not ready to dive into “tail to snout”
dining there are other options not quite
as daring. Thankfully I was dining with an
adventurous group who opted to try some
of these more esoteric offerings – mostly to
their surprise and delight.
Our table of four opted to start with the
pretzel crusted cheese curds ($6, with beer
pimento cheese aioli), the fried ingerling
potatoes ($6, with Worcestershire aioli),
the pig heart and tail ($8, pear mostarda,
pickled vegetables and lavash), and the
warm brussels ($6, bacon vin, jam, pear
butter and pickled red onion). Each was
a delight. The table even ordered extra
servings of curds and potatoes. The pig
heart had a depth of lavor and texture that
most of my guests found pleasing while
the tail was juicy and moist thanks to its
fattiness. The pickled veg provided just
the right amount of acidity to cut through
the richness of the pork and heighten the
earthy goodness of the brussels.
We then decided to share the beef
short rib ($12, grits and house hot sauce),
the “chicken n biscuit” ($12), the shrimp,
clams, mussels and crawish ($12, spicy
tomato broth and sourdough bread), the
pork shoulder ($12, beer broth and conit
lemon marmalade), and the conit chicken

Address: Corner of 5th
and Adams,
Springield, IL
Phone: 217-572-1906
Web:
driftwoodeatery.
com
Hours: Tues – Thurs,
5 pm – 9:30 pm;
Fri and Sat
5 pm – 10 pm
Wheelchair Access: Yes
Credit Cards: Yes
Atmosphere: ★★★★★
Service: ★★★★
Food: ★★★★★
Price: ★★★★★
Suitability for Business
Dinner: ★★★★★
OVERALL: 4.75

Driftwood’s Chicken & Biscuit with hot sauce jam, gravy and pickle relish is exquisite. The chicken is from Sugar Grove
Farms, an organic farm near Greenview. This handsome table is made from barn wood by Rustic Grain in St.Louis.

ravioli ($12, mushroom, kale, sweet potato).
Sadly, the pork cheeks and bone marrow
(which had attracted me in the irst place)
were already sold out.
The only weak dish was the seafood in
the spicy tomato broth. The protein was
a bit rubbery and the tomato broth a bit
lat. The beef short rib, on the other hand,
was among the best I’ve ever had with
the house-made hot sauce (served on the

side) offering a pleasant and unique twist.
So, too, with the pork shoulder – moist
and indulgent with the conit offering a
surprising contrast. These are very well
thought out dishes. I never had the chance
to try the ravioli as my guests polished off
the dish before I could get to it, but it was
reported as delicious.
For a relatively newly opened
establishment, service was good.

My guests and I appreciated that
Driftwood is focused on locally sourced
foods, but were particularly pleased at how
well those foods are prepared and served.
Give it a shot, as it would be a shame to
see Springield not embrace such a well
conceived menu.
Thomas C. Pavlik, Jr. is an attorney with
Delano Law Ofices, LLC, in Springield.
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A health care power of attorney governs medical decisions.

When children become the caretakers
By Sarah Jane Delano Pavlik

November is National Alzheimer’s Disease
Month, National Family Caregivers Month,
National Home Care & Hospice Month and
National Long-term Care Awareness Month.
(It’s also National Peanut Butter Lovers
Month, Banana Pudding Lovers Month and
National Pomegranate Month, but that’s
another column). As an estate planning
attorney, Alzheimer’s, family caregivers,
hospice and long-term care naturally bring
to mind issues regarding guardianships and
powers of attorney.
When a person, such as a mother, becomes
incompetent, someone else will need to step
in and make decisions for her. Who will that
person be? Mom can no longer decide for
herself who will be in charge of executing
powers of attorney. Illinois law provides for
two types of powers of attorney – one for
property and one for health care. Every adult
should have both powers of attorney. They
must be signed by Mom while she is still
competent. It is too late when Mom has had a
stroke or dementia or Alzheimer’s has set in
and Mom no longer knows what she is doing.
It is possible to sign the documents if, in spite
of a stroke or early dementia or Alzheimer’s,
Mom still knows what she is doing. However,
far too many people only call a lawyer when
it is already too late.
The property power of attorney governs
all types of inancial transactions unless
the principal (Mom) speciies otherwise.
Authorized transactions include those
regarding real estate, inancial institutions,
stocks and bonds, tangible personal property,
safe deposit boxes, insurance and annuities,
retirement plans, Social Security, employment
and military service beneits, taxes, claims and

litigation, commodities and options, business
operations, borrowing, estates and all other
property powers and transactions.
A property power of attorney does not
automatically include the power to make gifts
of Mom’s property, which may be important
for tax or Medicaid planning. The power to
make gifts must be speciically added to the
power of attorney. The power of attorney
also does not include the power to change a
trust agreement or make a will for Mom.
As its name implies, a health care power
of attorney governs medical decisions. It
governs all medical decisions including
organ donation and the termination of life
support (as speciied by Mom in the power of
attorney). A health care agent has the power
to admit Mom to a hospital, nursing home or
institution. However, Mom can revoke the
health care power of attorney at any time,
even if she is not competent. Therefore, it can
be dificult if not impossible to involuntarily
commit someone for mental health treatment
using a health care power of attorney.
Both the Illinois property power of
attorney and health care power of attorney
forms include a section stating that if a
guardian for Mom is ever necessary, she asks
the court to appoint the agent under the
power of attorney.
The forms clearly state that Mom cannot
name joint agents under the powers of
attorney, i.e., she cannot name two or more
children acting together. On a practical level,
this is the best practice anyway, as appointing
multiple agents can result in disagreements
and an inability to use the power of attorney.
If Mom is determined to name multiple
agents, however, she can do so. The statutory
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forms are not the only forms of power of
attorney that can be used in Illinois.
If Mom does not have a power of attorney,
then what? For inancial transactions, unless
someone else has signing authority over
certain assets (including, for example, if the
assets are held in trust), the only other option
is to have a guardian of the estate appointed.
If Mom does not object to the guardianship
or if she is undeniably incompetent, this can
be a relatively straightforward procedure.
An “interested person” (generally a family
member) iles a petition with the court.
The petition must include an afidavit from
a doctor stating that Mom is incapable of
handling her own affairs. Mom must be
served with process, i.e., the sheriff’s ofice
or a private process server must deliver
the papers to her, and all other interested
parties must receive notice as well. This
includes a spouse, adult children, parents,
adult siblings and any agent acting under a
power of attorney.
The court will appoint a guardian ad litem
to meet with Mom and report back to the
court if he or she thinks a guardian is needed
and if the proposed guardian is acceptable.
If Mom wants to challenge the guardianship
proceedings, she will also hire a lawyer or the
court will appoint one for her.
If the family is in agreement on who
should be designated guardian, the court
will generally appoint that person. If there
is not agreement, the court will irst look to
the person designated by Mom. As stated
above, the statutory powers of attorney
both include a statement that Mom desires
that the agent named under the power of
attorney be appointed as guardian. The

