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Justin and Kendra Cooper

The prevalence of food trucks is a national
trend, centering mainly in metropolitan
areas and college towns. Springield has
witnessed several forays into roadside
dining in the past few years. The Chomp
food truck operated by Derrick Woolbright
was on the scene for a while, a familiar sight
at openings by The Pharmacy art collective
among other places, before moving on to
Evansville, Indiana.
Cooper’s StrEATside Bistro is the newest
food truck on the Springield scene. Justin
and Kendra Cooper have been serving up
breakfast tacos, Southwest tacos, garlic
French Fries and Coop’s Salad at the

Wednesday Farmers Market downtown for
several weeks. They can also be found at
the Illinois Products Farmers Market at the
state fairgrounds Thursdays on a rotating
schedule with other trucks.
The Coopers’ food truck is a family affair
with various family members helping out on
the truck. Justin is the seventh generation
of a farm family near Williamsville. He
graduated from Lincoln Land Community
College’s culinary program and credits
director Jay Kitterman with mentoring him
to become a chef.
In 2005 he moved to Scottsdale, Arizona,
continued on page 7
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Meet Clarissa Williams
President and publisher of the
State Journal-Register
By Scott Faingold
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When Clarissa Williams took over as president
and publisher of the State Journal-Register at the
beginning of this year, it was the culmination of
a lifetime in the newspaper business.
Raised in southern Kentucky (“People
can tell I’m not from Illinois as soon as I
speak,” she admits), Williams knew that she
wanted to work in newspapers since the age
of 15. After contributing stories to her school
paper, she began working as a stringer at the
local daily and continued to do so at various
papers through college. After graduation, she
found a job in the advertising department for
the Corbin Times-Tribune in her native Corbin,
Ky., where she worked briely before starting
her own monthly publication, Neighbor to
Neighbor in Williamsburg, Kentucky. She
found having her own publication very
rewarding but missed the ongoing deadline
pressures of working at a daily.
At the same time, Williams began
teaching journalism to schoolchildren and

was eventually asked by then-Governor Paul
E. Patton to host a seminar for the Kentucky
School Age Childcare Coalition, teaching
kids how to produce a newspaper as a form
of after-school childcare.
Hungering for full-time daily newspaper
work, Williams and her family moved to
Clinton, Tennessee, near Knoxville, where she
did a stint as ad manager at the Courier News
for the next few years before moving back
to Kentucky to become advertising director
at the Richmond Register, where she soon
also took over circulation duties. “We had
signiicant proits and circulation growth and
just a complete turnaround to the point where
I was offered my irst publisher’s position.”
That position, at the Mt. Vernon RegisterNews, was Williams’ irst publishing job in
Illinois and she remained there for a few
years before cycling through a variety of
shorter-term publishing positions in Florida
and Kentucky.

In 2012, Williams joined Journal-Register
owners GateHouse Media in Delaware,
where she was responsible for all of the
newspapers in the state before moving to
Springield in January to take over the SJ-R. “I
was extremely excited to be back in Illinois,”
she says, “especially knowing that I would
be in Springield.” While employed in Mt.
Vernon, Williams had become familiar with
the Springield standard-bearer and liked
what she saw. “The State Journal-Register was
always the newspaper that had the sentinel
stance,” she recalls. “They were always looking
out for the readers, not just in Springield
but throughout the state. It gave me a really
great admiration for the paper because they
were always taking leaps and moving things
forward.
“One of the things that drives me
personally is my faith,” Williams continues.
“I am a Christian, so I try to ind ways to
give back, and the State Journal-Register

helps me to do that.” She goes on to cite the
Friend-in-Deed and First Citizen programs
as ways the paper allows her to contribute
to the community. “On the other hand, as a
journalist, you can help things to move down
the road and bring a light to different issues.”
Williams is enjoying her time at the
Journal-Register so far. “Things are looking up,”
she says. In addition to new editor and Illinois
native Angie Muhs, the paper has recently
added a pair of positions in advertising,
and is currently looking at rebuilding its
marketing department as well as beeing up
the newsroom. She also proudly and rightfully
trumpets the SJ-R’s recent win for General
Excellence at the Illinois Press Association
awards. “I think it is just fantastic,” she says.
“I haven’t been in a lot of communities where
you immediately ind that people have this
real admiration for the newspaper. People
here just feel a real ownership to the paper
and I really value that.”
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DOWNTOWN SPRINGFIELD

Storefronts come to
life on East Monroe
By Ginny Lee

The 300 block of E. Monroe Street in
downtown Springield is beginning to
revive after several years of storefronts
sitting empty. Sugar Jar Bakery, owned by
pastry chef Sabrina Martindale, opened last
November and right across the street, Kim
Minder’s gift/ceramics shop Chartreuse
started up in December.
One of the most recent businesses to
open on the long-vacant south side of the
block is Kari Bedford Photography at 314 E.
Monroe, between Chartreuse and Senator
Andy Manar’s ofice. Bedford has been a
professional photographer for 15 years and
specializes in portraits – individuals, high
school seniors and families. She had been
photographing clients on location and using
her home as her ofice before deciding to open
her own studio space.
Knowing she wanted a downtown
location, Bedford looked for space for two
years before settling on the E. Monroe location,
which is the former home of the Ambassador
Beauty Salon. “It was in pretty rough shape
and needed some TLC,” Bedford said, “but I
loved that it had been another woman-owned
business. And I love old buildings.”
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Bedford signed the lease April 1, and
with a lot of help and elbow grease from
carpenter Ryan Davison and brother-in-law
Judah Johnson, managed to open for business
May 9. The studio itself is 17 by 34 feet, and
a dressing room and bathroom are located
behind it. Kari and crew transformed the
interior and exterior.
The distinctive exterior is trimmed
with oak salvaged from a hardware store
loor and a church pew. Tall lower pots
with succulents out front add to the street
ambience. Contemporary metal light
ixtures give an urban feel to the stylish
new storefront. Bedford calls it “a modern
industrial rustic look.” Inside, the studio has
an 11-ft.-tall ceiling and white walls with a
spare, contemporary feel.
Bedford grew up in the Detroit area and
moved to Springield in 1996. She has two
daughters and is married to musician Ben
Bedford. Like many photographers, she began
by photographing her own children.
Bedford’s studio offers hair styling and
a makeup specialist for clients. She is a
member of Professional Photographers of
America. To see some of Bedford’s work, see

Kari Bedford outside of her new studio on E. Monroe.
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www.karibedford.com. She can be reached
at 217-836-5623.
Just east of Bedford’s studio, Josh Huff
opened his Farmers Insurance ofice in early
June. He has been an agent for Farmers for
three years and his previous ofice was
on West Monroe near Chatham Road. He
employs an assistant, Brittany Beverlin, and
several interns.
Like Bedford, Huff enjoys being
downtown. “I’m the only insurance agent
downtown,” he notes. “The convenience
factor is great. I’ve had more walk-in
business here in a month and a half than
I did in two years in my former location.
There’s a lot of foot trafic on this block.”
Huff’s business is in the former Fashion
Afrique shop. He offers a full line of
insurance products.
Bob Barker bought the former Motor
Inn building at Fourth St. and Monroe, as
well as the storefront properties on the
south side of the 300 block of E. Monroe
two years ago. “We did a lot of renovation

work,” Barker said. “I’m pleased that we’ve
been able to preserve the building, and I’m
glad to see younger people renting space
here.” Barker’s real estate and commercial
development ofice is now in the renovated
building. Local realtor Steve Myers manages
Barker’s property on the E. Monroe
block. In addition, U.S. Sen. Dick Durbin’s
ofice recently opened a local campaign
headquarters at 310 E. Monroe.
The area shows no sign of slowing
down, with Kendra and Brent Boesdorfer,
who started their coffee roasting
business, Custom Cup Coffee, online in
January, making plans to move into the
storefront adjacent to Sugar Jar Bakery
soon. They are getting a new ventilation
system installed there to accommodate
their new roaster which was custommade for them in Idaho. East Monroe is
truly the place to be.
Ginny Lee is a Springield
writer and photographer.

Josh Huff and his assistant Brittany Beverlin.
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Running down a dream
By Eric Woods

Tracy Dowell moved to Springfield 20
years ago and enjoys the amount of
activities available in the city. “There is
a city feel even though it is still kind of
a small town,” she said. “For a runner,
though, it is very flat.” Dowell would like to
see more businesses come to Springfield
and be able to stick around.
Dowell grew up wanting to be a teacher
and a coach. She has been a substitute
teacher and currently helps coach the cross
country team at Glenwood High School.
As a teenager she irst worked for Tote’s
Umbrella store and looks back at that job as
her least favorite. “How many umbrellas can
you possibly sell?” she said. “Of course I can
still fold a mean umbrella.”
Currently Dowell is a part owner of
the Springfield Running Center, which has
been in operation for 30 years. The store
has changed ownership a few times. She
became an owner this year, having already
worked for the company for more than
four years. The Running Center currently
has 11 employees. “We professionally fit
people for the right shoe for their need,
whether it is running, walking, working
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or cross-training,” she said. The store
also sells running apparel, including
shirts, shorts, and socks. There is a team
division where the store deals with local
volleyball, soccer and swim teams among
others. They serve the local cross-country
and track teams with shoes and spikes.
Springfield Area Soccer Association
(SASA) is one group whose gear can be
found at The Running Center. “Business is
going very well. We are busy.”
The Springield Running Center
Inaugural Track Meet, which is presented
by Nike, is happening on Aug. 2 at Glenwood
High School. This event kicks off the cross
country and track season, which is a very
important time for the store. “We are
gearing up for cross country season,” said
Dowell. “Track and cross country are like
our Christmas season.”
For Dowell, working with runners has
been a dream for a long time. “I remember
running with friends over 10 years ago.
I always wanted to work with runners. I
wanted to coach kids, and I thought that
working in a running store would be a great
opportunity,” she said. “I went to business

school and learned the best way to earn
inancial freedom in working was to own
your own small business.”
Dowell has been an athlete for most
of her life. As a senior in high school she
earned the Yellow Jacket of the Year award
which goes to the school’s top athlete. In
2010, Dowell was the overall winner in the
women’s bracket of the Lincoln Memorial
Half Marathon. She remains an avid runner
today, and someday she even hopes to climb
a mountain. “Decide what you love doing
in life, and ind a way to get paid for it,” she
said. “I believe I have now implemented both
of those ideas into my life.”
In regard to the future, Dowell would
like to know that her children are happy,
healthy and doing what they enjoy in life,
as she has done. She also wants to travel
more, continue to be an active runner, and
see positive growth for the company. “You
get out what you put in,” she said. “The
harder you work at something, the better
the payoff.”
Eric Woods can be reached
at ericw93@aol.com.

