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CHRIS HEMBROUGH
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Meet Chris Hembrough
By Scott Faingold

Chris Hembrough, long-time executive
director of Big Brothers Big Sisters of the
Illinois Capital Region, will take his position
as the new CEO of the Greater Springfield
Chamber of Commerce on July 1. He brings
with him strong roots in the area as well as
a varied resume.
Hembrough was raised in Springfield,
having moved to town from Jacksonville
during grade school. His father owned
Howard Hembrough Volkswagen-PorscheAudi in town. “I was going to come back after
college and work with my dad in the business
but he got sick while I was away at college
and just before he passed away he sold his
business to Green,” Hembrough explains.
After graduating from Griffin High
School, Hembrough attended the University
of Miami, majoring in Business Management
and Finance on a football scholarship.
In addition to playing tight end for the
Hurricanes, it was while in college that the
young Hembrough, in his words, “was bitten
by the service and volunteering and making
a difference in your community bug,”
working extensively with inner city kids
as well as the Special Olympics.” I’ve never
been able to shake it off since,” he says.
After completing his master’s degree in
divinity from Union Seminary in Richmond
Virginia, he helped found Atlee Community
Church in 1995, which he describes as
“very cutting edge, very unique, very
different.” A small group of families grew

to a congregation of over 2,000 people over
the course of seven years. “It was a pretty
big endeavor and my role changed pretty
rapidly to a kind of leader, CEO type role
rather than kind of your traditional pastor.”
In 2002, after eight years with Atlee,
Hembrough returned to his home town of
Springfield, where he assumed ownership
of Fink’s Superior Cleaning, which he ran
successfully until 2007 when he resigned to
become executive director of Big Brothers
Big Sisters. “I wanted to contribute in a
more significant fashion to the fabric of our
community,” he says, “and serving kids, what
better opportunity could there be?”
A few months back a couple of trusted
friends in the business community
approached Hembrough about potentially
taking on the CEO position at the Chamber
of Commerce. “They told me, ‘the Chamber’s
looking for somebody local and you know
this community and you have significant
relationships and we think that you could be
a really good fit for this, you should throw
your hat into the ring,’” he remembers.
Initially reticent, Hembrough eventually
came around.
“Springfield’s already a great place
to work and live and raise kids,” he says,
“maybe I can have some influence in the
years ahead to make it an even better place
to live, work and raise our kids and make a
difference. And in my home town. Who gets
that opportunity?”
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ARTS ORGANIZATIONS
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Springfield Art Association
celebrates 100 years
By Mary Beth Stephens

One definition of art provided by MerriamWebster.com is “something that is created
with imagination and skill and that is
beautiful or that expresses important ideas
or feelings.” While everyone might not agree
with this definition, one point is universal –
art is the creation of something.
The Springfield Art Association was
created 100 years ago, as the Springfield
Amateur Art Study Club in 1909. In 1913,
it was incorporated as the Springfield
Art Club, becoming the Springfield Art
Association in 1922. What began as a group
of eight women intent on “creating an art
atmosphere in Springfield and fostering
technical development of local artists,” has
grown into a visual arts organization whose
mission is to “promote and support the visual
arts, provide art education opportunities
for the Springfield area, and preserve and
interpret the historic Edwards Place and the
collections of the SAA.”
The Springfield Art Association
celebrated this milestone with a gala
entitled “A Night of Celebration, a Century
of Inspiration” on April 26th at Historic
Edwards Place. Three dining experiences
were offered: a five-course Victorian
feast with wine pairings in the Edwards
Place formal dining room, a four-course
Victorian dinner and wine banquet in the
Edwards Place parlor and a fiesta-style
celebration in the Condell Art Studio and
Michael Victor, II Library. Each dinner was
filled to capacity, with 180 total attendees.
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Betsy Dollar, Executive Director of the SAA
commented on the gala: “Several people
said they had been attending events at the
SAA for 40 years and this was the best thing
they’d ever come to.”
“We didn’t have a lot of programming
other than historic interpreters and an art
demonstration, but people seemed to really
enjoy themselves and the event overall,”
continued Dollar.
Immediately after the gala, Edwards
Place was closed to the public for a complete
restoration of the first floor interior to its mid19th century appearance. “Edwards Place is
vital to us and we believe to Springfield, since
it allows the public to see what domestic life
was like in the Civil War era and connect to
Lincoln since he courted Mary Todd here.”
This historic restoration is part of the
SAA’s plans for the future: approximately
$4 million in planned improvements and
expansion of art class and studio space, and
administrative areas. Fundraising for these
projects began in 2012 for the Springfield
Art Association Community Visual Art
Center and is ongoing with efforts to create a
glassblowing studio and sculpture workshop,
expanded ceramics lab, and upgrades to the
existing Condell Studio.
The first of these improvements opened
to the public in January 2014 with the M.G.
Nelson Family Gallery of Art. The existing
art gallery was modernized with new
lighting and sprinkler systems, a new floor,
walls and trim, thanks to the generosity

of the M.G. Nelson family. Their daughter,
Tricia, was queen of the Beaux Arts Ball in
1993. Having one’s daughter named as a
queen of the Beaux Arts Ball underscores
a family’s dedication of time, talent and
financial resources to the SAA.
As with any not-for-profit, securing
funding, both for current expenses and future
expansion, is an all-encompassing, constant
need. Consider public school education.
Budget cuts often hit the arts first or more
heavily. Cuts in arts programs can steer
people toward organizations such as the
Springfield Art Association, increasing their
financial needs.
“So what?” Some might say.
With
emphasis on STEM (science, technology,
engineering and math) education, should
the arts be ignored? “Not only do the arts
encourage ‘outside the box thinking’, but it
draws people to a community, improving
the city’s livability,” Dollar said.
The
Washington Post ran an article on January
22, 2013 outlining the “Top 10 Skills children
learn from the arts.” Among these were:
“Creativity – being able to think on your feet,
approach tasks from different perspectives”
and “Problem Solving – How do I turn this
clay into a sculpture? How do I portray a
particular emotion through dance? All this
practice problem solving develops children’s
skills in reasoning and understanding.”
Colleges and universities appear to
understand the importance of the arts, even
for those in the science and technology. The

University of Illinois College of Engineering
requires its undergraduates to take six
hours of humanities and the arts. While an
engineering student could take history or
archeology courses to fulfill this, the college
understands the need to think in other ways
than as an engineer. Liberal arts colleges
go further, often requiring all students to
complete at least one course in the arts
department(s). If higher education requires
students to complete courses that teach them
to think from a different perspective, there
must be something to it.
“Art provides both tangible and intangible
benefits to people, and we like to expose the
community to different art and media. We
do this by hosting an art exhibition every
month,” Dollar said. “The gallery is open to
the public when we are open.”
These exhibitions range from artists’
work from juried art shows across the U.S.
to winners of the junior high and high school
Central Illinois Scholastic Art Competition.
“In addition to exhibiting, we host a
Scholastic Honors Day where the students
spend the day at the SAA working with
artists,” Dollar explained.
With the 100th anniversary gala, the
Springfield Art Association ended one era
and hopes to begin a new one.
Mary Beth Stephens is a free lance writer
in Springfield and the Springfield High School
Boys Swim Coach. She can be reached at 4942613 or hmandmb02@gmail.com

SAA Board President David Reid recognizes Art Association board members in MG Nelson
Family Gallery.

Mary Beth Burke, SAA Development Coordinator, thanks guests for attending with violinist
Kamen Petkov providing pre-dinner music.

Helen and Benjamin Edwards interpreters Laura and Jonathan Reyman pose with Abraham Lincoln
interpreter Randy Duncan.

Guests enjoy dinner in the Banquet Style seating in Edwards Place during the 100th Anniversary Gala.
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NEW BUSINESS

The delicatessen at the new Hy-Vee store on MacArthur Blvd.
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Hy-Vee opening
is grand indeed
By Mary Beth Stephens

It’s cold and raining, but at 6 a.m. on opening
day for the new Hy-Vee on MacArthur
Boulevard over 120 cars are already in the
parking lot. Stephen Paca, who works at
Lincoln Land Community College and is a
regular bike commuter, was parking his bike
at one of four bike racks. “I live about two
and a half miles from here. I checked out
the bike-parking situation a few days ago
and saw these. This one is even under an
overhang, which is a good.”
While Paca had not been inside yet,
from the reactions of other shoppers there
that chilly morning, his expectations would
be realized.
Stacey Boll and her husband, Todd,
live within blocks of the new store. “It’s
pretty overwhelming,” Todd said as he
waited for his wife near the pre-packaged
meals area. He suggested she would be
the better person to interview and he was
right. “My friends and I have been texting
each other once we heard the opening date,
counting down the days.” She already had
a reservation for her group of friends that
night in the Market Grille. “I’m so excited I
can hardly breathe,” she said. They didn’t
have much in their cart, but had only made
it through a small fraction of the 91,000
square feet.

Most shoppers were either couples
or groups of friends experiencing the
newest generation of Hy-Vee shopping.
Danny Kenney and his friends made plans
to go together the night before. “I live
downtown, and I shop in several different
stores right now. I’ve been following their
Facebook page for a while. I will definitely
be back.”
Even the employees were excited.
Teresa Hobbs is an assistant deli manager
transferred from the Hy-Vee in Quincy.
“This is my first store opening, and while
I’ve been looking forward to it, I’ve been
really nervous about how it would go.” HyVee, an employee-owned company, posts
job openings within its system to allow
existing employees the chance to perhaps
move closer to friends and family. “So far,
I think things are going well this morning,”
Hobbs said. She then offered to have me talk
to the Deli manager.
Helpfulness is a hallmark of the HyVee brand, and it was evident everywhere
on opening day. While some might think
the customer service shown on May 13th
will wane, according to Nicole Pedigo, an
assistant manager, this is not possible.
“Every employee goes through 18 hours
of customer training,” she explained.

Chelberg Foods was one of the many vendors offering samples at the grand opening.
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Customers roam the Hy-Vee aisles.

“I worked as an assistant manager at a
McDonalds for 10 years before I started
here on March 24th, and it just feels like
family, everyone is so helpful.” In addition to
the courtesy training employees complete,
they have additional training in courtesy –
from bagging to guiding customers through
the store.
Pedigo was born and raised in Springfield
and began checking the Hy-Vee website
every day to catch the job postings. “I think
of the full-time employees, about 50 of us
are from Springfield. And most if not all the
part-time employees are from Springfield,”
she said. With Hy-Vee’s emphasis on moving
employees up through the ranks rather than
hiring from elsewhere, Pedigo is hopeful that
if she does a good job, she can eventually
retire from the company. “It’s wonderful and
I already feel at home.”
Jeff Swanson, another assistant manager,

Enjoying fruit samples in the produce department.

moved to Springfield eight weeks ago. “I
started working at Hy-Vee when I was 14.
My mom and dad and uncle work there too.”
Swanson was standing outside the soon-tobe opened Hy-Vee as he said this, handing
out store directories. “I’ve had people driving
by here all day, telling me how close they
live, and that they’re coming here tomorrow
(opening day).”
Hy-Vee has invested about $24 million
in Springfield with this new store, located
just north of a former National grocery
store location. After Schnucks bought the
National chain they built a new store off
Chatham Road, and closed the National.
That was in 1996. The Hy-Vee borders a
residential neighborhood to the west while
another large residential neighborhood
stretches out to the east, across MacArthur
Boulevard. No other full-sized grocery store
exists between the Hy-Vee and the Shop ‘n’

Save on Dirksen Parkway.
The MacArthur Boulevard Association
worked for years to replace the closed
former Kmart building with a viable
business. Cory Jobe, Ward 6 alderman,
was president of the association (then
called the MacArthur Boulevard Business
Association) when Hy-Vee first expressed
interest in the location. Nicky Stratton and
Sue Mogerman both attend meetings of the
association and were shopping together.
“What is most impressive about this store,
and the association is that it’s a joint effort
between the businesses on the boulevard
and the people in the neighborhood,”
Stratton said. “A lot of the volunteer work
of the association is done by people who
live around here,” she continued.
Mogerman was equally enthusiastic, “It
feels like a Chicago store in size. If you can’t
find what you’re looking for here, you are

not going to find it in Springfield.” Stratton
agreed: “I live within a mile of this store, and
never believed it would be like this.”
Mary Furman, assistant director of
operations for Hy-Vee, who was interviewed
for an SBJ story in 2013, was present for the
grand opening. “We are thrilled that this day
is finally here. The customer response has
been amazing. I see a lot of lookers, but also
a lot of shoppers.”
Mayor Mike Houston was pleased too.
“I lived on South Glenwood for 23 years,
and we shopped at the neighborhood store,
[National]. This is no National.” He hopes the
opening of the Hy-Vee is just the beginning
of a revitalization of MacArthur Boulevard.
“The old Kerasotes theater location is ripe
for development.”
Mary Beth Stephens can be reached at
494-2613 or hmandmb02@gmail.com
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LIVESCAN

Bill Clutter of Illinois Livescan (right) and mayoral executive assistant Willis
“Bill” Logan from Mayor Houston’s office at the ribbon-cutting ceremony.