appointment of a guardian does not void
a power of attorney unless the court so
provides. So it is possible to have a guardian
with authority over some matters and
an agent under a power of attorney with
authority over others.
What happens if Mom appoints your
brother as power of attorney and you think
he is misusing Mom’s money or making bad
health care decisions for her? You can ask the
court to order your brother to provide a full
accounting for inancial matters or ask the
court to order a change in medical care. If
your brother refuses to do so or if improper
conduct is found, the court can remove your
brother as power of attorney and allow the
alternate agent to serve, if there is one, or
appoint a guardian for Mom. Similarly, if your
brother is serving as guardian, he must ile an
accounting with the court. If you believe he is
not properly caring for Mom, you can ile an
objection to the accounting.
In order to avoid these disputes between
siblings, the best practice is transparency.
Mom should tell the children who she has
designated as power of attorney so the
children know that is what Mom wants.
The power of attorney should keep the
other siblings informed of his actions. If no
information is provided, it is easy to suspect
the worst. Finally, if you think a power of
attorney is being abused, act sooner rather
than later. There are too many cases where
a power of attorney used all of Mom’s
money, and by the time it was discovered, it
was too late.
Sarah Jane Delano Pavlik is an attorney
with Delano Law Ofices, LLC, in Springield.
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A way forward for
content providers
By Scott Faingold

Last month, I discussed the sometimes
untenable bind of media content providers
in the digital era. The problem largely boils
down to one question: Without a physical
medium to sell to consumers, how can
once-thriving news outlets, television
producers and music companies
make money? The problem
of course is compounded
by the abundance of
free content available
on the Internet along
with rampant pirating
of material which,
once upon a time,
customers were willing
to pay for.
An interesting study
was published by MIS
Quarterly in June of 2013, which
used empirical analysis of hard data in
an attempt to suggest a way forward for a
foundering media industry.
The study, entitled “Content or
community? A digital business strategy
for content providers in the social age”
written by Gal Oestreicher-Singer and Lior
Zalmanson of Tel Aviv University, identiies
what they call the “ladder of participation”
as a key to getting customers to actually
pay for subscriptions to media services.
Oestreicher-Singer and Zalmanson
identify the problem as essentially a
paradigm shift, already long in place
for consumers, but which the industry
has failed in adapting to properly. Their
indings indicate that the prevalent “if you
build it, they will come” attitude – where a

quality article or video is placed front and
center with any social media component
relegated to ancillary status – is a severe
case of putting the cart in front of the horse.
Methods employed by many major
content providers to woo paid
subscribers are largely along
the lines of the “freemium”
models favored by the
New York Times and
Wall Street Journal
websites, in which
either
certain
content is free to all
while other material
is “behind the pay
wall” (NYT), or else
a limit is placed on the
amount of free access
allowed to site visitors before
payment is required (WSJ).
According to the study, such
models tend to fail because
of an antiquated conception of how their
websites are used by readers.
Anyone who has been to any sort of
media seminar in the past decade has had
the importance of social media beaten
into their head, as if merely allowing for
comments on web articles or signing up
for a company Twitter account were some
sort of magic wand. However, the MIS
Quarterly study seeks to encourage ways
of “capturing the value created in socially
active users.”
Utilizing
observations
of
user
behavior on popular music website Last.
fm over a span of three months found

that “consumers who participate in the
community…show a higher propensity to
pay compared with users who do not use
social computing features.” Last.fm does
use a “freemium” approach, but one which
places the social media interaction at the
forefront, initially connecting users to each
other based on already existing shared
interests. This leads to discovery of related
material through the social function of
the website (what other music does this
person like?) and further exploration of
the site’s content resulting in subscription
level (paid) membership for the site, in
increasing numbers among those with the
highest levels of participation.
From a managerial perspective, what
this means is that, in the words of the
study, “content providers should not ask
themselves ‘How will I make my users
pay?’ But rather ‘How will I make my
users participate more?’” Instead of luring
consumers with content in order to expose
them to ads, it suggests identifying which
users already most actively participate in
activities such as tagging, pinning, sharing
and commenting on site content, as these
would be most likely to respond to offers of
premiums, resulting in paid subscribers.
Oestreicher-Singer and Zalmanson point
out that while “the average payoff of a clickthrough on a Google ad is 5 cents” a single
$3 subscription fee is “equivalent to 120,000
page views per month.” These are eyeopening igures and hopefully the beginning
of a conversation that could result in increased
proitability for all in the business of creating
content for digital consumption.
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