Tracy Dowell
Title:
E-mail:

Owner, The Running Center
info@runningcenter.com

Education: Lebanon High School
Family:
Children – Trevor, Tyler, Tanner
Favorites –
Movie:
Book:

Pretty Woman
Fall on Your Knees
by Ann-Marie MacDonald
Sports team: St. Louis Cardinals
Tidbits –
Coaches the Glenwood High School cross
country team
Plays the drums and was in the band Ten Daze
Belongs to the Springfield Road Runners Club

FOOD TRUCKS

Diners enjoying the Dew and the view.

continued from cover
to attend Le Cordon Bleu cooking school.
In 2010 he earned a bachelor’s degree in
Culinary Management from The Art Institute
of Phoenix.
“After culinary school and working in high
end restaurants, I decided I wanted to have
my own business and be an entrepreneur,”
Cooper said. He found a Matco tool truck
several years ago, and Justin, his dad, Roger,
and best friend Hank Hankins converted it
to a food truck according to the Sangamon
County Health Department guidelines.
Cooper’s StrEATside Bistro served its irst
event in June, 2013.
The Coopers have done a lot of catering
since then. “We catered an outdoor wedding
in Williamsville with 320 guests, serving
family style in 35 minutes,” Kendra said.
They catered a Toast of the Town event
recently with a Caribbean menu, and served
at the Paint the Street event on Washington
St. downtown on July 26.
Not every food truck has a full-blown
kitchen. The Dew Chilli Parlor premiered
its food truck last September, a former
uniform truck they acquired in 2012 and
outfitted to heat already cooked food.
It has been a familiar presence in the
parking lot south of Standard Mutual
Insurance building on S. MacArthur since
last September, serving its well-known
chili, tamales, hot dogs and drinks.
“We’ve had a very positive reception
with the truck,” The Dew’s manager
Kenny Michelletta said. Ace Sign Company
designed the logo and did the graphics. The
Dew folks cater parties and weddings as
well as serving at Rock the Dock, Taste of
Downtown and Downtown Celebration. In
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January they had a Taste of the Trucks event,
with Twyfer’s BBQ truck from Jacksonville,
at the Standard Mutual parking lot.
New summer fare includes lemonade
shakeups, nachos and chili cheese nachos.
The distinctive orange truck will be at Art
Fair on the Square in Jacksonville Aug. 23
-24 and at the SOB (Springield Oyster and
Beer) Festival at the Inn at 835 on Sept. 6.
“People from outside Springield call us to
cater events,” Micheleta said. “If it’s feasible
for us to do an event out of town, we’ll do it.”
The Dew truck is also equipped with its own
generator, so it doesn’t need a power source
to plug into.
When The Dew Chilli Parlor reopened
last April at 1216 S. Fifth St. after being
closed for almost 20 years, owner Mark
Roberts III and Micheletta decided to shut
the food truck down on MacArthur and use
it only for catering events. The Dew truck
does charity events, giving 10 percent of
proceeds to organizations such as St. John’s
Children’s Hospital.
Chad Reese opened Chadito’s Mexican
American Grill in 2007 at 3030 S. Sixth St.
Rd. in Springield. Chadito’s offers tacos,
burritos and sanchos, among other offerings,
and has steadily built a faithful clientele.
Two years later he set up a taco cart
downtown on Fifth Street outside Marly’s
Pub on weekends from 10:30 p.m. until
3:30 a.m. He served night owls and helped
grow Chadito’s business for ive years, even
winning a “Best Late Night Food” award
from Illinois Times.
Eventually he thought a food truck would
be good advertising for his brick and mortar
restaurant. He knew food trucks were very
popular on the East and West Coasts, and his

The Chadito’s truck is parked at Chadito’s Mexican American Grill at 3030 S. 6th St. Rd.
when not out on catering jobs. Chad’s brother Ben Reese manages the restaurant.

food truck was the irst to hit Springield
streets in 2011, the same year Reese was
recognized by the Springield Business
Journal’s 40 Under 40 program.
He acquired a 1985 Chevy P-30 step
van in pretty rough shape. “We gutted it
and brought it up to code,” Reese said. “It
has a stove, fryers, griddles and sinks. It’s a
restaurant on wheels.”
One of his irst events was catering the
MacArthur Boulevard Art Fair in 2011. “It
was 128 degrees in the truck that day,”
Reese remembered. Last year the Chadito’s
truck did 32 different events, including
weddings, the Sangamon County Fair, car

shows, a Carillon Society event and the
Fat Ass 5K pre-party. The truck’s menu
includes sanchos, tacos, nachos, taco salad
and fried pickles.
“We do block parties too,” Reese said.
“We have our own generator, so we can go
anywhere in Sangamon County. Our client
base in New Berlin is huge.”
“It’s been a labor of love, trial and error,”
Reese said. “It’s a great way to connect to
our customers.”
Ginny Lee is a regular contributor
to the Springield Business Journal
as writer and photographer.
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40 UNDER 40 AWARDS

Nearly 200 people attended the ceremony held on July 8.

Chancellor Susan Koch welcomes the attendees to UIS.
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Eloise Mackus, President and CEO of Security Bank.
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40 UNDER 40 AWARDS

Jerome Holston and Dominic Watson.
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Dr. Jorge Villegas presents a plaque to Grant Hammer.

Stephanie Barton and daughter Addie.
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Seth Morrison and Kayla Worker.

Attendees mingle at the reception.
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Catering was provided by UIS.
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RESTAURANT STORY

What makes independent restaurateurs tick?
By Mary Beth Stephens

“People in Springield like to eat out,” says
Karen Conn of Obed & Isaac’s and Wm.
Van’s Coffee. Fittingly, there are many dining
options available in the area, some locally
owned and some that are parts of larger
corporate franchises.
Franchise owners operate with the
backing, branding and training of a
corporation behind them. In contrast,
independent restaurant owners need
vision, hard work and personal sweat to
bolster their opening and operation. The
latter group is clearly made up of driven
individuals. But what drives them?
“We have the accomplishment of having
had a vision and seeing that vision created at
Obed and Isaac’s,” said Karen Conn.
“I wanted to either be a truck driver when
I grew up so I could eat out every meal, or
own a restaurant,” recalls Mark Forinash of
Café Moxo. “I looked all over Springfield
before settling on downtown, since it still
represents the city,” Forinash explained
about his location choice. “No one visits
Springfield without going downtown,”
he continued. However, Forinash doesn’t
think any business here can survive on
tourism alone – it’s the regulars that make
him and the other owners successful.
“I do well with the tourists,” says
Augie Mrozowski of Augie’s Front Burner
and American Harvest Eatery, noting
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that 50 percent of his business is repeat
customers.
For the Conns, while they have recently
begun advertising on a billboard near
Farmersville on I-55 and plan another near
Broadwell, “about 70 percent of our business
is regulars and 30 percent tourists. We
wanted to be the neighborhood hangout,”
according to Karen.
Sean Keeley said it was the sudden
and unexpected change in his regulars’
patronage that helped lead to the sudden
closing of his restaurant, Ross Isaac, this
past May.
All of these owners work this hard to
fulill their vision around the food they
serve. Obviously, it’s not always easy, nor
does it always work out. “I’ve been working
since I started high school,” Mrozowski said.
“I’m 59 years old; I have a new hip, but I took
a chance 15 years ago with Augie’s Front
Burner and I think I’ve made it. I still feel
great when I hear we are doing a good job.”
“Ross Isaac was my passion,” says Keeley.
“New ideas, new lavors. But I didn’t work
the right way to bring in the business.”
Post-Ross Isaac, Keeley has taken on the
task of opening the long-dormant kitchen
at the newly remodeled Brewhaus. “Now
I’m going to try something else on a smaller
scale – lower ticket prices, bar food with
personality, tacos of every variety.”

Sean Keeley
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Word of mouth is vital for independent
restaurants, and today that includes the
Internet. “I Google ‘Café Moxo’ every night
to see what people have said about my
place. I respond to every review good and
bad within 48 hours,” says Forinash.
Keeley’s frustration showed as he said,
“When you have a good experience, you
tell two people; when it’s bad, you tend to

tell 20.” For Obed and Isaac’s, Court’s son
Casey, the general manager, responds to
any negative online comments. All of these
efforts are made to keep their restaurants
higher in the “ratings” at sites such as Yelp,
Trip Advisor, and Urban Spoon.
Daily specials help with both regular
customers and new ones. “I can use a
daily special to try a potential menu item,”
Mrozowski explained. “I can also use it
to make sure I reduce my food waste –
vegetables that were begun for one day can
be used in a soup the next,” he continued.
Others agreed: “I’m not making the same
things I was when I opened,” Forinash said.
“Sometimes you have to change things up to
get people to try new things.”
Weekly events help add variety and
potentially bring in new customers, but
they can have a downside. Keeley used twofor-one coupons to try and bring in new
business. “But it backired,” he says. “I think
my regulars would wait to come here and
use a coupon rather than pay for two fullpriced meals.” That meant customers didn’t
come in as often, nor did they spend as much
when they came. Court Conn agreed, “Once
you have a specially priced item or event,
your regulars don’t want you to take it away.”
And that eats into proits.
“Costs have skyrocketed in the last few
years,” Forinash said. “Not just for food, but

taxes and wages too. But I have chosen to
not reduce the quality of my ingredients or
portion sizes.” The only other alternative
is to raise prices. Court and Karen Conn
review computer printouts of the minutiae
of Obed and Isaacs and Wm. Van’s every
morning. “We can see how much of
each item sold, our costs for deliveries,
everything, so we can make decisions each
day if need be to make changes to keep our
costs in line,” said Karen.
Another way of keeping costs down
is watching what you make, literally.
Mrozowski does this by being conservative
in what he prepares each day to reduce food
waste. “Sometimes we run out, but we can
track what we need to cook based partly on
our reservations each day,” he explained. For
his part, Forinash tracks the weather every
day and refers to previous years’ weather to
determine, for example, how many cookies
and what type to make.
Keeley lamented that he should have
tracked his food costs more closely. “When
the restaurant was doing well, I didn’t worry
as much as I probably should have about
food waste. I learned the lesson a little too
late.” The Conns prefer not to run out of
menu items, and use the computer tracking
system to reduce waste. “But we have been
known to call a vendor to pick up extra items
so we don’t run out.”