PHOTO BY HEATHER STANLEY

The bits and bytes
of loops and whorls
Digital fingerprinting comes
to Springfield as Illinois Livescan
By Gabe House
Bill Clutter is a busy man.
He operates a private process
service (Courthouse Courier) a private
investigation
service
(Bill
Clutter
Investigations), is the president of the
Illinois Association of Professional
Process Servers and functions as a
criminal defense investigative specialist.
The locus of this activity is Clutter’s office
at 1032 S. 2nd Street. And now, Clutter
has added yet another business venture
in the form of Illinois Livescan, a digital
fingerprinting service.
“We are a live scan vendor that’s
regulated through the Illinois Department
of Financial and Professional Regulation,”
said Clutter, who has more than 25 years
of experience as a private investigator. “It’s
linked to the Illinois State Police (ISP) and
the Federal Bureau of Investigation (FBI).
It’s for businesses and their employees
who are required to undergo background
screening for certain occupations. The law
requires digital fingerprinting, which is
known as live scan.”
Gone are the days of messy ink-based
fingerprints and 8x8 cards. Manual checks
and comparisons of fingerprint cards
are obsolete. Live scan, Clutter said, is
as simple as a glass plate hooked up to
a computer running the appropriately
licensed software. After being scanned,
the prints are uploaded to automated
fingerprint identification systems (AFIS).
Simplicity, however, does note denote a
lack of expense.
“We have undergone the licensing and
the training to operate this equipment
(and) it’s about a $10,000 investment once
you invest in the equipment, the software
and the training,” Clutter said. “We’ve
decided to make this investment.”
The decision to create Illinois Livescan
stemmed partly from Clutter’s business
clients needing to do background checks
on potential employees, either due to
legal requirements for specific positions
or simply out of company policy. Although
Clutter already offered this service – and
the usual process of checking resumes,
references and cover letters has been an
effective practice – he said live scan is the
“gold standard” and a welcome addition.

“It’s less mess (than ink fingerprinting)
and a fairly quick procedure,” Clutter said.
Another benefit of Clutter’s office
now being a certified live scan vendor is
the advent of concealed carry licenses
for firearms in Illinois. Public ACT 9863, the Firearm Concealed Carry Act
became state law on July 9, 2013, and
Illinois residents were able to apply for
licenses shortly thereafter. Fingerprinting
is among the numerous requirements in
the application process. The Illinois State
Police application guidelines helpfully
point out that electronic fingerprinting will
substantially expedite the process.
“There are a lot of people that have
come in, and we have received a lot of
calls for the licenses for concealed carry,”
Clutter said. “We’re networked to be able
to provide that aspect of the procedure
… and it does offer another service to the
community and our clients.”
The Illinois Livescan cost is $55 to
upload fingerprints to both the state
police and FBI databases, Clutter said. If a
customer wishes to only upload to the ISP,
however, the cost is lower. For the moment,
the digital fingerprinting system is being
used only in Clutter’s Springfield office, but
he said it’s possible it will be expanded to
his Danville location in the future as well.
Although the official ribbon-cutting
ceremony for Illinois Livescan occurred
May 9, Clutter said the business had been
operational in his office for several weeks
before that. Most of the foot traffic in his
office for the service, Clutter believes,
has stemmed from his listing as a digital
fingerprint vendor listed with the state
police.
Regardless of Illinois Livescan’s
future uses – whether they are for simple
employee background checks or concealed
carry license applications – Clutter is just
happy to have another useful facet of
business in his office.
“We’re just looking forward to serving
the Springfield business community and
the people who are undergoing any kind
of licensing.”
Gabe House can be reached at
217-787-3000 or ghouse@ucbbank.com
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PHILANTHROPY

Tom Barding of Dollar General stores in Springfield presents a check for
$40,000 to a very happy Jennifer Hanson, Principal at Jane Addams School.
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Dollar General
funds library at
Jane Addams School
By Ginny Lee

When Jane Addams School Principal Jennifer
Hanson learned that representatives of
Dollar General stores were coming to her
school Thursday, May 15 with “a surprise,”
she had no idea it would be a check for
$40,000 for books and other materials for
the school’s library.
Tears welled in Hanson’s eyes when
Dollar General’s District Manager Tom
Barding announced the unexpected gift
after reading stories to a group of second
and fourth graders and teachers in the
school library. An anonymous person
nominated the school for the award at the
Dollar General store at 921 W. Jefferson,
just a few blocks from the school.
Jim Reaves, regional director of Dollar

General stores in central and southern
Illinois, said that the company is passionate
about raising money for literacy projects.
Dollar General’s co-founder, J. L. Turner,
who dropped out of school in the third
grade to help his family after his father
died in an accident, established the Dollar
General Literacy Foundation in 1993. Since
then the foundation has awarded more
than $92 million in grants to nonprofit
organizations and schools to help people
learn to read, learn the English language or
prepare for the GED exam.
Ginny Lee is a Springfield
writer and photographer with
an entrepreneurial spirit.

Second and fourth grade students and teachers at Jane Addams School react to the news
of their school receiving a $40,000 check for books and media from Dollar General store.
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NEW BUSINESS LISTINGS
AJ’s Towing
2125 E. Clearlake, Springield IL 62703
Phone: 528-0000
Business Owner: Ahmad Jebailat

Masterpiece Painting
506 N. Walnut Springield IL 62702 Phone:
331-2489
Business Owner: John C. Rotherham

Betty Amabo’s Tradings
1105 N. Park, Springield IL 62702 Phone:
763/607-8326
Business Owner: Betty Amabo

Monkey’s Business
5689 Old Jacksonville Rd., Springield IL
62701 Phone: 414-4434
Business Owner: Christopher M Merriman

Blessing’s Beauty Salon
131 Chatham Rd Suite D, Springield IL
62704 Phone: 217/331-2085
Business Owner: Stephen Awator

MoHawk Trimming
3134 Cumberland Dr. Apt. 4, Springield IL
62704 Phone: 361-7732
Business Owner: Justin M. Filson

Busy Bee Lawn Care
543 E. Wood Ave, Springield IL 62702
Phone: 217/741-4270
Business Owner: Fred A Bisby Jr.

Newman’s Buy Sell & Trade
400 S.Lincoln Ave, Pleasant Plains IL 62677
Phone: 217/626-1244
Business Owner: Robert L Newman

Cherrybrook Photography
157 E 1400th St., Plainville IL 62301 Phone:
217/653-7219
Business Owner: Laura Rabe

Pallet World
2437 N. 5th, Springield IL 62702 Phone:
217/331-3738
Business Owner: Stephanie M Harrold

Clean Cut Tree Service
10551 Hobbs Road, Rochester IL 62563
Phone: 217/855-4119
Business Owner: Matthew Lagemann

Peewee’s Lockout and Auto Detail
206 Sangamon, Auburn IL 62615 Phone:
217/836-1641
Business Owner: Perry L Williams

Derio’s Pizza
1614 S Macarthur Blvd, Springield IL
62704 Phone: 217/481-6378
Business Owner: Demetri M Collins

Phillips Family Retail
1435 N Milton Ave, Springield IL 62702
Phone: 217/753-3208
Business Owner: Donald G Phillips

Flowers Lawn Maintenance
2127 Grandview Ave., Springield IL 62702
Phone: 638-8100
Business Owner: Kenny Eskew

Platinum DJ Service
902 Redwood Dr., Auburn IL 62615
Phone: 306-0163
Business Owner: Torrey Points

Frosty’s Hawaiian Ice
412 Dogwood Ct., Spaulding IL 62561
Phone: 741-1985
Business Owners: Mark Mitchell,
Sherry Mitchell

Podsponsor.com
77 Bonniebrook Road, Chatham IL 62629
Phone: 919/805-5353
Business Owner: Joshua Pister

G.M. Photography
1904 South Lincoln Ave., Springield IL
62704 Phone: 341-1202
Business Owner: George A. Martin

Probuilt Custom Construction
10499 Old Rt 54, New Berlin IL 62670
Phone: 217/414-1797
Business Owner: Mitchell T Barnosky

The Hairloom
1700 W Washington, Springield IL 62702
Phone: 217/793-0431
Business Owner: Cynthia Haggitt

Roller Brothers Construction
7080 Minder Rd, Rochester IL 62563
Phone: 720-2049
Business Owners: Erik W Roller,
Bryan Roller

J.L.P’s Heating & Cooling
2509 Stokebridge Road, Springield IL
62702 Phone: 481-0340
Business Owner: Jevaris D. Pettis

Rover Made Over
3076 N. 1500 E. Rd., Mt. Auburn IL 62547
Phone: 622-0522
Business Owner: A. W. Hartig

KSAT of Illinois
74 Circle Drive, Springield IL 62703
Phone: 891-9824
Business Owner: Kenneth E. Gouchenouer

The Rustic Paintbrush
1605 W. Fayette Ave., Springield IL 62704
Phone: 685-8814
Business Owners: Brian E Moore,
Kris L. Moore

Luvbukit
2521 Shawnee Drive, Springield IL 62702
Phone: 685-4918
Business Owner: Katrionne Baldwin
Maid For Mom
4 Ivy Hill, Riverton IL 62561 Phone:
309/922-1424
Business Owners: Laurie Smothers,
Kevin Smothers
Mari’s World
1522 South 8th, Springield IL 62703
Phone: 217/971-3474
Business Owners: Nicole B Chandler,
Jeremy Mathews

Sanders and Sons Lawn Care
740 Evergreen Drive, Chatham IL 62629
Phone: 217/341-2792
Business Owner: John M Sanders
SBM Management Services, LP
5241 Arnold Avenue, McClellan CA 95652
Phone: 916/922-7600
Business Owners: Charles Somers,
Ron Alvarado, SBM Facility Services, LLC,
Don Tracy
Scion Industries
1720 S Dirksen Pkwy, Springield IL 62703
Phone: 217/522-8622
Business Owners: Springield Pre
Owned INC

The new business listing is limited due to space restrictions.
Subscribers can view a complete listing at
http://springfieldbusinessjournal.com/subscribers/new-businesses/
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STAFFING

Locally owned staffing agency helps
employers save time and stress
By Teresa Paul

Alice Campbell, president of Alice Campbell
Staffing, started her business in 1981.
Located at 2121 West Oaks Drive in
Springfield, it remains family and locally
owned and operated. A mentor had
encouraged her to go down this path. “My
mentor was an owner of a very successful
temporary help service in Chicago,” Alice
Campbell said. “It took me six months to get
up the nerve to start my business.”
Although Campbell had not worked
for another staffing company before, she
did work for a two week period at another
local temporary service to get some work
experience in the kind of business she
wanted to start. “I had a nice assignment
that I enjoyed,” Alice Campbell said. “Those
two weeks were so beneficial to me. It
helped me when I started employing other
temporaries. I changed things to do it my
way which I thought was an improvement
over my experience.”
Campbell said the staffing business is
competitive and would not disclose how
many workers her business employs.
The firm specializes in office positions,
including entry level clerical, administrative
support, accounting/bookkeeping, customer
service, information technology and other
professional positions.
Alice Campbell Staffing also has helped
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clients with recruiting for healthcare
positions, including registered nurses,
medical assistants and dental assistants.
About two-thirds of their business is
temporary positions; one-third is temp-tohires and permanent hires.
“The best candidates we see are those
who have a good work history, good office
and computer skills, and who are able
to present themselves in a professional
and positive manner,” said Jean Campbell,
business manager at Alice Campbell Staffing.
“We have been doing more direct placement
in the last two years.”
“It is a wonderful opportunity to find a
new employee,” Alice Campbell said. “For
the temporary employee, it may be for the
short term as in two or three months. They
do get experience to put on their résumé.
For the employer, if they have a full time
need, they already know if this person fits
in the culture of their office and works well
with their personnel.”
Jean Campbell added, “Most of our clients
do not have a human resources department.
They may not really know how to go about
it. We have the resources and the tools to do
the recruiting. We test all our candidates for
their software and office skills. Our clients
save time and find it more efficient for us to
help them.”

“We will send them several people to
interview so the final choice belongs to
the client,” Alice Campbell said. “It is a
people business.”
“It is so rewarding to send people off
to work every day when we know some
people are struggling to find permanent
work so they are still earning an income
to get through a tough spot,” said Jean
Campbell.
Alice Campbell is one of the founding
business members of Local First
Springfield, an independent business
alliance with a mission to teach consumers
that their dollar has three times more
spending power when it is spent with local,
independent businesses.
“We are a locally owned, independent
company which differentiates us,” Jean
Campbell said. “We support other local
business. Since we are local, we can be
flexible working with our clients. We give
our temporary workers the highest pay
we possibly can. We do not have to follow
corporate rules and make decisions locally.”
“We have families here,” Alice Campbell
said. “Our reputation is important. We
want to hold our head high and always do
the right thing. We participate in a network
with other companies like us to keep with
new trends and laws.

“Hiring definitely slowed down between
2009 and 2011, but we have seen it slowly
increase in the last couple of years,” Jean
Campbell said. “The healthcare job market
has remained steady through the recession
and some positions like accountants,
engineers and information technology
professionals seem fairly recession-proof. A
lot of recent college grads have struggled to
find jobs in their field. We have benefited
from that because many are smart, eager and
willing to work a temporary clerical job to get
a foot in the door.”
“Despite the relatively high unemployment
rate, it can still be challenging to find qualified
candidates,” said Jean Campbell. “It requires
using a variety of recruiting strategies, careful
screening and thorough testing of candidates
and performing reference checks, all of which
can be time consuming.”
“We have had many success stories over
the years of employees starting out as a
temporary employee and the job becomes
permanent to their job assignment,” said
Alice Campbell.
Sarah Jacobs, dentist, in Springfield at
2525 West Iles Avenue, sought out a staffing
agency and was recommended by a friend to
Alice Campbell Staffing.
“As a new business owner staffing
seemed to be a process that seemed

overwhelming,” Jacobs said. “I opened
my business eight months ago. It worked
out really well. I did not have to worry
about interviewing and hiring. They were
able to screen potential candidates and
pre-interview them. They spoke with
me and said why they recommended the
candidates they chose for the position.
“It streamlined the process for me and
made it very easy,” Jacobs went on. “I was
very happy with the results. There are so
many aspects to running a business and
staffing is a big part of it.”
Angela Provart, president of the Pauly
Group in Springfield, had received 40
applications for a part time office position.
After she interviewed fifteen applicants and
offered the position twice with no success,
Provart reached out to Jean Campbell at
Alice Campbell Staffing.
Until Alice Campbell Staffing could
develop a pool of candidates from which
to select an employee for the part time
position, they sent a woman to temporarily
start the job. The woman continues to work
for the Pauly Group and no other interviews
were held.
“Alice Campbell Staffing has a long time
Springfield reputation,” Provart said. “We
knew exactly what we needed. Jean Campbell
is so great to work with. It has been a very
good experience. They saved us time, effort
and stress.”
Teresa Paul is a personal lines account
manager in the Taylorville office for Dansig
Insurance. She can be reached at 217-5659535 or teresadawn1970@yahoo.com

Denise Williams, Alice Campbell, Craig Campbell, Jean Campbell and Niki Howlett
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WOMEN OF INFLUENCE AWARDS EVENT

The 2014 recipients: Tonya Voepel, Christine Carrels, Shipra Somani, Sarah Beuning and Dr. Kemia Sarraf

Elly Mackus, President & CEO of Security Bank, with Shipra Somani
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The awards table

Marion Richter, Veronica Robison and Lisa Schafer

Michelle Higginbotham, Associate Publisher of Springfield Business Journal

Elly Mackus congratulates Tonya Voepel
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MANUFACTURING HISTORY

PHOTOS COURTESY OF THE LINCOLN LIBRARY’S
SANGAMON VALLEY COLLECTION.

This 1945 photo depicts the machinery and workings inside the former Allis Chalmers
plant located near Stevenson Drive on Springfield’s southwest side.

Springfield manufacturing:
From corn mills to donut holes
By Tara McClellan McAndrew

Springfield has been home to a wide variety
of products over its nearly 200 year history.
Local manufacturers have made clothes,
beer, electric meters, watches, concrete,
carriages, and much more. As our town
evolved, so did our businesses. While
manufacturing is no longer a top employer,
there was a time when industry was big in
the capital city.
It didn’t take long for manufacturing
to spring up here. Our town was born
in 1821, when Springfield became the
temporary seat of government for the
new Sangamon County. Soon after, we had
our first manufacturer – Springfield cofounder Thomas Cox. He ran a grain mill
and distillery, according to Here I Have Lived,
Paul Angle’s book about early Springfield.
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(Unfortunately for Cox, he became too fond
of his product, lost property, and left town,
according to the 1909 Transactions of the
Illinois State Historical Society.)
Early industry related to agriculture, the
prominent local business. We were flush
with mills and farm implement makers.
Since money was scarce, many traded
their products for food or clothing. H.M.
Armstrong’s woolen mills, on Fourth and
Market Street (now Capitol), advertised that
it would accept “muskrat and mink skins.”
In 1849, industry got a boost when the
first railroad arrived here; it made shipping
products to external markets faster and less
costly. Local, cheap coal provided another
advantage, which helped draw new factories.
That same year, Reisch Brewery opened on

North Rutledge (where the Southern Illinois
University School of Medicine is now). It
grew to 11 buildings, including a stable for
delivery horses, and thrived for 117 years.
After the Civil War, Springfield had
another growth spurt in manufacturing.
The Springfield Watch Factory, which later
became the Illinois Watch Company, and
the Iron Works opened in the 1870s. The
watch company was one of the biggest
factories in our history. At first it produced
watches for the average person, but later it
specialized in complex, “reliable railroad
watches,” which were in high demand by
conductors and engineers, according to
Springfield Business: A Pictorial History
(by Russo, et al). The watch factory was
located on about 15 acres on North Grand

Avenue (where the Illinois Environmental
Protection Agency is now); its workforce
was so large it had its own band.
Wagon and carriage makers were
numerous in Springfield at this time. One of
seven such factories, A. Booth, Son & Co., made
800 carriages and buggies a year and was
growing so fast, it was opening a “mammoth”
sales room at Adams and Eighth Street,
according to the 1871 History of Springfield,
Illinois: Manufacturing, Etc. published by
the Springfield Board of Trade. This same
publication criticized state government for
Springfield not having more factories. Author
John Carroll Power said it had spent too much
money on making Springfield the capitol.
“The truth is, Springfield has manifested
an enterprising spirit…that would have

The Illinois Watch Factory, shown in this 1925 photo, was a north end institution and Springfield’s
largest manufacturer.

put her far ahead of any who are now her
rivals, if it had been directed to building up
manufacturing industries.”
By 1910, however, most area men were
working in manufacturing, according to that
year’s census. Yet a 1918 study of Springfield
by the Russell Sage Foundation said:
“Springfield, nevertheless, can hardly be
regarded as preeminently a manufacturing
city. Fourth city in the state in population,
it ranks eleventh in the number of factory
wage-earners and fourteenth in the value
of its products.” Nonetheless, this was
manufacturing’s heyday here. Springfield
had nine factories that employed at least
100 people each; topping the list was the
watch company which had nearly 1,000
workers. Among the others were: the
Rand Shoe Company, Sangamo Electric
Company (which made electric meters),
Racine-Sattley Company (which made farm
implements), and Capital City Concrete
Construction Company.
The mid 1950s were a turning point.
Some of the big factories were gone and
while a couple new ones had opened,
government, insurance, education, and
medicine had become Springfield’s
predominant businesses. The watch
company shut down in the 1930s and coal
mines were dying out, but Allis Chalmers
had opened on the city’s southeast side,

and Pillsbury Mills had arrived on its
northeast side. Allis Chalmers produced
crawler tractors and M-4 Prime Mover
vehicles during World War II, according to
the “Springfield Business” book. In 1973,
it partnered with Fiat S.P.A of Italy and
made construction machinery. Pillsbury
produced a variety of flour-based products
and for decades was the main north end
employer, with a workforce of around
1,000 at its height.
But the downward trend for
manufacturing continued. More factories,
like Sangamo Weston and Illinois Bell,
closed or partly closed in 1977. Today, we
have Solomon Colors, a decorative concrete
plant; Bunn-O-Matic, a coffee and teadispenser manufacturer; Nudo Products,
a building product manufacturer; and MelO-Cream Donuts, International, among
others. However, their workforces are in the
one or two hundreds. It’s a big difference
from Springfield’s manufacturing golden
years when we had factories so large they
had their own bands.
Tara McClellan McAndrew, a lifelong
Springfieldian whose ancestors go back
to the area’s earliest settlers, writes
a local history column for the State
Journal-Register and authored “Stories of
Springfield: Life in Lincoln’s Town.

In these giant vats, Reisch Brewery on the city’s north side, concocted its popular beers.
It was one of five breweries in Springfield in the 1800s.
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Manufacturing: Where does Springfield stand?
By Scott Faingold

As director of the Office of Planning and
Economic Development for the City of
Springfield, Mike Farmer has no illusions.
“An overall decrease in manufacturing
is the case everywhere,” he says. “It’s a
historical trend and probably irreversible.
Still, I think Springfield is a very desirable
place for manufacturing, and have felt
that for a long time. I think we have a
good foundation of manufacturers in
Springfield. Obviously we’re not like
Decatur, Peoria or some of our other peer
cities but we’re different in the sense that
we are a retailing, health care hub.”
Farmer acknowledges that an increasing
prevalence of both automation and offshore
plants has contributed to a decline in
manufacturing jobs, but there is another
side of the employment coin. “The Illinois
Manufacturers Association has stated that
it’s difficult to find qualified employees,”
he says. “I think there’s a perception of
manufacturing that it’s just guys in a ditch
or something – a dirty, low-education, lowskill sector of the economy, which in fact it’s
not anymore. It’s fairly sophisticated and
there is a great deal of training required for
certain jobs, depending on the skill set.
“Springfield has a rich manufacturing
tradition,” Farmer continues. “Obviously,
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certain things relocated or shifted with
respect to both political and economic trends
– in the same way, back in the post-Civil War
days, a lot of the textile industries in the
Northeast went to the Southeast for cheaper
labor and to be closer to the cotton, if you will.
Later a lot of those went offshore to Mexico or
China or India, those types of things, so those
kinds of trends occur and Springfield feels
those trends, certainly.”
There is one major liability facing
Springfield, according to Farmer. “I don’t
know how you overcome it, but a lot of our
county is undermined and there is not the
desire for certain manufacturers to locate
very expensive facilities over an undermined
area.” Another barrier is the overall state
business climate, which he points out tends to
discourage manufacturing with high workers
compensation, among other issues.
Looking forward, Farmer considers
creativity the key to future manufacturing
in Springfield. “What’s required are new
technologies, new processes, new products
that can be made here,” he says, suggesting
that potential areas of innovation
could include health care products and
pharmaceuticals. “As the economy recovers
and the headwinds soften, I’m optimistic
about manufacturing in Springfield.”
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Panelists (left to right): Fletcher Farrar, Karen Conn, Scott Faingold, Victoria Ringer, Kevin Kuhn, Christopher Nickell, Larry Quenette.
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The Corporate Review 2014

A new lease on life for downtown Springfield
Editor’s note: On Tuesday, May 13, the
Springield Business Journal and Downtown
Springield, Inc. invited a small group to
a business luncheon for the purpose of
discussing Springield’s downtown area. It
was held at the Inn at 835 from 11:30 a.m.
until 1 p.m.
The
panelists
included
local
entrepreneur Karen Conn; Kevin Kuhn,
principal engineer for the irm of Kuhn &
Trello; Christopher L. Nickell, developer
and member of Downtown Springield,
Inc. (DSI); Larry Quenette, president
and principal architect of Renaissance
Architects; and DSI executive director
Victoria Ringer.
The Springield Business Journal’s editor
and publisher, Fletcher Farrar, and associate
editor, Scott Faingold, moderated the
discussion.
The panelists all proved passionate
about downtown Springield, each with
a vital stake in its redevelopment and
revitalization. A variety of issues, obstacles
and potential initiatives were discussed
and an overall combination of optimism,
dedication and pragmatic thinking came
through loud and clear. The following
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transcript has been edited and abridged.

The end of the
TIF District
SBJ: I want to start out by asking where
we’ve been and what’s been accomplished
downtown. There’s been a lot of progress
and the TIF [tax increment inance
district] has certainly helped.
Victoria Ringer: More than 150 facades
have been done downtown since the creation
of the TIF 33 years ago. That’s huge to the
overall environment and look of downtown.
The assessed valuation – estimated value of
buildings – has quadrupled since the TIF. A
lot of TIF money has been spent on a lot of
wonderful projects, both public and private.
The TIF has been used for streetscaping,
meaning the benches, the lighting, the
sidewalks, the parkways and so forth. The
downtown South Plaza was also done with
TIF money.
Now we have two years left. At the
end of 2016 it will be done. The Ofice of

Victoria Ringer: “We need to embrace any project that
increases the level of participation in downtown.”