Augie Mrozowski

Stafing is another common concern.
“We have 70 employees at Obed and Isaac’s,
so 70 different personalities to deal with,”
Karen Conn said. Forinash works hard to
keep good workers by paying them well.
“It’s very important for my customers to see
the same faces every time. We can have their
order ready when they reach the counter.
It sets us apart.” Mrozowski echoed that
sentiment: “When you ind someone good,
keep them around.”
Inspiration comes from a wide variety of
places. “I would see things on TV and think,
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‘I could make that,’ so I did, with my own
touch,” Keeley said. The Conns travel a lot,
and visit local restaurants everywhere. “We
might see one thing on a trip, but we bring the
idea home and make our own rendition of it.”
What they’d all like to see is a more
vibrant downtown – more residences, a
movie theater, fewer ofices on irst loors,
and perhaps an even larger focus on tourism.
Having more people downtown only means
more illed tables and the opportunity to
challenge themselves to introduce their
concept to a new group of people.

While an independent restaurateur could
be seen as being a glutton for punishment,
all these owners love the challenge. They
may have griped about several aspects of
operating a restaurant, but each one’s eyes
shown brightly as they talked about what
they do – bringing their individual vision of
hospitality to fruition.
Mary Beth Stephens is a freelance writer
in Springield and the Springield High
School boys swim coach. She can be reached
at 494-2613 or hmandmb02@gmail.com.
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The art of publication
By Eric Woods

Tonya Voepel of Voepel Publication Services
loves Springield and how easy it is to get
around the city. She also enjoys the fact
that people here can get to bigger cities
like St. Louis and Chicago quickly. “We are a
hidden jewel right here,” she said. Working
downtown, Voepel enjoys watching as the
area starts to grow again and hopes state
businesses will continue to return. One
concern she does have, though, is that there
do not appear to be enough activities for the
teenage population. “My daughter is always
saying that she needs more to do. We need
things geared more toward the kids.”
Voepel grew up wanting to be a special
education teacher but instead was lured
away by art. “I had a strong art background,
and the graphics drew me in,” she said.
Voepel has been working since she was
a teenager, starting off at Dairy Queen in
Auburn. She also worked outdoors on a
farm cutting corn out of beans, but the
memories of that job are not the best. “I
would drop the bean hook on my head and
cut myself. Plus it was too early, and I would
get too hot and sweaty.”
After earning her degree, and while
working a job at the Illinois Institute
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for Continuing Legal Education, Voepel
developed a love for layouts and graphics.
Eventually she began freelancing which
allowed her to interact with a number of
associations in town. “I bid on a large project
in 1994 and got it. I worked long hours on it,
and that is where my business began,” she
said. Voepel has had her publication business
for close to 20 years,. She began by running
it from her home and in 2005 moved into
an ofice building downtown. The company
handles everything from newsletters
and journals to convention materials and
destination brochures. One thing she does
not like to do, however, is logos. In addition,
Voepel is the managing editor for all
publications for the Illinois Chamber PAC.
According to Voepel, too few new
designers are learning the basics of their
industry. “They all need to go back and
understand the craft of reproducing
artwork,” she said. “Knowing some basic
techniques can make it cheaper for clients.
I always try to save money for my clients.”
Along with being the founder of her own
business, Voepel is also a co-founder of the
Share the Spirit Foundation, which raises
funds to assist those in need. “I love seeing it

grow and develop into what it is today,” she
said. “It reaches over 5,000 kids.”
Voepel’s inds herself anticipating her
daughter’s future. “I really want to know
what my daughter will do, if she will go to
college, and where she will end up,” she
said. Voepel used to think that she would
eventually move out of the Springield
area, but now realizes her roots are here.
Her company is coming up on its 20th
anniversary in September, and she is
continuing to look for that perfect person to
partner with for her business.
Retirement is not something Voepel
thinks about and will not even say the word.
“I may transition to something different.
There are so many things I can do,” she said.
One idea she has been developing involves
buying a downtown building and having a
co-op ofice setting with numerous resources
for small businesses. She would also like to
create a clothing line. “My goal is to create a
clothing line for women with hot lashes. I
have the fabric, and it is made out of bamboo.
I would try it for garments and wraps.”
Eric Woods can be reached
at ericw93@aol.com.

Tonya Voepel
Title:
E-mail:

Owner, Voepel Publication
Services, Inc.
tvoepel@vps-il.com

Education: B.A. in communication from
University of Illinois Springfield
Family:
Husband – Dave; Daughter - Ellie
Favorites –
Movie:
When Harry Met Sally
Author:
John Steinbeck
Restaurant: Obed and Isaac’s
Tidbits –
Has been learning about pencil portraits under
Tiffany Beane
Collects crumbers from all over the world
Wants to travel to Switzerland soon

NETWORKING

Eldercare update
By Scott Faingold

A recent visit to the monthly meeting of
Marketing Senior Lifestyles, a Springieldarea networking group, revealed a vibrant
community of concerned and empathetic
individuals from the business and health
care communities united in their interest
in serving the area’s growing population of
senior citizens.
The meeting began with a presentation
by Barbara Cray Lokaitis, senior clinical
research coordinator for SIU School of
Medicine’s Center for Alzheimer’s Disease
and Related Disorders (CADRD), offering
opportunities for subjects in clinical trials
for new treatments of Alzheimer’s and
dementia. Lokaitis pointed out that while
participation in such programs may create
extra stress for elderly subjects, the longterm gains could be invaluable. “The current
treatments we have are a band-aid at best,”
she said. Interested parties can contact
Lokaitis at 217-545-9737 (phone) or 217545-4282 (fax).
A representative of Memorial Medical
Center’s Festival of Trees announced that

this November’s festival will feature a
special Eldercare day, which will ind the
event closed to the public, with exclusive
access for assisted living facilities, nursing
homes and high-rise apartment buildings.
The entertainment and refreshments will be
the same as usual but the lack of crowds will
make it easier for elders to navigate.
Lewis Memorial Christian Village is
beginning a new program called Inclusive
Independent Living (IIL), a complex dedicated
to residents not yet ready for assisted living
but who ind themselves in need of “a little
more help with housekeeping, meals and
laundry” but not medical assistance. The
program, though just launched, is already full.
Lewis Memorial is also sponsoring a new
feature on WICS ABC Newschannel 20 called
“Cheers to the Years,” described as a kind of
“Willard Scott thing” on Friday mornings,
celebrating the birthdays of area citizens age
90 and older and anniversaries of 65 years
and more.
Also present at the meeting:
• Molina Health Care, which serves the

Les Hoover, Virginia Ormsby, Roy and Harriet Robinson relax
at The Palms Bistro at Lewis Memorial Christian Village.

Medicare and Medicaid population, was
celebrating a new contract with Springield
Clinic.
• Senior Services of Central Illinois is
currently organizing a bus trip to Mt.
Rushmore for September.
• Country Financial Bank of Chatham
called attention to changes in long-term
care policies.
• The Alzheimer’s Association promoted its
Walk to End Alzheimers on September 20.
• SIU announced three new positions from
the dean’s ofice to start a geriatrics program.
• Senior Renewal provides care described

PHOTO BY GINNY LEE

as a “step down from inpatient but a step up
from seeing a counselor once a month.”
• Illinois Senior Solutions offers
educational workshops to help with legal
and medical issues.
• Concordia Village announced the
groundbreaking for a new building at the end
of August which will ind senior residents
“out there with hard hats.”
• Capitol Retirement Village, a HUD
independent living facility for low-income
seniors ages 62 and over, is offering a $300
gift card for referrals and is seeking guest
speakers.
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MEDICAL TRANSPORTATION

Alpha and Omega
is a driving force
Medical transportation service
expands to Springfield
By Gabe House

“Medical transportation is probably the
fastest growing business outside of the
medical industry, because it’s married to
it,” said Anthony Cherry, co-owner and
operator of Alpha and Omega Transit
Network. “When they grow, we grow.”
And they both appear to be growing.
Alpha and Omega is a medical
transportation company that drives
patients to and from doctor and medical
appointments of all sorts, as well as
delivering medical supplies. Standard nonemergency transportation is $2 per mile
while a wheelchair-accessible van is $3.50
per mile, according to their website. Cherry
said they’ve been doing well since opening
in Decatur more than two years ago, but
the decision to open a Springield ofice
was a fairly easy one.
“The big reason was a push behind
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insurance companies dealing with medical
transportation and a lot of our clients were
coming out of Springield, so we wanted to
service them better,” Cherry said.
Cherry said his past experience as
an operations manager with another
company coupled with his research led to
the formation of Alpha and Omega with coowner Charles Doty.
“I saw the need growing and saw a need
in our community,” Cherry said. “We just
got up and running and have been going
ever since. There are two other companies
in the Springield area that perform a
similar service as us, but I don’t really look
at that as competition, just other options
for people.”
Although the Springield ofice opened
in the last two months – the grand opening
is Aug. 1 – Alpha and Omega has been

Anthony Cherry, co-owner and operator of Alpha and Omega Transit Network.