Kevin Kuhn: “I think the ideal downtown would be mixed use.”

Planning and Economic Development is
deluged with requests for TIF here at this
11th hour. A downtown that was full of
ofices for many years, over the last 10
years has experienced a vacancy of about
600,000 square feet of space. That is DCFS,
Public Aid, a lot of Human Services, Central
Management Services, many state ofices,
that have vacated the downtown area.
We approximate that about 2,300 ofice
workers have left the downtown area. I
worked downtown in the Myers building
in the early ’90s and you couldn’t go to the
South Plaza and ind a place to sit on the
wall and have lunch because it was supercrowded. It’s not crowded now. That’s an
estimated 200,000 visits a year that aren’t
being made by those bodies every day, 250

days a year. So that’s a person not buying a
card, not parking their car, not having lunch
at Robbie’s.
Fortunately, the (Abraham Lincoln)
museum had an impact on the downtown
area. A lot of businesses felt that moving
downtown during the launch of this worldclass museum would be great, and I think
it has been. We have one million visitors
a year, and that has leveled off in the last
five years.
So tourism is still our bread and
butter, but we need to think outside the
box and also bring Springfield residents
downtown, to live, to work, to eat, to drink,
everything. Our push is to get housing.
Our push in the next five years will be
to put residents in those spaces that had

been primarily used for offices. There are
600,000 square feet available, and the
great majority of the space can be adapted
for use as residential.
SBJ: Larry, you’ve been a big part of
the housing focus, but you’ve said your
project [ofices and 12 apartments at
Second and Adams] would not have gone
forward without TIF help. Can you talk
some about your development?
Larry Quenette: That whole process
started when I was just looking for a
different place for an ofice, 3,000 square
feet was all I needed. I went downtown and
saw dozens of buildings that were 30,000
square feet. But being an architect I can
walk into something and I can imagine
what this could be. When I found out that
TIF money was available I said, this is a
piece of cake. As an architect this is what I
do every day. I can make up budgets, I can
make up schedules, I can do a conceptual
plan and put it all together.
The TIF money was key, because, as an
architect, our business goes up and down,
like the economy, all the time. So not having
a reserve of cash, I was able to go to the bank
and say, look, if I get this TIF money, will
you loan the rest of it? Everybody I talked
to said, well sure, if you’re actually getting
$1.2 million out of the city. It was the easiest
thing I ever did.
As that TIF incentive goes away,
development becomes more and more
dificult.
There’s good news and bad news about
Springield. The good news is it’s known as
an affordable place to live. The bad news
is it’s known as an affordable place to live.
You have to charge more when you put

more money in. I think everybody thought
I was crazy for buying a building in 2010
when the economy was doing this [thumb
down] and said I’m going to build upscale
apartments and this is my target rate for
what those are going to rent for. But I had
no trouble leasing my apartments because
I built quality and I had a great location and
a wonderful old building. I think there are a
lot more opportunities like that.
SBJ: Chris, you’re jumping in with both
feet downtown. Are people calling you
crazy for the projects you’re taking on?
Christopher L. Nickell: No, actually,
it’s been the other way. I’ve gotten more
compliments than I have accusations of
craziness, although maybe I’ve bitten
off a little more than a normal person
would want to chew. The good news is
that they’re purchased in such a manner
that we’re not under pressure to get them
developed quickly.
SBJ: Can you say what you’ve
purchased, what you’ve started?
Nickell: The one that I live in is
called Lincoln Place, it’s 118 S. Fourth. It
was actually originally attempted to be
developed as condominiums in 2007, I
believe. That business plan, and or the
people attempting to put that business
plan into the works, fell apart somehow.
They were able to sell two of the eight that
they built before they went under. So the
bank had to take the building back and I
purchased from the bank. I built two more
residential units on the irst loor, so now
there are 10 in the building.
The next one was the Café Moxo building
at 409 and 411 Adams, essentially right
around the corner.
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Larry Quenette: “The big disincentive for downtown Springfield is the fact that
nobody knows when the State of Illinois is actually going to hit bottom.”

The next one everybody knows as the
Bridge building, the old jewelry store,
it’s 215 S. Fifth, that has Bentoh’s. We’re
expanding the irst loor for Jimmy, for
Bentoh’s, and then residential upstairs.
And then most recently is the Kerasotes
building at Sixth and Washington.
SBJ: Is TIF a big part of your projects
or are you already moved to a post-TIF
world?
Nickell: I’ve never used TIF except for
their architectural assistance program, which
is a small amount of money they offer up front
for you to pay an architect to determine if
a project is viable. I have found it to be very
valuable. That’s a relatively small amount of
money but it gives you some very valuable
knowledge. But except for the building that I’m
in, the other three are still in the development
stage, we haven’t actually started construction.
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So I haven’t completely counted out the TIF
program. But the bids that I’ve gotten on the
work that we look like we’re going to be doing
over the next six or eight months, it looks like
it will be done without the TIF.

Incentives beyond
the TIF
SBJ: What’s going to happen after the
TIF expires in 2016, and what needs to
happen? There needs to be some kind of
incentives to keep the momentum going.
Ringer: Yes, there has to be something
besides the TIF. This TIF is going to expire
and the new TIF, more than likely, will use
the YWCA block, between Fourth and Fifth,
Jackson and Capitol, as its anchor, which

means it can probably go east, west or south.
It’s probably not going to come back into
the cornerstone of downtown, which is the
Old State Capitol area. When you develop
a TIF, you can use former parcels but you
have to also deem them blighted, so you’d
have to go to an area that’s blighted. That
being said, TIF not being in action, I think
there are opportunities much like we use
on the perimeter of the city to offer utility
abatements and property tax abatements.
The city could say, folks, if you buy this
$500,000 building and you’re going to put
40 apartments in it, you know what? We
own the utility, so you don’t have to pay for
utilities for a few years. Let’s get you up and
running. I think that’s a great option.
Also, maybe the city could offer property
tax abatement. But then you’d go up against
all kinds of things, much like you do with TIF.
But it would be temporary, just to get those
folks off the ground.
We have a lease reimbursement program
for retail downtown now. If you give a
commitment to downtown and sign a twoyear lease, your 13th month you get half
your rent back for the year. What a great
incentive. That same thing needs to be done
for developers to come downtown.
SBJ: What could the state do to help
Springield?
Quenette: The big disincentive for
downtown Springield is the fact that nobody
knows when the State of Illinois is actually
going to hit bottom. Everybody that’s got a
job in Springield and works for the state
has got some stress about whether they’re
going to have a job tomorrow. If you’re a
shopkeeper downtown that happens to be
next door to what used to be a state ofice
building and you don’t know whether those
people are going to be there in the future,

there’s reluctance to expand your business.
So right now the biggest problem is the State
of Illinois.
They need to get their inancial house
in order. It’s going to be painful. But until
they balance their budget, nothing’s going
to be for sure. Look at any business news
that ranks states in different categories
about being business-friendly. Illinois is in
the bottom ive on everything. If you had
a business in Illinois that now employs
25 people and you had an opportunity to
expand it to 100, would you do it in Illinois?
Most business people are saying no.
When you’re a business you look at what
provides quality of life for employees. How
am I going to recruit people? You have young
families that are looking for a place to live. If
the news is, this is how much money Illinois
is cutting from education, that’s no incentive
for a family to move here and put their kids
in schools in Illinois, when right next door,
Indiana has a state surplus and they’re
pumping money into education.

Eliminating
disincentives
SBJ: I want to go on from incentives to
eliminating disincentives. What could the
city do better about the way it regulates
developers after a project is underway?
Quenette: I work with building
departments all over the state. I don’t
think Springield has disincentives as far as
regulations and city approvals and all that
go. I think developers just like to complain,
like farmers. When you’re in an urban
environment, there are just certain things
that you have to do to make a building safe

and the community safe, and the people in
Springield are doing their job. I’ve got no
complaints with the City of Springield.
Here is one improvement that the city
of Springield could do. When you submit a
set of plans for review it has to go through
the building department, has to go through
ire safety, has to go through public works
for streets. When it leaves one ofice and
goes to another one, everyone seems to lose
track of it. Until it comes back, they never
know where it is or why it’s not back yet.
There ought to be at least one person, out of
one of those three departments, whose sole
job is to keep track of where that approval
process is. You can have the simplest plan
in the world, and it can languish up there
for weeks.
Ringer: Or months.
Quenette: Or months.
Ringer: I talk to a lot of developers. They
understand that there are certain challenges
to developing a historic property. But there’s
a couple things that have come to the surface
from all of these people that could be really
helpful. Number one, the city needs an
expediter. Have one person who is solely
responsible for monitoring the permitting
process. That person keeps a log of where the
project is in the process, and you have metrics
to decide how many days out it’s been. OK, it’s
been two weeks and it’s only gotten through
one of our steps? We need to expedite this,
boom, boom. If developers have certain
circumstances that are going to cost them
more money, be sensitive to that. Developers
have lost money because of delays.
Karen Conn: We also need consistency
in the review process. You’ve received
your permit. Now you’re actually trying to
accomplish an occupancy permit. You had
Life Safety come through and the person who

reviewed the plan approved the plan. And
you installed ire safety devices. The next guy
walks through and says, no, you need this,
this, this and this. You make those changes,
you get a third person coming through and
they say, why did you do that? You didn’t
need to do that. The plans say this and this
and you’ve altered it. I was told to. Well, who
told you? You shouldn’t have to prove your
innocence in something, you’re just assumed
guilty. We need to have consistency.
Ringer: Consistency of someone starting
with your project and ending with your
project and being the one that’s on site to
check so that they have a certain amount
of iles and that’s all they do. Interpretation
is a big part of the inspection process and
regulation process, so consistency of one
person starting with a project and ending
with a project, it’s going to be huge.
Quenette: This is a universal problem, it’s
not unique to Springield. They’re not sensitive
to the fact that if you’re a developer, time is
money. It’s serious money. If you’re doing a
$1 million project and you’re paying interest
on money that you’re having to borrow, every
delay costs somebody some money.
Kevin Kuhn: Normally if a site inspector
comes out and says, well that’s wrong, you
need to do this, the irst thing you do is call
the plan inspector and say, which one’s
right? We argue our case. It depends on the
inspector you get. There’s always the one
inspector nobody wants.
Nickell: I can’t say I’ve had major
problems with the inspectors. But it would
be nice if it would be better handled on
the timeframes and the tracking, especially
if you’ve got a couple projects going and
you’re trying to juggle your contractors.
Like, can I get the drywallers in next week?
Well, I don’t know because they haven’t said

Karen Conn: “There are huge opportunities to make downtown an arts and entertainment mecca.”
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Christopher Nickell: “I want to attract people who want to live and stay downtown.”
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if the way we have the ire alarm is OK and
you don’t want to cover it up until that guy
comes through. So you’ve got contractors on
hold. If you’ve got people standing around
waiting to work it can be a pain.
Ringer: We all know that the city has a
large workload. But they do need to set up
some reasonable metrics where you know
when you ile your permit, it’s not going to
be more than three weeks or something. So
you can at least plan that your maximum
delay is going to be three weeks.
SBJ: What about the city legal
department? I’ve heard that that’s a
black hole.
Ringer: That is a description that’s been
used. [Laughter.] I understand that they
haven’t had a full capacity of attorneys for
a very long time. My understanding is that
they’ve just come on board with a full roster
of attorneys. And we’ve had different chief
counsels. Hopefully with this new roster
of folks they will get everyone up to speed
– and hopefully they can make business
development decisions and prioritize
accordingly. When you have someone on the
line who is wanting to invest in your city, to
me that should go to the top of the pile. And
I’m not sure that is happening.
Conn: I’m not a developer, I’m just a
businessperson and I like to do things
that are a little out of the box. So when I
decided I wanted to do a bocce ball garden
in downtown Springield. . . Was that truly
appropriate for downtown Springield?
I was lost with City Legal for six months
because they were trying to determine,
would there be ramiications to the city if
we did this and, two, is it really appropriate
for downtown to have an outdoor recreation

space that’s serving beer, outside? So it
stalled with City Legal. I was on the phone
every week with the City Legal director at
the time and it just never went anywhere.
So I had to go over his head and it budged
a little but I was still lost in limbo. So I was
in the black hole for six months before we
had to actually call them and say, “Can I get
some help?” We need to change the ethics,
we need to become business friendly.
Ringer: It’s the attitude in our approach.
Conn: There are going to be creative
people with this development of the YWCA
block. They’re going to want to come in
and do things that are out of the box. Let’s
welcome those ideas. Then maybe we can
get some young, new, fresh blood living
downtown, making downtown a livable,
workable neighborhood, where you don’t
need cars, you’re pedestrian- and you’re
bike- and you’re pet-friendly. So we have to
welcome those ideas.

Medical and
student housing
SBJ: We keep hearing that all the
apartments are full and we need more
apartments, right?
Quenette: The biggest potential for
increase in activity, whether it’s housing or
businesses, is the medical district. They’re
spending hundreds of millions of dollars four
blocks north of downtown and downtown is
not reaping the beneit from it. Those people
are going to be hiring hundreds of medical
technicians, nurses, the mid-level medical
people. Where are they going to live? Do

they have to go out to the west side? Many
of those people are on shiftwork. Wouldn’t
it be great if they could walk back and forth
to work at all these odd hours because they
were just two or three blocks away?
SBJ: I know that the schools are
enthusiastic about the idea of placing
student housing downtown, which would
have the effect of making it a younger,
more vibrant population there. What
about student housing?
Quenette: I am personally working on a
project where we’re trying to do exactly that.
What it costs to build a quality building to the
expectations of current students, and what
you can charge them to live in it, are in two
different worlds. This is where serious publicprivate partnerships are required to make
anything like that happen. The project that
I’m working on will have a huge, signiicant
difference in the quality of that education.
UIS has hundreds of graduate-level interns in
state government, in public policy, in public
administration. The SIU School of Medicine
has hundreds of doctors studying in the
medical district at their institution and the
medical district gets dozens and dozens
of doctors coming into Springield to do
residency work in our quality hospitals and
the School of Medicine. They all want housing
and they want it downtown.

Bars as amenities,
not problems
SBJ: Are there any feelings about
the 3 a.m. bars and how that affects

downtown?
Nickell: I personally like it because the
tenants that I’m attracting right now are
attracted because they want to be close to
the nightlife.
Quenette: Look, nobody wants to live
above one of those places. They want it to
be close by. My place is so perfect. I use
Café Moxo and Kelly’s Pub as selling points.
I say, look, we’re a block off the beaten
path, it’s quiet here. But we’re only one
block off, there’s a great pub half a block
away, there’s a great restaurant and café a
block and a half away, this is a happenin’
street on Wednesdays and Saturdays with
the Farmers Market. This is the place you
want to be. And their eyes light up.
Nickell: The Farmers Market is a
huge selling point. The Amtrak station is
another…
Quenette: And you talk about people
without cars, when I point out that you’re
a block and a half from the Amtrak station,
you can be in Chicago or St. Louis within
hours and you’re downtown. You can’t
get there that fast in your car. One of my
tenants said, I don’t leave my apartment
until I hear the train whistle, and I can get
to the station and get on the train before
it disembarks.

Visions for
the future
SBJ: What would you like to see
downtown Springfield be?
Conn: My vision is to have downtown

as a livable, working neighborhood where
you don’t need your car. To do that, we
need to have the residents, we need to
have the green space, parks and things
like that. With residents, there are huge
opportunities to make it an arts and
entertainment mecca.
Nickell: I think I’m a little unique
in that I have a wife and a child and we
live downtown, so outdoor spaces is a big
issue for me. Karen, I love your garden. I
love going out to play bocce ball and have
a beer. Safety and security are also issues.
Our kid’s going to be a year old next
month, we take him outside all the time
in the stroller and the backpack. People
ride their bicycles on the sidewalks all
the time. But when you’re pushing a
stroller and you come up to a corner and
somebody flies by on a bicycle, who gets
hit first? Well, the stroller gets hit first. I
want to attract people who want to live
and stay downtown. If you don’t have the
feeling of safety and the outdoor spaces
for them to enjoy the area, I think that
takes a lot away from it.
Kuhn: I think the ideal downtown
would be mixed use. Mixed-use buildings,
mixed-use blocks. You need residential
apartments with commercial down below,
you need office spaces all in the same
building, with pocket parks all around.
Those are the downtown areas that I like,
where it’s all jumbled up.
Quenette: Success breeds success.
Somebody a long time ago told me that
if you want to open a shoe store, find the
best shoe store in town and go right next
door. People like to comparison shop.

You know, you’ll get the people who can’t
find what they want in that store and
they’ll come spend their money in your
store. So I think that as Chris and maybe
myself and others continue to do good
work downtown, it’s going to become
contagious. Suddenly it’s going to be more
cost-effective to redevelop downtown
than it is to keep buying up acreage on
the perimeter of town. Residential is the
key to that because as you get more and
more people downtown, they’re going
to demand more and more services and
they’re not going to be content without
pocket parks and bicycles off the sidewalk
and so forth. You develop an urban
expectation. Quality of life is the goal.
Ringer: It’s not hard to be optimistic. In
various interest groups that I work with all
the time, I see the passion for downtown.
I think the residents of downtown are
going to play a huge role. Whether they
be students or artists or in the medical
profession, Springfield needs to embrace
them. We need to embrace any project
that increases the level of participation
in downtown, and they’ll make it a 24/7
city. There are several great organizations
working, several young risk-takers out
there who are doing great things. I think
there’s going to be one or two more
projects that are going to be catalysts to
take this all further. Then I think after
that it’s going to domino, because we are
really full, the inn is full. We are at 99.3
occupancy rate for apartments. As soon
as we get a couple more of those brave
people who believe in downtown like we
do, nothing will stop us.

Panelists 2014

Karen Conn
Conn’s Hospitality Group
835 S. 2nd Street
Springﬁeld, IL 62704
217-523-4466
info@connshospitalitygroup.com

Kevin L. Kuhn, P.E.
Kuhn & Trello
630 E. Washington St.
Springﬁeld, IL 62702
217-679-0044
kkuhn@ktengr.com

Christopher L. Nickell
American Wind Energy Management
1 West Old State Capitol Plaza
Suite 703
Springﬁeld, IL62701
217-652-1788 (cell)
chris@awem.org

Larry Quenette
Renaissance Architects, Inc.
201 E. Adams St, Suite 1B
217-753-1585
renarc@renarc.net

Victoria Ringer
Downtown Springﬁeld, Inc.
3 W. Old Capitol Plaza, Suite 15
217-544-1723
victoria@downtownspringﬁeld.org

Springield Business Journal | June 2014 | 25

26 | June 2014 | Springield Business Journal

MANUFACTURERS - SANGAMON COUNTY
BUSINESS NAME
STREET ADDRESS
CITY/ST/ ZIP

1
2
3
4
5
6
7
8
9

PHONE (-)
FAX (=)

WEBSITE (www.)

FULL-TIME
EMPLOYEES

FACILITY SIZE

Sources: “Large Employers and Manufacturers” produced
by the Quantum Growth Partnership; the manufacturers
DND - Did Not Disclose.
(Ranked by number of full-time employees)

PRINCIPAL(S)

PRODUCT/SERVICE

YEAR
EST’D

Standard Aero
1200 N. Airport Drive
Springfield, IL 62707

800-731-7371
217-541=3365

standardaero.com

250

250,000+

Mike Ménard, vice pres. /
general manager

Aircraft service, modification

1911

DICKEY-john Corporation
5200 Dickey john Road
Auburn, IL 62615

217-438-3371
217-438=6012

dickey-john.com

220

225,000

Jeff Schertz, vice pres.
of operations

Electronic design and manufacture
of systems controls for agriculture
and public works

1966

Simplex Inc.
PO Box 7388
Springfield, IL 62791

217-483-1600
217-483=1616

simplexdirect.com

205

125,000

Thomas Debrey, president

Load banks, day tanks,
fuel supply systems

1952

Brandt Consolidated Inc.
2935 S. Koke Mill Road
Springfield, IL 62711

217-547-5800
217-547=5801

brandt.co

150

25,000

Rick Brandt, CEO

Fertilizers, crop protection, micronutrients, spray adjuvants, seed

1953

Nudo Products Inc.
1500 Taylor Ave.
Springfield, IL 62703

217-528-5636
217-528=8722

nudo.com

140

400,000

Darryl Rosser, president

Laminated wood panels
and related plastic extrusions
manufacturing

1954

Henry Technologies
701 S. Main St.
Chatham, IL 62629

217-483-2406
217-483=2462

henrytech.com

135

DND

Scott Rahmel, general manager /
plant manager

Components for HVAC / Industrial
& Commercial Refrigeration

1914

Springfield Coca-Cola Bottling Co.
3495 E. Sangamon Ave.
Springfield, IL 62707

217-747-8200
217-747=8400

coca-cola.com

105

80,000

Cory Jones, general manager

Coca-Cola Distribution

1986

Mel-O-Cream Donuts Intl.
5456 International Parkway
Springfield, IL 62711

217-483-7272
217-483=7744

mel-o-cream.com

90

70,000

David Waltrip, CEO;
Dan Alewelt, plant manager

Frozen dough products and frozen
pre-fried donuts

1932

Solomon Colors Inc.
4050 Color Plant Road
Springfield, IL 62702

217-522-3112
217-522=3145

solomoncolors.com

82

250,000

Richard Solomon, pres./CEO;
Charles Kreutzer, vice pres./CFO

Manufacturing of iron oxide
pigments, color for concrete,
mortar and concrete products

1927

MANUFACTURERS - MORGAN COUNTY
BUSINESS NAME
STREET ADDRESS
CITY/ST/ ZIP

PHONE (-)
FAX (=)

WEBSITE (www.)

FULL-TIME
EMPLOYEES

FACILITY SIZE

Sources: Sources: “Manufacts” produced by the Quantum Growth Initiative;
The Jacksonville Area Chamber of Commerce; the manufacturers
(Ranked by number of full-time employees)

PRINCIPAL(S)

PRODUCT/SERVICE

YEAR
EST’D

1

Reynolds Consumer Products
500 E. Superior
Jacksonville, IL 62650

217-243-3311
217-479=1222

reynoldsconsumerproducts.com

750

360,000 (West Plant),
508,000 (East Plant)

Jeff Phillips, plant manager

Polyethylene bags and films

1962

2

Perma-Bound Hertzberg
New Method Inc.
617 E. Vandalia Road
Jacksonville, IL 62650

217-243-5451
217-243=7505

perma-bound.com

300

320,000

James Orr, CEO; Bill Hull,
plant manager

Prebound books for schools and
libraries (80,000 titles)

1953

3
4
5

Illinois Valley Paving Inc.
PO Box 258
Winchester, IL 62694

217-742-3103
217-742=3107

200

20 acres

Robert Bruner, president;
James Bruner, vice president

Asphalt and concrete paving

1963

Nestle USA
1111 Carnation Drive
Jacksonville, IL 62650

217-245-9511
217-479=2280

nestleusa.com

181

30 acres

Brian Johnston, general
manager / plant manager

Non-dairy creamer

1970

Bound to Stay Bound Books
1880 W. Morton Ave.
Jacksonville, IL 62650

217-245-5191
217-245=0424

btsb.com

147

110,000

Bob Sibert, president;
Rob Crain, plant manager

Prebound children’s library books

1920

6

ILMO Products Company
7 Eastgate Drive
Jacksonville, IL 62650

217-245-2183
217-243=7634

ilmoproducts.com

100

40,000 (8 acres)

Linda Standley, CEO; Brad
Floreth, president

Wholesale/retail distributor of
industrial, medical, laboratory EPA
protocol & specialty gases and
welding equipment sales & service

1913

7
8
9

Westermeyer Industries, Inc.
1441 State Route 100
Bluffs, IL 62651

217-754-3277
217-754=3288

westermeyerind.com

100

72,000

Gary Westermeyer, CEO

Manufacturer or pressure
vessels for refrigeration and air
conditioning components

2001

Brahler’s Truckers Supply
21 Harold Cox Drive
Jacksonville, IL 62650

217-243-6471
217-245=0565

brahlers.com

92

80,000 (4 buildings)

Richard Brahler, CEO; Terry
Ranson, plant manager

Retread truck tires and sales, truck
and industrial tire sales and service,
farm tires

1972

Illinois Road Contractors
P.O. Box 1060
Jacksonville, IL 62651

217-245-6181
217-243=0604

ircgrp.com

80

44,000

Devon Davidsmeyer, CEO

Liquid asphalt and aggregate
application

1925

10
11

Capitol Christian Music Group
400 Capitol Way
Jacksonville, IL 62650

217-245-1733
217-245=1807

emicmg.com

49

DND

Ken Rothdeutsch, director

Christian music, sheet music, DVD

1994

Production Press
307 E. Morgan
Jacksonville, IL 62650

217-243-3353
217-245=0400

productionpress.com

30

28,000 (1 acre)