health care reform has led to numerous
revisions in health insurance policies, chief
among them being preventative measures
such as medical transportation.
“A wonderful thing I’m enjoying about
Obamacare demanding that people be
given access to health care (is that) a lot
of insurance companies have policies with
medical transportation attached to it now,”
Cherry said. “They want to manage the care
of the client, and the best way to do that is
to get them to their appointments so they
stay out of the hospital. It’s just a perfect
match for us.”
Gabe House works in the lending
department at United Community Bank.
He can be reached at 217-787-3000
or ghouse@ucbbank.com
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operating in Springield for six months.
Cherry estimates their business has
consistently grown between three to
ive percent each of those months. He
attributes that to Alpha and Omega’s
willingness to spread the word and
make connections.
“Once a (medical transport) company
is plugged into a particular venue, such
as a hospital or an insurance company
that feeds them clients, they become
comfortable and maybe don’t do a lot of
marketing,” Cherry said. “But we believe
in going out and building relationships
with other facilities and other entities
that utilize our services as well, not just
the hospitals and insurance companies.”
Another factor in the company’s
success, Cherry explained, is Alpha
and Omega’s diversiied services. In
addition to ferrying people to and from
appointments and delivering medical
supplies, the company has also begun
driving those involved in workers
compensation cases who are unable
to drive themselves. People may be
released to work once again, Cherry
explained, but can’t drive.
Alpha and Omega currently employs
13 full-time drivers between the
Springield and Decatur ofices.
“Their driving record has to be clear,
we perform a background check that has
to be clear, (they have to be) drug-free
and there is no special licensing unless
required by the city,” Cherry said. “We
have a mixture of different vehicles. We
have vans, what we call our ‘mother
minivans,’ we have wheelchair-accessible
lifts in certain vans and our sedans
primarily for patient transportation.”
Another boon for business, Cherry
said, has been the Affordable Care Act
or what is colloquially referred to as
Obamacare.
The
often-contentious
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HOSPITALS

Sources: The hospitals.
(Ranked by number of inpatient admissions)

HOSPITAL NAME
STREET ADDRESS
CITY/ST/ ZIP

1

Memorial Medical Center

2

St. John’s Hospital

3

Passavant Area Hospital

4
5

701 N. First St.
Springﬁeld, IL 62781-0001

PHONE (-)
FAX (=)
WEBSITE (www.)

NUMBER OF
LICENSED
HOSPITAL BEDS

INPATIENT
ADMISSIONS
(2013)

OCCUPANCY
RATE

FY 2013
OPERATING BUDGET
(MILLIONS)

TOTAL STAFF
(FULL TIME
EQUIVALENT)

ADMINISTRATOR

AFFILIATION

YEAR
EST’D

217-788-3000
217-788=5520
memorialmedical.com

500

24,523

67.9%

$612

3,434

Edgar J. Curtis

Memorial Health System

1897

217-544-6464
217-535=3695
st-johns.org

427

20,552

67.5%

$441

2,560

Charles Lucore

217-245-9541
217-243=2206
passavanthospital.com

99

3,203

33.5%

$89

715

Chester Wynn

Memorial Health System

1875

217-585-1180
217-585=4747
lincolnprairiebhc.com

88

1,465

65.2%

DND

121

Mark Littrell

Universal Health Services

2008

217-528-1217
217-747-7819
vhspringﬁeld.com

50

304

40%

DND

85

Kimberly Thomas

Vibra Healthcare

2004

800 E. Carpenter
Springﬁeld, IL 62769

1600 W. Walnut
Jacksonville, IL 62650

Lincoln Prairie Behavioral
Health Center
5230 S. Sixth St. Road
Springﬁeld, IL 62703

Vibra Hospital of Springﬁeld
701 N. Walnut St.
Springﬁeld, IL 62702

NURSING HOME FACILITIES
HOSPITAL NAME
STREET ADDRESS
CITY/ST/ ZIP

PHONE (-)
FAX (=)

SKILLED INTERMEDIATE
BEDS
BEDS

Hospital Sisters Health System 1878

Sources: The individual nursing home facilities.
N/A - Not Applicable
(Ranked by total number of full-time employees)

SHELTERED
CARE
BEDS

FACILITY
MANAGER

NUMBER OF
FULL TIME
EMPLOYEES

AMENITIES
(pool, workout,transport, etc.)

YEAR
EST’D

1

Capitol Care Center
555 W. Carpenter
Springﬁeld, IL 62702

217-525-1880
217-525=7762

220

N/A

N/A

Scott Mow

210

On-site therapy staff, Wi-Fi, transportation, beauty salon, day
room, library, business center, private rooms, refrigerators,
pet friendly

2002

2

Lewis Memorial Christian Village
3400 W. Washington
Springﬁeld, IL 62711

217-787-9600
217-787=9601

155

N/A

N/A

Cindy Schaaf

200

Speech therapy, on site minister, transportation, swimming pool,
physical therapy building, beauty salon

1977

3

Heritage Health of Springﬁeld
900 N. Rutledge
Springﬁeld, IL 62702

217-789-0930
217-789=6465

152

26

N/A

Kiel Peregrin

160

Therapy, social services, transportation and
hair salon/barbershop

1983

4

St. Joseph Home of Springﬁeld
3306 S. Sixth St. Road
Springﬁeld, IL 62703

217-529-5596
217-529=8590

N/A

72

41

Lenore Highland

135

Private and semi-private rooms

1903

5

Regency Nursing Care Residence
2120 W. Washington
Springﬁeld, IL 62702

217-793-4880
217-793=4894

95

N/A

4

Anthony Twardowski

90

Salon services, therapy, speech therapy, private bath and shower
in each room. Cafeteria menu service, Medicare suites, Wi-Fi

1991

5

The Villas Senior Care CommunitySkilled Nursing and Short-Term Rehab
100 Marian Parkway
Sherman, IL 62684

217-744-2299
217-496=3165

99

N/A

N/A

Sharon Herpstreith

90

Short-Term rehab unit, physical, occupational and speech therapy,
newly remodeled therapy room, transportation, casa di bella
beauty salon, wi-ﬁ, computer room, pet friendly, private and
semi-private rooms, beautiful courtyard with walkways and
gazebo, outdoor patio, fountain and waterfall, not-for proﬁt,
private dining rooms, weekly mass and weekly multidenominational church services

1981

6

Concordia Village
4101 W. Iles Ave.
Springﬁeld, IL 62711

217-993-7068
217-993=7081

64

N/A

N/A

Mike Raso

80

Spa facilities, salon, transportation, therapy, chapel, library and
movie theater.

2012

7

The Villas Senior Care CommunitySheltered Care
100 Stardust Drive
Sherman, IL 62684

217-744-9891
217-744=8378

N/A

N/A

113

Donna Heneghan

69

24-Hour nursing, nurse administered medications, no hidden
fees, transportation to doctor’s appointments, physical, occupational and speech therapy on-site, wi-ﬁ, computer room, libraries,
beautiful outdoor courtyard and gardens, pet friendly, private
rooms with 4 ﬂoor plans available, beauty/barber salon, daily
mass, weekly multi-denominational church services, not-for-proﬁt,
adult day care and respite care.

1981

8

Oak Terrace Healthcare Center
1750 W. Washington
Springﬁeld, IL 62702

217-787-6466
217-787=6846

N/A

78

20

Jeremy Woodle

68

Private and semi-private rooms, two outdoor patios, therapy room
and beauty salon

1975

9

Auburn Rehab & Health Center
304 Maple Ave.
Auburn, IL 62615

217-438-6125
217-438=2092

70

N/A

N/A

Whitney Oberlink

55

Therapy, recreation, transportation, social services
and beauty salon

1967

10

Aperion Care Center
525 S. Martin Luther King Drive
Springﬁeld, IL 62703

217-789-1680
217-789=0199

N/A

65

N/A

Andy Kindernay

30

Transport, semi-private rooms

1982

11

Illinois Presbyterian Home
2005 W. Lawrence
Springﬁeld, IL 62704

217-546-5622
217-546=5645

N/A

15

73

Thomas O’Fallon

29

Apartments, suites, private rooms and private baths

1954
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PERSONALITY PROFILE

The health care communicator
By Eric Woods

Erica Smith is a Springield native who
enjoys a number of things about the city,
including the history and tourism sites. A
lover of local theatre, Smith enjoys the Area’s
arts community as well. “There is so much to
do,” she said. “I am always meeting people
who are talented and fun.” The medical
community is also at the forefront of medical
innovation, according to Smith.
Smith does have some concerns
with the city, though. “We are not very
environmentally
focused,”
she
said.
Employment and economic issues are also
at the forefront. “We are not willing to make
change and adapt.”
As a child in Auburn, Smith wanted to
be Mary Poppins. “I always wanted a life of
adventure,” she said. Smith started working
at age 16 in a variety of roles. Her irst job
was at Harry’s Pharmacy in her childhood
hometown. While in college, Smith worked
at a Shoe Carnival. Unfortunately she was not
fond of her college job. “I played the Native
American in the YMCA dance every hour,”
she said. “By day three it loses its charm.”
Smith has worked for Memorial Health
System since last November, functioning
mainly as a project manager and writer
in the communication department. “My
job in health care is to take care of those
who do touch the patients,” she said. “The
focus is on patient care and supporting the
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caregivers.” Smith helps create employee
and patient education materials. She
works with a team of graphic designers,
physicians, and others who help get her
message across. Smith also writes articles
for blogs regarding a number of health
education topics.
“If
a
department
identiies
a
communication need, they come to me to
igure out how to plan the communication
for them,” said Smith. “I see the project
through. I do need everyone involved in
order for it to go well.” Smith says that
anyone wanting a successful career in
health care has to care for others, be
practical, and focus on what is right.
“No matter what happens or what you
are facing, always give the absolute best you
can give. Be true to yourself and fair to other
people,” said Smith, who herself recently
achieved a great accomplishment when
she inished the Clinical Pastoral Education
(CPE) program. “That program was a lot of
work mentally and emotionally. Seeing it
through was a big deal.”
A number of individuals have helped
shape Smith in her health care career. Sister
Ritamary Brown is one of her greatest
influences along with Father Charlie Hart
and her aunt, Pat Kemp. Sister Anna Marie
Schwieder said something to Smith one
day in passing that has influenced how she

sees her role in health care and beyond.
“People are always saying ‘don’t just stand
there; do something.’ And, there is a time
for action,” said Smith. “But sometimes,
especially when people are scared or
lonely, it is better to think ‘don’t just do
something; stand there.’ Your presence,
just being there with someone, can be a
healing force too.”
Going forward, Smith will work on
becoming certiied in cross cultural
healthcare communication as a way to
keep up within the industry. “Healthcare
is transforming. I see myself as making the
changes needed to continue being a part
of it,” she said. Smith still believes she is
looking for her purpose and how she can
make a real contribution to society. “A high
school English teacher, Mrs. Krell, had ‘Be
appropriate’ posted in her room. She told us
that if we always tried to act appropriately in
any situation we would do well.”
Smith believes strongly in living in the
now. In the near future she hopes to hike the
Grand Canyon rim to rim, and next January
she will be heading to Hawaii for a ive-day
conference. “My maternal grandma did not
retire until she was 85,” said Smith. “I use
her as an example to live my life.”
Eric Woods can be reached
at ericw93@aol.com.

Erica Smith
Title:

PR and Communications Consultant,
Memorial Health System
E-mail:
smith.erica@mhsil.com
Education: M.A. in English from University of
Westminster in London
Family:
Not married, no children
Favorites –
Movie:
Planes, Trains, and Automobiles
Book:
East of Eden by John Steinbeck
Restaurant: Obed & Isaac’s
Tidbits –
Active community theatre actor
Hopes to hike the Appalachian Trail in the next few
years
Plays piano and wants to learn the violin

ELDERCARE

On-site care for seniors
By Roberta Codemo

Memorial Physician Services, an afiliate
of Memorial Health System, and Lutheran
Senior Services, the parent organization of
Concordia Village located at 4010 West Iles
Ave., recently partnered to open an on-site
primary care clinic for the approximately
300 residents of the continuing care
retirement community. Mike Raso, regional
vice president for Lutheran Senior Services,
sees this as a growing trend.
In the St. Louis area, Lutheran Senior
Services has partnered with area hospitals
to open on-site clinics at Laclede Groves and
Meramec Bluffs retirement communities.
“We started in St. Louis and are moving to
outlying communities,” said Raso.
Terry Kolaz, former executive director
of Concordia Village, reached out to both St.
John’s and Memorial last fall about opening
a clinic to serve the needs of the residents.
“Memorial expressed the most interest,”
said Raso. Both parties worked together
to ensure the relationship complied with
Medicare regulations.
“This was a great opportunity to
partner with Concordia,” said Kim Beggs,
regional clinic administrator for Memorial
Physician Services. “It made sense from our
perspective. This is a great market to tap
into with our growing population of senior
citizens. It will enable us to grow our market
share in the long-term care market. We were
excited to explore the opportunity.”
Conversations coalesced this summer
with the opening of the new clinic in the

Care Center on July 2. “This is a natural
progression,” said Raso. “We already had a
physician room that wasn’t in use.
“This is an additional service we can
provide to keep residents happy,” he
continued. “We want to provide as successful
a living environment as possible.”
Memorial leases the space from
Concordia. “It was good to see it come to
fruition,” said Beggs. Residents now won’t
have to go off-site for medical care.
Raso said residents had long expressed
an interest in having a physician available
on-site. Many wanted the convenience
of having the service come to them. “We
wanted to provide better continuity of care
to our residents,” he said. “It made them
pretty happy when we told them we were
working on the clinic.”
Dr. Mary Saunders, an internal medicine
physician with Memorial Physicians
Services-Capitol Healthcare, will staff the
one-room clinic, along with a nurse on
Wednesdays from 9:30 a.m. to 4 p.m. She has
28 years of experience caring for patients
and has an interest in geriatrics.
“Dr. Saunders is very caring and enjoys
spending time with her patients,” said Beggs.
She was approached by Travis Dowell, vice
president of Memorial Health System, to
staff the clinic.
Raso said it was important to ind
a physician who would work with the
residents’ current health insurance
coverage. “We let Memorial know which

LPN Marlaina Medley takes the blood pressure of resident Ann
Nickell in the new clinic at Corcordia Village’s Care Center.

plans residents had,” he said.
To date, Dr. Saunders has seen 17
patients since the clinic opened and her
schedule is growing every week. She can see
up to 12 patients a day. Physician services
provided will be for primary care, wellness
and checkups, and sick visits. Walk-in
appointments will be available for the
residents.
Residents don’t have to have an
established relationship with Dr. Saunders.
They can continue to see their regular
physician and use her for intermittent care.
She will be able to communicate with their
primary care physician.
Future plans call for expanding the
number of days and hours the clinic is open
and adding additional exam rooms.
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The clinic is designed to handle all the
medical needs of the residents. “We want
to work with the senior population to avoid
hospital readmissions,” said Raso. This
partnership will keep hospital readmission
rates low and provide a high quality outcome
with shortened hospital stays.
When you look at the big picture, this
saves Medicare dollars. “We want to be good
stewards of the taxpayer’s dollars,” said Raso.
It’s important to serve the residents.“We
hope to have a long-term relationship,”
Raso added.
Roberta Codemo is a full-time freelance
writer and started Codemo Writing
Services in 2012. She can be reached
at rcodemo@hotmail.com.
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PERSONALITY PROFILE

Conveying the
Springfield Clinic story
By Eric Woods

Patty Kuhn was born in Springield but spent
more than 16 years living away from the
city, during which she lived in multiple areas
throughout east central Illinois and Indiana,
including Champaign and Chicago. When it
came time to settle in one city, Kuhn and her
family decided to come back to Springield
to be closer to the rest of her family.
“This was the best move I have ever
made,” she said. Although Kuhn sees the city
doing a good job creating jobs in the service
and retail industries, she would like to see
a greater focus on more professional and
technical jobs. “The economic base of the
community is shifting.”
Early on Kuhn thought she wanted to
be an accountant. “When I took my irst tax
accounting class, I realized that it was not
for me,” she said. “Growing up I thought I
needed a professional career path.” Kuhn
has been working since she was 13 years old
when she detasseled corn, which was by far
the worst job she ever had.
Kuhn was seen as a leader early in her
life. While a senior at Springield High
School, she received the Leadership Award
at the end-of-year awards ceremony.
“What an honor to be recognized for my
contributions,” she said.
Kuhn began working for Springield
Clinic nearly 10 years ago. “I am responsible
for communicating and representing
Springield Clinic to our patients in the
community,” she said. Kuhn sees her position
as an in-house advertising agency for the
clinic. She has a team of six people, which
include videographers, photographers and
technical specialists. “They support the
tools we use to tell the Springield Clinic
story.” Springield Clinic currently has more
than 400 providers in dozens of different
specialties. There are more than 20 ofice
locations in central Illinois. Kuhn loves
walking in the door every day and admits
that it is the best job she has ever had.
Exciting times are ahead for Kuhn.
Springield Clinic 1st-900 Building is
opening this summer with 70 providers
moving to the new facility. Kuhn loves how
it was all brought together. “In terms of
continuity of care, it is at an unprecedented
level at this facility. It will include the Center
for Women’s Health, general surgeons,
colorectal surgeons and the cancer center,”
she said. The institution is also celebrating
its 75th anniversary. “Special programs
will be happening all year long. ‘Give 75’ is
20 | August 2014 | Springield Business Journal

Patty Kuhn
Title:

Director of Marketing and
Communications, Springfield Clinic
E-mail:
pkuhn@springfieldclinic.com
Education: B.S. in Business and Marketing
from Illinois State University
Family:
Children – Andrea, Alison, and Joe
Favorites –
Hobby:
Golf
Restaurant: Chart House in Honolulu
Sports team: Chicago Blackhawks
Tidbits –
Avid NCAA basketball fan
Wants to travel to Europe
Loved both math and English in school
a program where nonproits get selected to
receive items to help with their missions.”
According to Kuhn, the key ingredients
to success in the ield of public relations
and marketing are listening, observing,
looking at everything as an opportunity,
and working hard to pull it all together.
Observing behaviors can be very valuable
and even essential to succeed in business.
“You have to know what you do not know,”
she said. “Know who to collaborate with to
make it most successful.”
This advice has worked well for Kuhn
not only in her current profession, but also
with her work on the Route 66 Heritage
Foundation. Kuhn’s car currently sports
a Route 66 license plate with just a “1”
engraved into it. The approval of Route 66
license plates was the result of hard work
and dedication, as the idea had previously
been dismissed. “I did research, was involved
in writing the legislation, and worked
with the Secretary of State’s ofice before
inally getting the license plates approved,”
she said. “This is now a continued low of
revenue to the Route 66 scenic byway.”
Kuhn does not worry about the future,
but instead lives and operates in the present.
“I have become accustomed to accepting
what every day brings,” she said. Kuhn
intends to work as long as she is able and
hopes for the best regarding her children.
“I hope they will be as independent and
successful as they can be.”
Eric Woods can be reached
at ericw93@aol.com.

PHYSICIAN GROUPS
GROUP NAME
STREET ADDRESS
CITY/ST/ ZIP

1

SIU HealthCare
PO Box 19639
Springﬁeld, IL 62794-9639

PHONE (-)
FAX (=)
WEBSITE (WWW.)