Brad Racey, general manager;
Steve Reveal, plant manager

Commercial printing, 1 to 5
Heidelberg presses, color scanning,
full binding, die cutting

1929

Springield Business Journal | June 2014 | 27

MAJOR EMPLOYERS

Sources: The Greater Springfield Chamber of Commerce. * - State of Illinois number includes all state
government agencies, including education institutions within Sangamon County.
(Ranked by number of employees)

EMPLOYER NAME

NUMBER OF
EMPLOYEES

YEAR
EST’D

WEBSITE

1

State of Illinois

17500*

Pat Quinn, Governor

Government

1818

illinois.gov

2

Memorial Health System

4,433

Edgar J. Curtis, President & CEO

Healthcare

1897

memorialmedical.com

3

St. John’s Hospital

3,073

Robert Ritz, President & CEO

Healthcare

1875

st-johns.org

4

Springfield Public Schools #186

2,189

Robert A. Leming,
Interim Superintendent

Education

1854

sps186.org

5

Springfield Clinic

1,953

Michael A. Pick, Chairman;
Randall A. Bryant, CEO

Healthcare

1939

springfieldclinic.com

6

SIU School of Medicine

1,485

J. Kevin Dorsey, M.D., Ph.D,
Dean & Provost

Higher Education / Healthcare

1970

siumed.edu

7

City of Springfield

1,473

J. Michael Houston, Mayor

Government

1832

springfield.il.us

8

University of Illinois-Springfield

1,435

Susan J. Koch, Ed.D.,
Vice President & Chancellor

Higher Education

1969

uis.edu

9

Blue Cross/ Blue Shield

1,256

Jim McLean, Vice President
of Operations

Insurance

1969

bcbsil.com

10

Horace Mann

1,050

Marita Zuraitis, President & CEO

Insurance

1945

horacemann.com
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PRINCIPAL

PRODUCT/SERVICE

PERSONALITY PROFILE

Helping guide the financial
future of college students
By Eric Woods

Angela Antonacci-Sarnecki has been working
closely with the public her entire working life.
Her irst job was as a cashier at the former
Eagle Grocery Store. She was also a waitress
for a brief period of time, although that was a
job of which she was not the fondest. “People
get upset if you mess with their money or
their food,” she said. “Some act like it is the
end of the world.” After several years in
management at a local bank, AntonacciSarnecki was recruited to Benedictine
University in June of 2006.
“I spent three and a half years as treasury
manager and then moved to inancial aid,”
said Antonacci-Sarnecki. She currently
has inancial aid responsibilities for all
traditional and non-traditional students
at the Springield campus. This includes
working with department budgets, keeping
up with regulations, and serving on the
Sustainability Committee and Enrollment
Management Team. Antonacci-Sarnecki
does still get to work one-on-one with
students as well and works at open houses
and orientations. “I did not want to lose that
connection with the students.” She does
hope to see an improvement in the funding
for higher education so that more students
can afford to go to college.
The continued growth of the campus is

very important to everyone at Benedictine.
Antonacci-Sarnecki is very excited to see
what the campus becomes and how much
physical growth will happen. “We are
currently expanding our adult programs,”
she said. One new and exciting adult
learning program just launched is the Next
Generation M.B.A. which is geared toward
experienced business professionals in
underserved populations. It is an 18-month
program that would cost $10,000. “We get a
lot of inquiries about graduate school. Many
are current professionals who need that
graduate degree.”
Antonacci-Sarnecki personally knows
about getting a graduate degree, as she just
inished her M.B.A. this past semester. “That
was a long two years, but I did it,” she said.
“I just got back from Jamaica. That was a
graduation present from my husband.”
Those looking for a career in higher
education need to be able to work well in a
constantly changing environment. “Higher
education is all about technology and is always
changing,” said Antonacci-Sarnecki, who
noted that adult learners want to learn online.
“Wherever the future is going, go with it.”
Antonacci-Sarnecki enjoys living in
Springield and especially the networks of
people. “Springield is big enough but small

enough,” she said. “Everyone seems to know
everyone either personally or professionally.
There are a number of networking
opportunities.” She would like to see more
outdoor activities in the area, as she loves
running, walking, and hiking. In high school
she lettered in four sports; softball, volleyball,
track, and cheerleading.
The best advice Antonacci-Sarnecki
ever received came in the form of the
popular serenity prayer. “God grant me
the serenity to accept the things I cannot
change; courage to change the things I can;
and wisdom to know the difference,” she
said. “My boss, Kevin Broeckling, quoted
this to me one day, and it’s stuck with me
ever since.” Her biggest inluence growing
up was her mother, however. AntonacciSarnecki sees her mom as the person who
inluenced and encouraged her to become
the person she is today.
Antonacci-Sarnecki hopes to retire early,
possibly within 10 years. “My husband will be
retiring from the military in 9 years,” she said.
Of course she may still do some consulting or
even adjunct teaching on the side.
Eric Woods is a freelance writer
from Springield. He can be reached
at ericw93@aol.com.

Angela AntonacciSarnecki
Title:

Associate Director of Financial Aid,
Benedictine University
Address: 1500 N. 5th Street,
Springfield, Ill., 62702
Telephone: 217-525-1420
E-mail:
aantonacci@ben.edu
DOB:
Location:
Education:
Family:

03-01-1977
Decatur
M.B.A. from Benedictine University
Husband – Frank;
Children – Logan and Amia

Favorites –
Movie:
Rushmore
Restaurant: Gabatoni’s
Sports team: Chicago White Sox
Tidbits –
Hopes to someday travel to Europe
Avid runner
Favorite graduate school class was
International Business
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PERSONALITY PROFILE

Marketing an awareness of
hard work and dedication
By Eric Woods

Growing up, Toni Gauen had many career
ideas running through her head. At some
point she had wanted to be a nun, an
astronaut, and an architect. She was always
interested in history and has enjoyed the
outdoors ever since she was a kid. “I loved
playing in the creek and having fun,” she said.
Gauen’s irst job was working at Kentucky
Fried Chicken at age 15 and has seen value in
every job she has had. “All of them help you
become who you are.”
Gauen loves the people of Springield and
has made some amazing friends. “People
here are real, open, friendly, and helpful,”
she said. “Public relations in Springield is
so different than other places. People are
actually interested in you and in building
solid relationships.”
While Gauen does enjoy the area, she
would like to see improvements to the Illinois
education system. “It is not where it should
be, especially as it relates to the disabilities
section,” she said. “District 186 has some
dificulties to overcome.”
Gauen has been with Capitol Radio Group
for a little over a year and has a number of
important responsibilities. “I meet with
businesses and ind out their needs in order
to help get people in their doors,” said Gauen.
“I help them understand marketing and
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how to market their business. I assist them
in identifying their strengths and what sets
them apart.” One important factor Gauen
has to stress is not only must a business
communicate to its target audience, but
they must understand that there actually
is a target audience. They cannot try to be
everything to everyone.
As Gauen works with her clients, she
looks at which radio station its with the
products best. Writing the script and getting
it produced all while sounding professional
are key components. “I am involved every
step of the way,” she said. Gauen even voices
some of the spots that call for a female.
Work is very important to Gauen, but
her children are the most signiicant part of
her life. “I want to know that they are going
to have a happy future and that they have
been taught the value of hard work,” she said.
“If in six years they are both in college, I will
be very happy. If in 10 to 12 years they are
having a good life, I will be ecstatic.”
Gauen is an avid volunteer, working for a
number of different not-for-proit groups. She
will be working with the Muscular Dystrophy
Association in June for their annual lock-up
event. She is also on the Signature Chef’s
Committee for the March of Dimes.
Gauen has long been inluenced by the

people with whom she surrounds herself. “I
have learned from the people around me, in
college, church, and work,” she said. A former
pastor advised her not to let her past dictate
her future. A friend taught her the kind of
woman she wanted to become. “Surround
yourself with good people who like to laugh
and work hard.”
Those who want to get into sales and
marketing should not be afraid to take the
initial step but must understand that it takes
work, according to Gauen. “Dare to dream,
and make it a reality,” she said. “You are the
irst person who can tell yourself no. Don’t
be your own stumbling block. Tell yourself
yes and then work hard to make it happen.”
Overcoming poverty and generations of
poverty has been her greatest achievement.
She is proud to have received a good
education and persevered in order to provide
for her family and be happy.
Gauen recently bought a house in
Springield and is excited to be a irst time
homeowner. “I want to enjoy my home and
have get-togethers and cookouts,” she said.
“I am looking forward to summer and time
with my kids.”
Eric Woods can be reached
at ericw93@aol.com.

Toni Gauen
Title:

Sr. Marketing Consultant,
Capitol Radio Group
Address: 3501 E. Sangamon Ave.,
Springfield, Ill. 62707
Telephone: 217-753-5400
E-mail:
tonigauen@ymail.com
DOB:
03-26-1977
Location: Litchfield
Education: B.A. in English Lit & Mass
Communication, Eastern Illinois Univ.
Family:
Children – Tristan and Noel
Favorites –
Hobby:
Hiking and camping
Author:
Robert Jordan
Sports team: St. Louis Cardinals
Tidbits –
Currently working on master’s degree in
communication management
Always loved English and Literature courses
in school
Ambassador for the Greater Springfield
Chamber of Commerce

MEDICAL MARIJUANA

Products for sale are seen at Indispensary in Colorado Springs, a medical dispensary.
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Heavy regulation could be a buzzkill
for medical marijuana enthusiasts
By Tom Pavlik

Bring on the munchies – medical marijuana is
coming soon to Illinois. On January 1, 2014,
the Compassionate Use of Medical Cannabis
Pilot Program Act went into effect, giving
Illinois residents a new option for managing
certain debilitating medical conditions. For
those concerned that this Act will lead to a
4:20 free-for-all, take heed – those wishing
to toke it up will only be able to do so if they
meet the very specific criteria of what is
deemed to be the one of the most restrictive
medical marijuana statutes in the nation.
Unlike marijuana programs in Colorado
and Washington, the Illinois program is
open only to those individuals suffering
from one of forty debilitating medical
conditions defined by the Act, such as cancer,
multiple sclerosis and glaucoma. Patients
seeking admission to the program must be
treated by and receive a prescription from a
physician with expertise in that condition’s
field. In other words, you cannot have your
dentist write you a prescription for medical
marijuana to treat your glaucoma. Patients
will be required to submit to a background
check and fingerprinting and will also have to
provide their medical records to the Illinois
Department of Public Health (“IDPH”).
They then must register with IDPH, which
will issue identification cards for a fee to all
registered users and designated caregivers.

Patients whose conditions are not on the list
of approved conditions may petition IDPH to
add said ailments.
Even if a patient suffers from one of the
enumerated conditions, he or she may still
be unable to participate in the program if
he or she falls under one of the program’s
exclusions. Among these disqualified
individuals are pediatric patients, active
duty law enforcement officers, those
convicted of “certain” offenses – such as a
drug-related felony - or those who have a
school bus or commercial driver’s license.
The initial draft regulations would have
created a further disqualification for gun
owners, but public outcry over the “my weed
or my gun” proposal prompted the state to
reconsider this provision.
Once registered, where can patients
obtain their cannabis? Don’t look to find it at
your corner pharmacy. The Act permits up to
twenty-two cultivation centers regulated by
the Illinois Department of Agriculture – these
centers will be the only legally recognized
growers of medical marijuana. No – you
can’t grow it at home in your basement.
Additionally, the Act provides for up to sixty
dispensaries – regulated by the Illinois
Department of Professional Regulation
– which will be the only legal cannabis
retailers. Patients will be able to purchase

up to 2.5 ounces of marijuana every fourteen
days from the dispensary designated by them
during the registration process.
As one can imagine, the Act’s legalization
of medical marijuana has created a hot new
cottage industry for sellers and growers.
However, the road to becoming an approved
cultivation center or dispensary is fraught
with regulatory and financial minefields.
First, applicants must go through a detailed
background investigation and must disclose
things like past bankruptcies, tax returns,
defaults on student loans or child support
and any criminal indiscretions. Second, the
license application fees alone are nothing
to sneeze at - $25,000.00 for a cultivation
center and $5,000.00 for a dispensary, both
of which are non-refundable. A cultivation
center must also place at least $2,000,000.00
in an escrow account during the pre-licensing
phase. If a center applicant is lucky enough
to be approved by the state, it must pay
an additional $200,000.00 before it can
actually receive the license. The costs do not
stop there – a center’s yearly renewal fee is
$100,000.00. On the bright side, one entity
can apply for up to three cultivation center
licenses. Dispensaries get off a little easier
– these applicants must only escrow at least
$50,000.00 and pay an additional $30,000.00
upon approval. Dispensaries also get a break

on the annual renewal fee at the bargain price
of $25,000.00.
Don’t go looking for your local dispensary
just yet – the pilot program is still in its infant
stage and, as with any heavily regulated
endeavor, will take time to get going at full
steam. The requisite agencies – the Illinois
Departments of Agriculture, Public Health,
Revenue and Professional Regulation –
have released their draft regulations which
are currently open to public comment.
The agencies could begin accepting paper
applications this fall in a staggered process
which would ramp up to a full-fledged
submission process in late 2015.
An
electronic application process could be set
up in the future, but it is too early to predict
when such a process could be implemented.
Patients believing their dreams have finally
come true should be forewarned that the clock
may strike midnight on this Cinderella story.
The Act has created a four-year pilot program
which, if not renewed or acted upon by the
Legislature, will terminate at the end of 2017.
With so much time, money and effort invested
in this endeavor, it is unlikely that the program
will be allowed to slip quietly into the night,
but, then again, this is Illinois, so we will just
have to wait and see.
Tom Pavlik is an attorney in Springfield.
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NEW BUSINESS

Kenny Micheletta and Mark Roberts III welcomed visitors
to the updated Dew Chilli Parlor Monday, April 28.