217-545-8000
217-545=1884
siuhealthcare.org

Sources: The Physician Groups. DND - Did Not Disclose.
* Reprinted from the 2012-2013 Book of Lists.
(Ranked by total number of physicians)

PARTNERS/
PRINCIPALS

HOURS OF
OPERATION

The practice of SIU School
of Medicine

Mon - Fri,
8AM - 4:30PM

Mark D. Greatting, M.D.,
Chairman; Randall A. Bryant, CEO

All Ofﬁces:
8AM - 5PM.
Prompt Care
Main -1025 S.
Sixth St,
8AM - 8PM ;
Prompt Care
West - 2200 W.
Wabash Ave,
8AM - 8PM,
(Excluding Major
Holidays)

Springﬁeld Clinic

2

Springﬁeld Clinic Main Campus – 1025 S. Sixth St.
SC 1st 800 Bldg – 800 N. First St.
SC 1st 900 Bldg – 900 N First St.
SC Chiropractic – 355 W. Carpenter, Suite A
SC Center for Plastic Surgery – 2901 Greenbriar Dr.
SC Family Practice Center – 1100 Centre West Dr.
SC Koke Mill – 901 S. Koke Mill Road
SC MOHA – 775 Engineering Dr.
SC Optical Centre – 1025 S. Sixth St.
SC Optical Centre West – 1937 W. Iles Ave.
SC Pavilion – 301 N. Eighth St.
SC Pediatric & Adolescent Center – 2532 Farragut Dr.
SC Physical Therapy – 3020 South Sixth St.
SC Wabash – 2200 W. Wabash Ave. Springﬁeld, IL

Prairie Cardiovascular Consultants *

3
4

Prairie Diagnostic Center – 401 E. Carpenter
Prairie Heart Institute – 619 E. Mason
Baylis Building – 747 N. Rutledge
Springﬁeld, IL 62701

Memorial Physician Services
Memorial Medical Center
701 N. First St. (corporate ofﬁce)
Springﬁeld, IL 62781

ExpressCare

5

6
7

Koke Mill – 3132 Old Jacksonville Rd. 62704
North Dirksen – 3220 N. Atlanta St. 62707
South Sixth – 2950 S. Sixth St. 62703
Springﬁeld, IL

Orthopedic Center of Illinois
1301 S. Koke Mill Road
Springﬁeld, IL 62711

Prairie Eye and LASIK Center
2020 W. Iles Ave.
Springﬁeld, IL 62704

217-528-7541
800-444-7541
SpringﬁeldClinic.com

7
8

Gailey Eye Clinic *
1401 S. Koke Mill Road
Springﬁeld, IL 62711

Primary Care and
Specialty Medical
Clinic

Primary &
Multi-Specialty,
Ancillary Services

NUMBER OF TOTAL # OF
PHYSICIANS EMPLOYEES

243

250

SPECIALTIES

YEAR
EST’D

1615

Primary care, specialties and sub-specialties
include over 100 different services. For a
list of services, or to view provider proﬁles
online, visit siuhealthcare.org

1972

2116

Full spectrum of services that includes
primary & specialty medical care, lab,
imaging, physical therapy, audiology,
physical therapy, dietetics & nutrition, sleep
center and outpatient surgery & endoscopy
center, all with access to Prompt Care (no
appointment, walk-in medical care) and
TeleNurse (24-hour patient help line). For a
comprehensive list of providers, specialties,
services and locations, visit www.springﬁeldclinic.com

1939

1979

DND

Mon - Fri,
8AM - 5PM

Cardiac and
Vascular Diagnosis
& Treatment

63

457

Interventional Cardiology, Electrophysiology, Peripheral Vascular Cardiology,
Nuclear Cardiology, Transesophageal
Echo, Congenital Cardiology, Congestive
Heart Failure, Percutaneous Valvuloplasty,
Hypertension Management, Non-Invasive
Vascular Diagnosis, Vascular Medicine

Memorial Health System

Mon - Fri,
7:30AM - 5PM.
Extended
hours at some
locations.

Primary Care

62

462

Pediatrics, Family Medicine, Internal Medicine, Obstetrics / Gynecology, Psychiatry

1994

217-588-2600
memorialexpresscare.
com

Memorial Medical Center

Koke Mill / Dirksen: 9AM - 8PM.
Sixth: 7AM - 10
PM. Starting Oct.
1, all ExpressCare
sites will be open
from 7 AM-10 PM
every day.

Walk-In Care

139

Pediatrics, Internal Medicine, Family Practice, Modern facilities offering outpatient
laboratory and medical imaging (X-ray).
Hassle-free walk-in appointments with
on-site physicians

1999

217-547-9100
217-547=9236
orthocenterillinois.
com

Gordon Allan, M.D., Rod Herrin,
M.D., O.B. Idusuyi, M.D., Leo
Ludwig, M.D., Chris Maender,
M.D., Barry Mulshine, M.D. Ron
Romanelli, M.D., Kari Senica,
M.D., Paul Smucker M.D., Tim
VanFleet, M.D., John Watson,
M.D., Barry Werries, M.D. Joe
Williams, M.D.

Mon - Thu:
8 AM - 6 PM,
Fri: 8 AM - 5 PM,
Sat: 8 AM - 12 PM

Orthopedics,
Imaging, Physical
Therapy, Medicine,
Walk-in Clinic for
Acute Injuries

100

Joint Reconstruction, Spine Surgery,
Fracture and Injuries, Foot/Ankles, Upper
Extremities, Sports Medicine, Interventional
Pain Management, Imaging, Physical
Therapy, Minimally Invasive Surgery

1972

217-698-3030
217-698=3068
prairieeyecenter.com

Sandra Yeh, M.D.

Mon - Fri,
8AM - 5PM;
Sat, 8AM - 12PM

Opthamology,
Optometry, Optical
Center

80

No Stitch/No Patch Cataract & Lens Implant
Surgery, Glaucoma Treatment & Surgery,
Retina & Vitreous Surgery, Uvenitis,
Oculoplastic & Reconstructive Surgery,
In-Ofﬁce LASIK Procedure

1970

217-789-1403
217-789=1825

Dennis Adams, M.D.; Gerard Bitar,
M.D.; Lavanya Boddu, M.D.; Diane
Widicus, M.D.; Robert Juranek,
M.D.; Joseph Townsend, M.D.

Hours vary
per location.
See website

Primary & Walk-In
Care, Internal
Medicine, Family
Practice

7

58

Free standing Private Medical Facility,
Internal Medicine, Family Practice, X-Ray &
Lab facilities, Diagnosis & Treatment of
Ambulatory Medical Problems,
Occupational & Industrial Medicine

1984

217-529-3937
217-698=3937
gaileyeyeclinic.com

James Knupp, M.D.; Sumit
Bahtia, M.D.; Ara Aprahamian,
M.D.; Angela Oberreiter, O.D.;
Robert Lee, M.D.

Mon - Fri,
8AM - 5PM

Opthamology,
Optometry, Optical
Center

4

15

Retina & Vitreous Surgery, Pediatric &
Neural Opthalmology, Cataract Surgery with
optional premium lenses, Lasik

1941

217-788-0706
217-525=2535
prairiecardiovascular.
com

217-788-3342
memorialmd.com

Springﬁeld Priority Care
2329 N. Dirksen Pkwy., Springﬁeld, 62702
1836 S. MacArthur Blvd., Springﬁeld, 62704
1100 E. Lincolnshire Blvd., Springﬁeld, 62702
400 Sattley St., Rochester, 62563

TYPE OF
CLINIC

13

13

7
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FITNESS

David Utinske, owner and operator of the Body Quest Store.

Fitness in Springfield
is pumping up
By Gabe House

“The one thing that people are still spending
money on – even in the last six years – is
itness equipment,” said David Utinske,
owner and operator of the Body Quest
Store. “The only thing you could control was
whether you were in shape and feeling good
or you weren’t.”
Utinske has worked in the itness
industry for nearly 20 years, and although
he noted business was still strong during the
recent recession, he said the itness craze has
reached new heights in the Springield area
and central Illinois as a whole. LA Fitness,
Gold’s Gym, FitClub, Planet Fitness, the list
goes on (see that list on page 24). Health
clubs and itness equipment retailers such
as the Body Quest Store seem to populate
every thoroughfare in Springield.
“I think we were right around 12,000
members club-wide,” said Jim Copeland,
the facility manager for FitClub’s west
location at 2811 West Lawrence Avenue.
“My club alone has 4,000 members, but
as the different entities drop in, there has
been a slow pull. Over the past couple years,
I’ve probably lost anywhere from 300-400
clients. But some have come back.”
With so many different gyms competing
for consumer dollars, different strategies
are employed. Copeland explained that what
most separates FitClub from other gyms
and health clubs is its many group training
opportunities, more than 100 itness classes
available per week and the pools at two of
the three Springield locations. And, of
course, there are personal trainers.
“We’re just trying to ine-tune what we
do and create the niches that yield member
results,” Copeland said. “We’re getting away
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from price point advertising. We all have
equipment, we all have staff, but it’s what
that equipment and staff can do for you in
meeting your needs.”
Planet Fitness, meanwhile, fully
embraces and trumpets its low cost of
membership. In fact, the billboards simply
showcase the gym’s logo and $10 monthly
cost. Additionally, the nationwide chain
has a slightly different philosophy when it
comes to gym culture.
Planet Fitness, according to local
operations manager Joe Minton, caters
more toward irst-time gym members and
those more interested in general itness.
They call their gyms “No Judgment Zones”
and grunting, yelling and noises of the sort
are prohibited. It’s all made in an effort to
create an unintimidating area for those
unaccustomed to a gym atmosphere. And
again, there are itness trainers available
to members.
“Nationally, health club memberships
rose 5 percent last year,” Minton wrote via
email. “I think we are seeing health and
wellness really becoming a priority for the
average person. Over 63 million people
used a health club last year.”
But people – and the dollars they are
willing to spend on itness – are still a
inite resource. Is Springield reaching a
saturation point in terms of health clubs and
itness resources?
“No, you never can reach (that point).
There’s just no way,” Utinske said. That’s like
saying tennis shoes will reach a saturation
point … they’ll just keep making models.
Pretty soon, you’ll put a helmet on and you’ll
be IN the treadmill.”

PHOTOS BY MARANDA POTTERF

Jim Copeland, manager at FitClub West.

Utinske said advancements in equipment
engineering and connectivity have promoted
greater usability, even for older generations
who may not have previously wanted to work
out. Senior citizens, he said, are becoming an
increasing percentage of his client base.
Copeland also made a point of extolling
FitClub’s many senior-oriented classes
and itness options, saying it was a huge
component of their business. But despite
the advent of older generations aspiring to
greater itness and in contrast to Utinske’s
viewpoint, Copeland expressed some
concern over the amount of itness options
available in the area.
“I think we juggle a lot of the same
members (between gyms) who are looking
for something new and different, and I
deinitely think we’re saturated,” Copeland
said. “I think, basically, there’s so much to
be said about culture and comfort. I think
people attach to that.
“Some people like the brand new clubs,
so they lock there. Some people need a
certain level of service and the personal

touches we provide. I don’t want to be
negative, so I like to think we’re all itness
missionaries with the same goal, and it just
depends on what an individual needs.”
Utinske and Copeland both mentioned
the importance of deining exactly what
one’s goals are before spending large
amounts of time and money on improved
itness. For Utinske, who specializes
in sales, delivery and installation of
potentially very expensive equipment, it is
paramount for his customers to be happy
with their purchases.
“When you’re in this price range of
fitness equipment, it’s not a spur of the
moment thing, and you want to deal
with someone who helps you get the
right piece, and that’s what’s kept us
around so long,” Utinske said. “When you
get someone the right piece, the better
they’re going to get in shape and the
more people they tell.”
Gabe House can be reached at
217-787-3000 or ghouse@ucbbank.com.
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FITNESS CENTERS
BUSINESS NAME
STREET ADDRESS
CITY/ST/ ZIP

1
2

Springﬁeld YMCA Gus and Flora
Kerasotes Branch
4550 W. Iles Ave.
Springﬁeld, IL 62711

Springﬁeld YMCA Downtown Branch
701 S. Fourth St.
Springﬁeld, IL 62703

3

FitClub South

4

Gold’s Gym

5

FitClub West

6
7
8

3631 S. Sixth St.
Springﬁeld, IL 62703

1600 E. Clearlake Ave.
Springﬁeld, IL 62703

2811 W. Lawrence
Springﬁeld, IL 62704

FitClub North
2701 E. Sangamon Ave.
Springﬁeld, IL 62702

Springﬁeld Racquet & Fitness Center
3725 Chatham Road
Springﬁeld, IL 62704

Anthony's One on One Fitness
Family Gym
1650 Wabash, Suite F
Springﬁeld, IL 62704

9

Power Works Fitness

9

Snap Fitness 24-7

347 Williams Lane
Chatham, IL 62629

1362 Toronto Road
Springﬁeld, IL 62712

Anytime Fitness
2705 N. Dirksen Parkway
Springﬁeld, IL 62702

Anytime Fitness
3045 S. Dirksen Parkway
Springﬁeld, IL 62703

Anytime Fitness
4525 Wabash Ave., Suite D
Springﬁeld, IL 62711

Charter Fitness
3246 Ginger Creek Drive
Springﬁeld, IL 62711

Planet Fitness
1756 Wabash Ave.
Springﬁeld, IL 62704

L.A. Fitness
2501 Wabash Ave.
Springﬁeld, IL 62704

Rocket Fitness
326 Sattley
Rochester, IL 62563
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Sources: The Fitness Centers. DND - Did Not Disclose.
(Ranked by number of members)

PHONE (-)
FAX (=)
WEBSITE (WWW.)
# OF
# OF
EMAIL
EMPLOYEES MEMBERS
217-679-1625
217-679=0920
springﬁeldymca.org
asowle@springﬁeldymca.
org
217-544-9846
217-544=0004
springﬁeldymca.org
asowle@springﬁeldymca.
org
217-787-8348
217-698=1637
ﬁtclub.net
geoff@ﬁtclub.net
217-789-4653
217-789=6256
goldsgym.com
msuhadolnik@goldsgym.
com
217-787-1111
217-787=2729
ﬁtclub.net
jim@ﬁtclub.net
217-788-8250
217-788=8297
ﬁtclub.net
heather@ﬁtclub.net

217-787-2460
springﬁeldracquetandﬁtness.com
srfc@comcast.net

217-787-2980 /
217-415-6421
anthonysoneononeﬁtness.
com
makeitahabit@hotmail.
com

100

200

80

45

60

20

20

15

COST OF
MEMBERSHIP

HOURS OF
OPERATION

8,500

See website for
current rates

6,600

YEAR
EST’D

MANAGER(S)

AVAILABLE EQUIPMENT / AMENITIES

5 am - 9:30 pm
M-F, 7 am - 7
pm Sat, 7 am 5 pm Sun

Angie Sowle, CEO

child watch, gymnasium, outdoor playground, sauna, steam room,
y-cycling, wi-ﬁ, free parking, weight training, cardio training, group
ﬁtness, warm water instructional pool, lap swimming in cooler pool,
water play features

2011

See website for
current rates

5 am - 9:30 pm
M-F, 7 am - 7
pm Sat, 12 pm
- 5 pm Sun

Tim Eggleston,
Branch Manager

child watch, gymnasium, sauna, steam room, whirlpool, racquetball
courts, youth & family center, y-cycling, indoor track, wi-ﬁ, separate
gender workout area, weight training, cardio training, group ﬁtness,
youth pool, lap swimming in cooler pool, massage, locker rental

1962

Rates vary

5:30 am - 10
pm M-Th, 5:30
am - 9 pm Fri,
7 am - 4 pm
Sat, 9 am - 4
pm Sun

Geoffrey Hagen,
Facility Manager;
Dr. Kevin
Imhoff, Co-founder
/ CEO

smoothie cafe, free day care, pools, whirlpool, steam room,
sauna, gravity training facility, warm water hydro therapy, capitol
chiropractic health center, athleticare orthopedics and acceleration
athletic enhancement programs, st. john’s bone & joint institute
rehabilitation services, nasm certiﬁed personal trainers, senior
exercise programs, dynamic group personal training

1999

Rates vary

5 am - 11 pm
M-Th, 5 am - 9
pm Fri, 6 am - 5
pm Sat, 8 am 5 pm Sun

Maureen
Suhadolnik

free classes, women’s only area, 4 basketball courts, volleyball,
athletic training, spinning, bodypump, 4 endless pools, large
weight room, nautilus nitro, hammer strength, ﬂex, pro-shop, juice
bar, child care

2004

Rates vary

24 hours M-F, 5
am - 8 pm Sat,
7 am - 8 pm
Sun

Jim Copelin; Dr.
Kevin Imhoff,
Co-founder / CEO

cardiovascular equipment, free weights, group exercise programs,
senior exercise programs, personal training, nutrition coaching,
pool, hot tub, personal training, group exercise for all age levels, art
of strength training center, dynamic group personal training

1999

Rates vary

5:30 am - 10
pm M-Th, 5:30
am - 9 pm Fri,
7 am - 4 pm
Sat., 9 am - 4
pm Sun

Heather Walker,
Facility Manager;
Dr. Kevin
Imhoff, Co-founder
/ CEO

cardiovascular equipment, free weights, group exercise programs,
senior exercise programs, personal training, nutrition coaching,
dynamic group personal training

1999

1,600

Rates vary

5:30 am - 10
pm M-Th, 5:30
am - 9 pm Fri,
7 am - 7 pm
Sat, 7 am - 7
pm Sun

Kevin & Julie
Boorse

air conditioned indoor sports courts, 30ft rock wall, cardio equipment,
resistance equipment, free weight areas, group ﬁtness classes,
individual workout programs, certiﬁed personal training, professional
tennis lessons, clinics/drills by certiﬁed instructors - usta designated,
youth tennis excellence training center, adult & junior in-house/travel
tennis teams, outdoor aquatic center - 3 heated pools, 3 water slides,
aquacise classes. swim lessons and swim team participation, red cross
certiﬁed life guards, summer day camp provided by kids camp inc.

1971

750

$19.99 per
month, Joining
fee - $19.99.
No contract
required.

24 hour,
personal
training by
appointment

Anthony & Kim
Nizzio, owners

24 hour membership, cardio, strength, personal training, group
personal training, post-rehabilitation services, group ﬁtness classes,
nutritional guidance, motivational speaking, acceleration sports
training, run coaching, senior ﬁtness, womens’ ﬁtness, specialized
weight training, zumba

1985

Nina Lindhorst,
General Manager;
Lindsey Lahniers,
Marketing

free weights, cardio equipment, locker rooms, saunas, group
exercise classes

2010

Cybex brand equipment, free weights, machine weights, cardio
equipment

2005

cardio - each piece features its own tv viewing screen, treadmills,
ellipticals, crosstrainers, adaptive motion trainers, recumbent bikes,
stairclimber, free weights- hammer strength plate loaded, 5-120 lb
dumbbells, smith machine, olympic bench, precor/paramont circuit
line, modular cable cross over system, private men’s and women’s
shower/bathroom, personal training, rowing machine

2010

6,100

5,800

4,500

1,610

217-697-8727
217-483=6294
powerworkschatham.com
llahniers@gmail.com

20

500

Check website

24/7 access.
Desk hours:
M-F: 8 am - 4
pm, Sat: 12 - 2
pm

217-585-2999
snapﬁtness.com

1

500

$34.95 single,
$49.95 family

24-hour access

Josh Kruse

24-hour access

Wendy Mundhenke, General
Manager;
Melissa Treat,
Manager

24-hour access

Wendy
Mundhenke,
General Manager

cardio - each piece features its own tv viewing screen, treadmills,
ellipticals, crosstrainers, adaptive motion trainers, recumbent bikes,
stairclimber, free weights- hammer strength plate loaded, 5-120 lb
dumbbells, smith machine, olympic bench, precor/paramont circuit
line, modular cable cross over system, private men’s and women’s
shower/bathroom, personal training, rowing machine

2012

treadmills, ellipticals, bikes with own tv viewing, free weights,
kettlebells, TRX bands, selectorized equipment, cable crossover,
dual adjusted pulley machine, squat rack, smith machine, free small
group classes, personal training, individual shower rooms with
towels provided.