PHOTOS BY GINNY LEE

The resurrected
Dew Chilli Parlor
does not disappoint
By Tom Pavlik

I’m not a Springield native, but I dined with
some at the newly opened Dew Chilli Parlor
on South Fifth near South Grand. For them,
it turned out to be a joyful reunion with a
long-lost friend. For me, to paraphrase
Rick from the movie Casablanca, it was the
beginning of a beautiful friendship.
The original Dew started in 1909 and
closed (or, according to the Dew’s website,
took a “temporary hiatus”) in 1995. Mark
Roberts, however, recently bought the
“secret” recipe for the Dew’s tavern-style
chili from its original owners. Having
started irst with a food truck, Roberts
has now opened up a chili parlor at the
original Dew location that irst operated
there in 1949.
I imagine that today’s Dew looks much
the same as yesterday’s Dew. There’s
an exposed wood ceiling and plenty of
windows to let in natural light. The décor
strikes notes from a bygone era and its the
Dew’s vibe well. Seating is at a small counter
or at one of about ten tables. There appears
to be space for outdoor seating as well.
Diners place their orders at a small
counter near the door. The menu is
exactly what you would expect from a
chili parlor – chili, dogs, tamales and a
host of combinations of the foregoing.
Tamales cost $2.25, a small chili costs
$4.75 and a large costs $5.95. Hot dogs
come with chips and start at $3.70 for the
“naked dog” up to $4.86 for the Chicago
Dog (topped with relish, sport peppers,
tomatoes, mustard and a dash of celery
salt). For those inclined, beer and wine are
available. Ken, the very friendly manager,
let us in on a secret – there are some secret
items not on the menu including a small 6
ounce chili for $3.00 and a small “naked
dog” for $2.00. All chili accompaniments
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come free except for shredded cheese and
sour cream - $.50).
My guests and I covered most of the
Dew’s major items. The tamales were
appropriately sized and very fresh – they
didn’t taste frozen. The Torpedo ($6.50 –
two tamales topped with chili, cheese, sour
cream, Fritos and sports peppers) prompted
happy sounds from my one guest. The all
beef hot dog came with an appropriate
amount of toppings and was reported as
being just as good, if not better, than the
version offered by yesterday’s Dew.
The chili was the star of our lunch. It
offered a rich depth of lavor paired with
the subtle hues of its secret spice mix. I
particularly appreciated that it wasn’t
drowning in oil or grease nor was it
overwhelmed by too many beans. I also
appreciated the small shaker of cayenne
pepper – I tend to like my chili with more
heat. Tabasco would have overpowered
what was otherwise a well-balanced chili.
We asked about the small decanter of
white vinegar at our table and were informed
that some diners like a touch of acid to help
cut through the fat. Interestingly, old hands
from yesterday’s Dew remembered cider
vinegar being offered, and accordingly
today’s Dew plans to again offer cider
vinegar to its diners.
The day we visited, the Dew had a
steady stream of customers, including a
healthy amount of take-out visitors. Service
was very friendly – kudos to management.
Unfortunately there’s no on-premises
parking so be prepared to drive around
the block looking for a spot. Thankfully,
however, there appeared to be plenty of
available street parking so it was only a
small inconvenience. I plan on coming back
– so should you.

Address:

1216 South 5th Street,
Springfield, Illinois
Phone:
217-679-1910
Website: www.dewchilli.com
Facebook: www.facebook.com/dewchilli
Hours:
7 Days a Week – 7:30 am to 7:00 pm
(rumors of extended summer hours
coming soon)

Wheelchair Access: Yes
Credit Cards: Yes
Atmosphere: ★★★★
Service: ★★★★★
Food: ★★★★★
Price: ★★★★
Suitability for Business Lunch: ★★★★
OVERALL: 4.5

A ribbon-cutting was held at the new Dew Chilli Parlor on April 28.
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BOOK REVIEW

Faith-based management
By Bridget Ingebrigtsen

I won’t explain each of the steps,
because I recommend that you read it
yourself, but when I lipped through the
book initially I remember being intrigued
by the title of the last step, “Expect to win
the war.” I wondered what “war” he was
talking about. He describes the “war” quite
well in the last chapter: his alarm going
off at 4:30 a.m. … the red-eye lights … the
back-to-back-meetings … two children with
the lu and a wife who probably has the lu
too but doesn’t say anything because she
doesn’t want to worry him so he can focus

on work. The “war” he refers to is made
up of the everyday challenges that leaders
face, the ones in business and in life. How
can leaders handle all the pressure without
cracking? As he illustrates throughout the
book, leaders who draw on their faith have
the ability to win the “war” no matter what
“wars” come their way on any given day.
What I liked about Bate’s book is that
is appeared to be written by a focused,
busy person. He tells nice quick stories to
illustrate his points, but generally speaking
it is no-nonsense and to the point, without

being preachy or text book-like. It took me
about two hours to get through, and I felt it
was well worth my time. ”
Bridget Ingebrigtsen is Marketing and
Communications Leader at Harold O’Shea
Builders. She can be reached at 522-2826
or bridget@osheabuilders.com. For reviews
of other leadership books, visit the
company’s business book blog at
www.osheabookshelf.com.

Wisdom of an entrepreneur
By Eric Woods
a self-professed busybody who enjoys
being active.
Bate advises people to follow their
dreams and their potential. “Do not let
anyone tell you that you cannot do it,”
he said. “I have seen people capable but
scared to follow through.” Bate’s father
advised him to live by his principles and
he would always make it through.
Bate looks into the future and
hopes to see his children in a good
place morally, economically and
environmentally. On a personal level, he
plans to remain entrepreneurial. Bate
currently owns a consulting company
and is closing in on buying a business in
the Midwest very soon. “I hope to take
on several streams while partnering
with my wife who will help on these,”
he said. As far as his writing goes, Bate
sees more books as a possibility. “I have
two more in mind.”

Lessons from the Fast Track
by Mark A. Bate, 136 pages, hardcover,
AuthorHouse Publishing, 2014
We look to leaders for guidance and
direction, but where do leaders turn for
guidance and direction? According to
Lessons from the Fast Track, they should be
looking up – to God.
In this succinct hardcover book, author
Mark A. Bate, of Springield, shares how
his faith played a role in his successful
business career, during which time he held
positions as vice president, president and
CEO for several Fortune-50 companies and
privately held irms. Until recently, Mark was
president of Nudo Products in Springield.
While the subject of faith is often viewed
as taboo in the workplace, Bate believes it’s
time to give credit where credit is due. He
is not afraid to admit that his strong faith
helped provide the clarity and perspective
that he needed as a leader, and through his
book, he hopes to help other leaders come
to the same realization.
He writes, “The drive for proit, growth
and political positioning all challenge
the Christian business leader’s ethics,
experience and decision making every
day. It is here that your ability to be sharp
physically, intellectually and spiritually all
combine to allow you to meet the demands
of your earthly bosses yet give glory to
your Eternal Boss.”
This way of thinking is quite contrary
to the typical business environment,
which is all about personal performance
and the mindset of “I did this.” He notes,
“Some business professionals can navigate
through their entire career with this
mindset. They can ind some success
and complacency but realistically are
limiting their true potential as a leader
and ultimately their understanding of
themselves and God.”
Bate outlines seven steps that business
leaders should take to equip themselves for
the ups and downs of business leadership.
They are stair steps that are meant to be
navigated in order, and with each step you
grow from being a self-dependent person
into a God-dependent person. They are: 1)
establish a foundation of faith; 2) accept
trials by ire; 3) sharpen the iron; 4) seek
your Christian maturity; 5) rely on your
support army; 6) learn through lost battles;
and 7) expect to win the war.
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Eric Woods is a freelance writer
from Springield. He can be reached
at ericw93@aol.com.
Mark Bate has lived in Springield for six
years. He loves the people, the lake, and
the proximity to get just about anywhere
around town in a short time. “I grew up
in Houston,” he said. “There are times I
would have an hour long wait in trafic.”
He is not very impressed with the state
of Illinois politics as well as the local
transportation structure.
“We need to make Springield a key
transportation place between the bigger
cities,” said Bate. “I am a proponent of
high speed rail. There is a whole other
level the city could be on.”
Growing up, Bate wanted to be a
professional basketball player. He did
play throughout high school and even
a little in college. Leading the city of
Houston in rebounding while in high
school was a major accomplishment.
“Houston is a big basketball town,” said
Bate. “I was not tall, I just knew how to
rebound.”
While never living the professional
basketball dream, Bate did ind early
success in the business world. His irst
job was as a buyer for Conoco Oil. By
age 28 he had his irst executive job, and
in his early 30s he was leading his irst
company. Most recently Bate served as

president and chief executive oficer for
Nudo Products.
Bate is the author of the recently
published Lessons From the Fast Track:
7 Lessons for Navigating Your Career
(reviewed above) It took him roughly
a year to write, but the outline was
written 15 years ago. “A year ago while in
Nicaragua at morning devotional time, I
thought about the book again,” said Bate.
He had time on his hands, so he spent it
writing the book and inding a publisher.
“The book is more of a mission. I am
blessed to have had executive jobs early
and wanted to share this with folks. It is
a simple and straightforward way to give
back.”
The book contains two parts. One part
is the content, and the other is what Bate
calls his wisdom ile. This part includes
stories collected over the years and put
into the multiple sections of the book.
“It was time consuming to ind the right
story for each section,” he said. “Some
stories are over 25 years old.”
Christian values were learned early
in Bate’s life. “I learned from church, my
parents, and from business,” he said. “I
got my work ethic from my dad. He would
get me out of bed to do my chores.” Bate is

Mark Bate
Title:
E-mail:

Author, Lessons From the Fast Track:
7 Lessons for Navigating Your Career
mlbate@comcast.net

DOB:
04/12/1965
Location: Pampa, Texas
Education: MBA in Finance and International
Business from Houston Baptist
University
Family:
Wife – Lori;
Children – Christina, Dominique
and Joshua
Favorites –
Movie:
The Shawshank Redemption
Book:
Good to Great by Jim Collins
Sports team: The Chicago Bulls
Tidbits –
Has coached youth sports all over town
Collects sports memorabilia
Has vacationed in Madeira Beach, Fla.
since age 2
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The average consumer doesn’t likely wonder
a great deal about how Walmart and other
“big-box” stores, as they’ve come to be
called, keep their prices low, and it might
appear at irst glance that any small business,
especially a local, family-owned business,
might not be able to compete or bear any
chance for survival. In fact, when you look at
the statistics for small business survival rates,
the story becomes even starker: about half of
small businesses (irms that employ fewer
than 500 employees) survive ive years,
with only about one-third surviving ten
years, according to a March 2014 report by
the U.S. Small Business Administration. This
puts their survival rate dangerously near the
already depressing rate of marriage success
most are familiar with, and even lower over
the longer course.
A large enterprise like Walmart has many
advantages in competing with medium and
small enterprises. Amongst Sam Walton’s
original innovations, his practice of dealing
directly with suppliers, allowing Walmart to
maintain its own delivery and distribution
systems, is probably the most powerful –
Walmart maintains a private leet of 7,200
drivers and about 59,000 truck trailers in
its logistics network. This allowed Walmart
to maintain prices among the lowest in the
industry, and gave them a leg up on quality
and inventory control. We now see this urge
to compete on a cost basis creeping out into
other elements of Walmart’s business model
since Sam’s passing in 1992.
In 1996, Walmart debuted some of
the irst self-checkout lanes in America,
acknowledging that they could produce
savings on labor costs, while claiming
that the sole purpose was to offer further
convenience to the consumer. This kind of
“convenience” is not unknown to us; I still
remember when my bank irst implemented
ATMs in the mid-1980s with the promise
that the (then) ifty-cent per transaction
fee would soon evaporate after recouping
the costs of initial purchase and installation
of the equipment – it now ranges between
$2.50 and $4.50 per transaction at some
banks. This provided more convenient
banking hours, but also pushed the work
formerly allocated to bank tellers to the end
consumer, just as we each now work part-

time, unpaid, for any retailer at which we act
as our own cashier.
The self-checkout lane isn’t the only
instance in which Walmart has saved
money on the backs of their consumers
and workforce. According to a report by the
nonpartisan, nonproit Carnegie Council for
Ethics in International Affairs, Walmart has
paid about a billion dollars in damages to
employees suing over unpaid work. Wolfe
Research, an equities research company,
recently downgraded Walmart’s market
rating to “underperform” on the basis of
“in-store conditions and stock levels” based
largely on reduced stafing. This is not hard to
understand. When Walmart reduces stafing
levels to save costs, you get the end result
we’ve all observed: unclean store conditions,
disorganized shelves, and the distinct feeling
you’re shopping on your own without the
possibility of help.
This brings me back to my original
point: local small businesses’ path to
success. It was the focus of Bruce Sommer’s
April 2014 story in the Business Journal
about the recently opened Market on Koke
Mill – differentiation – but from a slightly
different angle. Local stores like The Market,
Food Fantasies, and Humphrey’s Market
have two simple advantages that are hard
for even Walmart to compete with: size and
stafing levels. When you walk into one of
these smaller local markets, it’s hard not
to notice that the entire store is about the
size of a Walmart supercenter’s produce
section. This may seem disadvantageous,
as they simply can’t stock the variety and
number of items a larger store can, but if
your back is as bad as mine you already
know the advantage of not having to hunt
through acres of goods to ind the ive or
six things you need. To counteract the
disadvantage of this smaller footprint,
stores like these take great care in listening
to customer preference and ensuring their
stock represents those tastes well. My irst
experience at The Market was being asked
by no fewer than three employees if there
was anything they didn’t have that I’d like
them to stock.
Receiving attention from so many
employees in such a short span is a great
example of the concept of stafing as

differentiation. When you enter these small,
local, independent stores, you’re struck by
what appears to be over-stafing to the jaded
eye of a consumer who has experienced
stores the size of Walmart running skeleton
crews. I imagine customers wondering how
so many folks can be employed to manage
such a small space, but the end result tells
on itself. Questions never go unanswered,
stock gets to its place tidily on shelf displays,
checkout lines are never backed up too long,
and one never sees a dreaded self-checkout
lane. These advantages and comforts
don’t go unnoticed by consumers or the
businesses that serve them.
These advantages aren’t lost on larger
businesses. Albertson’s and Big Y – large
grocery chains in other regions – have recently
removed all self-checkout lanes in response to
customer complaints, largely centered on the
poor end-consumer experience. Trader Joe’s
refuses to include self-checkout lanes as part of
the maintenance of their in-store experience.
Even Walmart is seeking the advantage of
smaller footprint stores, expanding this end
of their business with Walmart Neighborhood
Markets and Walmart Express stores that
have vastly smaller square footage than their
super-centers.
We can take heart in the continued
success of local stores against such odds.
Humphrey’s market has kept its doors open
since 1932 in the face of such competition,
and I predict no less for younger stores like
Food Fantasies and The Market on Koke
Mill. Besides, Walmart hasn’t learned every
lesson yet as their innovations continue to
focus on cost-reduction in new areas such
as cellular service and health insurance.
They’re even currently test-marketing
the concept of having in-store customers
deliver goods to other customers who made
purchases online.
If you don’t need a second or third job as
a cashier or delivery service, let your money
speak for you and ight the tyranny of the selfcheckout lane. Your locally owned store and
your back will thank you.
Nathan L. Steele is chair and associate
professor of Management in the College of
Business and Management, University of
Illinois, Springield.
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OPINION

The minimum
wage threat
By David A. Kelm

One of the hot button, currently breaking,
earth shattering, culture-shocking, timeshifting, political tsunamis of the day is . . .
income inequality.
And, the cutting edge, 21st Century,
technology driven, enlightened policy
response is . . . a buck and a half bump in the
minimum wage. Phew.
Seemingly overnight, the country and
Illinois have taken up the minimum wage
banner with legislation to raise the federal
minimum wage (currently $7.25 per hour)
and Illinois’ standard minimum wage
(currently $8.25 per hour). A number of
cities have also mandated higher wages
within their municipalities, the highest
being Sonoma, California with a $15.38 wage
for city workers and contractors. Currently,
the State of Washington has the highest state
minimum wage at $9.32 per hour (Illinois’ is
the fourth highest). According to Governing
magazine, though, Washington may be
joined by many other states in the near
future with 34 states considering minimum
wage increases in 2014.
Recently, the U.S. Senate sought to raise
the federal minimum wage to $10.10. The
measure failed at the end of April. The
Illinois General Assembly, this year, has
introduced several bills that would increase
Illinois’ minimum wage. Speaker Michael
Madigan has introduced a bill to place a nonbinding referendum on the November ballot
seeking voter input on raising the minimum
wage to $10.00. Another bill would push the
minimum wage from $8.25 to $15.00 this
year. The bill that seems to be getting the
most traction is Senate Bill 68, sponsored
by State Senator Kimberly Lightford
(D-Westchester). Lightford’s bill would raise
Illinois’ minimum wage to $10.65 per hour
over a three year period.
According to the U.S. Department
of Labor’s Bureau of Labor Statistics,
approximately 4.7% of all hourly wage
workers, 16 years of age and older, earned
the federal minimum wage or less in 2012,
the most recent year available. Of the 75.3
million hourly wage workers, only 3.6
million earn the minimum wage with about
half of those below 25 years of age. The
numbers are similar in Illinois. Governing
reports that of the three million hourly wage
workers in Illinois, approximately 96,000, or
3.2%, earn at or below the minimum wage.
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The push for a higher minimum wage in
Illinois has resulted in concern from business
and employer groups across Illinois. The
Illinois Prosperity Project estimates that an
increase of $1.45 per hour, as provided for
in SB 68, would result in a 21% increase
in overall costs to small businesses. The
Illinois Retail Merchants Association and the
Illinois Chamber of Commerce, in testimony
provided before the Illinois House Labor
and Commerce Committee, indicated that
an increase would be detrimental to Illinois’
employment rate, especially among the 16 to
24 year old age group.
Zach Hoffman, president of Wiley
Ofice Furniture, agreed that an increase
in the minimum wage would be damaging
to business and could be damaging to
employees. “Wiley is a business to business
enterprise,” Hoffman said. “If costs increase
for our customers because of a change in the
minimum wage, those constraints will lead
to fewer sales on our end.” Wiley employs
mostly full-time employees who typically
start at an hourly wage 50% higher than
the minimum wage. “We are customer
service driven and a higher wage helps us
in recruiting and gives us a competitive
advantage,” Hoffman continued. As a
company policy, though, higher wages also
translates into fewer people doing more
work. Wiley does employ temporary workers
for delivery and some installations. Should
a minimum wage hike be implemented,
Hoffman indicated that some temp work
may be moved in-house to save costs.
Hoffman also noted that, while he does
not agree with a minimum wage increase,
if such an increase is to occur, he hopes the
Illinois General Assembly will look at State
Senator Oberweis’ proposal. Oberweis,
who is running for U.S. Senate against U.S.
Senator Dick Durbin, has introduced an
amendment to Senate Bill 2004 that would
increase Illinois’ minimum wage to $10.00
per hour with a three year ramp up for only
those over 26 years of age. Media reports
indicate that Oberweis’ proposal accounts
for those workers trying to support a family
but also recognizes that unemployment
amongst workers 25 and younger is higher
than the state average. Typically, younger
workers make up the ranks of temporary
and seasonal employees
One of the larger temporary and seasonal
employers in the Springield area, Knights
Action Park, could see dramatic changes if
a minimum wage increase goes into effect
in Illinois. George Knight, president of the
family owned and run business, says that an
increase to $10.65 per hour would increase
his labor costs an additional $180,000. The
Knight family has run local businesses since
1930 and been in the current location along
I-72 since 1976. “We have 165 seasonal
employees and 8 year-round employees,”
Knight said. “I have to compete against
parks in St. Louis, the Ozarks and the Dells.
They all have lower costs than we have
here.” If the General Assembly increases the
minimum wage, Knight said he will have to
absorb much of the cost by cutting employee
head count and reducing hours rather than
increasing entrance fees.
Dave Kelm is a local attorney who can be
reached at DavidAKelm@gmail.com.

MEDICAL NEWS

Doctor puts his best foot forward
By Eric Woods

Although born in Chicago, John Sigle was
raised in Springield. He loves the people more
than anything. “We are a small community
that takes care of each other,” he said. “Just
look at the way we pulled together when the
tornado hit our city and the way we banded
together to help Washington when disaster
struck their poor city. This is a special quality
that most cities do not possess. This is a city
that cares.” Sigle is also a fan of the medical
community that takes care of central Illinois
for hundreds of miles in all directions.
Sigle does worry about the city’s

ability to retain state jobs and attract new
businesses. “I think the biggest issue facing
the city is developing a true downtown with
sustainable businesses and job creation,” he
said. “I would love to see the city grow.”
Becoming a doctor is what Sigle has
always wanted. He received his irst degree
from the University of Illinois in Champaign
before moving on to study all over the world.
While working on his undergraduate degree,
Sigle took advantage of being a part of the
Fighting Illini. “I was a member of I-Block and
the Orange Crush,” he said. “I am still going to

as many games as I can.”
Sigle has been on surgical missions to
Mexico, Central America, and Washington,
D.C. He also received advanced training
in Gavrill Illizarov Hospital in Kurgan,
Russia. After spending seven years with the
Orthopedic Center of Illinois, Sigle opened
the Foot and Ankle Center in July of 2011. The
center offers a full array of podiatric services
including wound grafts, ankle replacements,
toe implants, arch and heel pain, and Achilles
tendon disorders. Sigle and his staff do their
own castings for orthotics and digital x-rays.
They also have an ultrasound machine and
are the only podiatric clinic in town with a
laser center.
Sigle would never discourage anyone
from pursuing a career in the medical ield.
“There seems to be a lot of negative press
about entering medicine,” he said. “Despite
the regulations that are underway, medicine
is not terrible, and physicians do not hate
their lives. In fact, the career is fulilling and
often a source of joy.”
There have been a number of celebrities
and political leaders from around the world
who have come to Sigle for care. “For all its
failures, medicine in the United States is
very, very good,” he said. “The problems of
medicine are not insurmountable but they
must be worked on. The profession needs
fresh, new faces, and innovative thinkers who
are not afraid to enter the profession.”
Sigle would like to see policy makers and
educators make it easier for students to enter
the industry as well as make it easier for
practitioners to practice. “The best advice I
can give a prospective foot and ankle surgeon
is to blend your technical skills with your
humanitarian skills,” he said. “Learn to listen
and understand what your patient is feeling.”
There is quite a bit happening at the Foot
and Ankle Center this year. “We are offering
special summer promotions for Laser and
KeryFlex Nail Restoration treatments,” said
Sigle. “We are also launching the grand
opening of a new foot and ankle retail store
and medial foot spa this coming fall.”

The beneits of having a career in
podiatry have also given Sigle more time to
spend with his family. “I hope to be coaching
my son and daughter’s teams in the next
ten years, and going to their recitals,” he
said. “My greatest achievements as an adult
outside of my kids being born are creating
my practice and having a role in keeping
Springield healthy.”
Eric Woods can be reached
at ericw93@aol.com.

John M. Sigle, DPM,
FACFAS
Title:
Address:
Telephone:
E-mail:

DOB:
Location:
Education:

Family:

Founder and Owner, Foot and Ankle
Center of Illinois
2921 Montvale Dr.,
Springfield, Ill., 62704
217-787-2700
contactus@myfootandanklecenter.
com
12-12-1972
Chicago
Doctorate in Podiatric Medicine
from Dr. William M. Scholl College
of Podiatric Medicine
Wife – Maria; Children – John
and Jordan

Favorites –
Hobbies:
Surfing and boating
Movie:
Field of Dreams
Sports team: Fighting Illini Sports
Tidbits –
Enjoys downhill skiing in the mountains
during the winter
Father is good friends with Jonathan Cain
of the band Journey
Loves fantasy football

Springield Business Journal | June 2014 | 37

38 | June 2014 | Springield Business Journal

Springield Business Journal | June 2014 | 39

40 | June 2014 | Springield Business Journal