2012

217-523-1541
anytimeﬁtness.com
springﬁeld@snapﬁtness.
com

217-670-2420
anytimeﬁtness.com

2

2

DND

$29.95 - $34.95
per month

DND

$34.95 per
month

24-hour access

Jill Fasig,
General Manager

217-679-2490
anytimeﬁtness.com
springﬁeldil3@anytimeﬁtness.com

2

DND

$33 - $37
per month.
Discount for additional family
members.

217-546-4600
charterﬁtness.com

DND

DND

$10.00 per
month

5 am - 11 pm
Mon-Fri, 7 am 7 pm Sat/Sun

Eryn Brining

cardio, strength training, free weights, stretching area, showers &
locker rooms, personal training studio

2007

217-546-4910
planetﬁtness.com
info@planetﬁtness.com

DND

DND

$10.00 $19.99 per
month

Open 24 hours,
7 days a week

multiple managers

cardio machines, weight resistance machines, instruction included
with membership, tanning, massage beds

2013

5 am - 11 pm
Mon-Thu, 5
am - 10 pm Fri,
8 am - 8 pm
Sat/Sun

freeweights, juice bar, 50 aerobic classes per week, spinning,
basketball, yoga, pilates, zoomba, kickboxing, 100 pieces of cardiovascular, pools, jacuzzis, saunas

2013

24 hours, 7
days a week

ful service gym, Hoist and Vision equipment, freeweights, group
ﬁtness, basketball and volleyball league, crossﬁt, showers

2014

217-801-9007
laﬁtness.com
contact@ﬁtnessintl.com

40

DND

$19.00 -$39.00
per month

217-741-4185
rocketﬁtnesscenter.com
rocketﬁtness@yahoo.com

5

DND

0

Tracy Rogers

INDEPENDENT INSURANCE AGENCIES
AGENCY NAME
STREET ADDRESS
CITY/ST/ ZIP

PHONE (-)
FAX (=)
WEBSITE (www.)
EMAIL

NUMBER OF
PRODUCERS

NUMBER OF
LOCAL
EMPLOYEES

217-528-7533
217-528=1041
rwtroxell.com
info@rwtroxell.com

30

Sources: The individual insurance agencies.
(Ranked by number of local producers.)

MANAGER(S)/
OWNERS

SPECIALTIES

YEAR
EST’D

85

Mike Aiello, John Eck, Jr.,
Todd Sowle, Dave White,
Chris Leming

Commercial Insurance, Personal Insurance,
Employee Beneﬁts, Individual Life/Health,
Bonds

1887

1

R. W. Troxell & Company
214 South Grand Ave. West
Springﬁeld, IL 62704

2

Forsyth Insurance Group, Inc.
430 E. Vine St.
Springﬁeld, IL 62703

217-525-9500
217-528=1526
forsyth-ins.com
dblankenship@forsyth-ins.com

15

11

Dale Blankenship,
Greg Cannedy

Personal Insurance, Commercial Insurance, Life,
Health and Group and Financial Services

1946

3

American Central Insurance Service
3800 Hedley Road
Springﬁeld, IL 62711

217-698-9000
217-698=9898
americancentralinsurance.com
stan@americancentralins.com

10

24

Stan Travelstead

Employee Beneﬁts, Commercial Insurance,
Personal Insurance, Financial Services

1987

3
4
5

Goodenow Insurance Agency Inc.
1207 N. Eighth St.
Springﬁeld, IL 62702

217-523-5443
217-523=5456
goodenowinsurance.com
goodenow@goodenowinsurance.com

10

4

Donald Goodenow

Home, Auto, Life, Commercial, Health and
Senior Products

1998

217-793-6655
217-793=6706
dimondbros.com

8

4

Mark Donaldson

Commercial Lines, Personal Lines,
Employee Beneﬁts

1867

217-546-6900
217-546=7034
nicoudinsurance.com
info@nicoudinsurance.com

6

26

Jim Hillestad,
Tim Nicoud, Jr.

Financial Institutions, Business Insurance,
Personal Insurance and Beneﬁts

1985

6

Denton Merritt Dycus Insurance Agency
2800-03 S. Sixth St. P.O. Box 1179
Springﬁeld, IL 62703

217-528-0408
217-522=5400
dentoninsurance.com
dmerritt@dentoninsurance.com

5

3

David R. Merritt

Personal Lines and Small Commercial

1930

6

Godfrey Insurance Agency
101 W. Mulberry
Chatham, IL 62629

217-483-9590
217-483=9593
godfreyinsuranceagency.com
rustin@godfreyinsuranceagency.com

5

6

Rustin Godfrey, Lisa Godfrey

Crop Insurance, Home, Auto, Life,
Commercial Lines

2002

7

Rezin Insurance Group
5 Red Bud Lane
Springﬁeld, IL 62712

217-529-9711
217-529=0555
rezininsurance.com
roxie@rezininsurance.com

4

5

Michael Rezin

Auto, Home, Life, Business, Health,
Medicare Supplements

2000

7

Snyder Insurance
2131 W. White Oaks Drive
Springﬁeld, IL 62704

217-793-6000
217-793=6161
insurewithsnyder.com
info@insurewithsnyder.com

4

6

Charles Farner

Home, Auto, Life, Group Health, Farm,
Business-Concrete Ready Mix, Restaurants,
Contractors, Trucking

1906

Dimond Brothers Insurance Agency, Inc.
3931 Wood Duck Drive
Springﬁeld, IL 62711
Nicoud Insurance
4481 Ash Grove, Suite B
Springﬁeld, IL 62711
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INSURANCE

Insurance with a personal touch
By Roberta Codemo

Mike and Roxie Rezin started working in the
insurance industry because they wanted to
help people ind protection.
“In the past, I’ve seen incidents where
people were not properly covered and
lost everything,” said Roxie, who became
a licensed insurance producer in 2001. To
become licensed insurance producers, she
and Mike had training in property, casualty,
life and health insurance and had to pass a
state licensing exam and go through annual
continuing education classes in addition to
money laundering and ethics classes.
A licensed insurance producer since
1997, Mike irst worked for Century
Insurance before opening Rezin Insurance
Group in 2000 in a storefront on Sangamon
Avenue to offer people better protection.
Roxie joined him in 2001. The business
moved to 5 Red Bud Lane 10 years ago
and there are two employees, who are also
licensed insurance producers.
The couple is also licensed in Wisconsin
where they have family members and Roxie
is licensed in Florida because a lot of her
clients have second homes there and she
wanted to be able to help them. Each state
has different licensing requirements.
Rezin Insurance Group is an independent
insurance agency, which means they can
write policies for different carriers. Before
applying with an individual carrier to sell
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its products, the couple irst looks at the
carrier’s J.D. Powers status as well as their
dependability and ease of working with
them. Among the carriers they work with
are AAA and Travelers Insurance.
Each carrier has different qualiications
that must be met. They started with Erie
Insurance. “The company is top of the
line and offers training,” said Roxie. “They
worked alongside us and really showed us
the way.” The couple interviewed with Erie
Insurance ive times before the company
agreed to allow them to sell its products.
“They were very thorough,” she said.
Being an independent insurance agency
gives them an advantage over an exclusive
agent, who can only write policies for one
carrier. “We wanted to offer people a lot
more options,” said Roxie. If for some reason
a client’s insurance goes up, they can ind
them a better option. “We can ind something
that its just about everybody,” she said.
“The industry has changed over the last
ive years,” said Roxie. “It has become more
of a challenge.” The couple stays on top of
what is going on in the world. One of the
biggest challenges facing the industry is the
change in underwriting rules. Because of
all the weather-related claims over the past
few years, carriers are much stricter about
what can be written and there is stricter
enforcement of the rules and regulations.

Mike and Roxie Rezin of Rezin Insurance.

To succeed in the insurance industry
takes not only knowledge of the business
but an understanding of clients’ needs and
the ability to help them become properly
protected. The couple works with their
clients to ind products that best serve the
latter’s interests. Roxie said 95 percent of the
time she and Mike can ind something that
will it anyone. “Once they walk out the door,
they’re open to any type of claim,” she said.
What sets Rezin Insurance Group apart
from its competitors is their customer

PHOTOS COURTESY OF REZININSURANCE.COM

service. “Our clients have told us that,” said
Roxie. “When you call, you can always talk
to a licensed agent.” She said their business
philosophy is to ind clients the best possible
coverage at the best possible price.
The couple loves what they do. “We don’t
have any plans to retire,” said Roxie. “We’ll
keep right on doing what we’re doing. We
enjoy it.”
Roberta Codemo can be reached at
rcodemo@hotmail.com.

TAXATION

What Internet tax?
By Dave Kelm

“My competition is not brick and mortar
businesses. It’s the Internet.” Laurie
McWilliams, owner of CopperTree Outdoor
Lifestyles, recently made the declaration
that many other Springield area retailers
have repeated as Internet sales become
a much larger percentage of retail sales
in Illinois and the United States. Just as
retailers are feeling the pinch of fewer
customers and reduced sales, local and
state governments are experiencing similar
pain in lower sales tax revenues from online purchases.
Illinois has struggled over the last
few years to develop an appropriate
method to level the playing ield between
local store owners and online retailers.
In 2011, the Illinois General Assembly
passed legislation that required out-ofstate retailers to pay sales tax on sales
that originated in Illinois. This became
known as the “Amazon Tax” after the giant
Internet retailer. The legislation ended a
number of relationships between Amazon
and other large Internet retailers as well as
small Illinois websites that advertised for
online sales portals in an effort to further
avoid paying Illinois sales tax.
Believe it or not, sales tax owed on
an Internet transaction used to be the
responsibility of the buyer. After you
bought the complete American Girl doll
collection online for your daughter’s best
Christmas ever, you were supposed to
don your green eyeshade, crack out the
sales tax tables helpfully published by the
Illinois Department of Revenue and submit
an accurate payment to our friends in the
Willard Ice Building.
Not surprisingly, such a scenario has
rarely taken place. It is so rare, in fact, that
the National Council of State Legislatures
estimates that states are owed a total of $23
billion in unpaid sales tax from Internet
transactions. The Illinois Department of
Revenue projects that Illinois loses out on
about $150 million in uncollected Internet
sales taxes on an annual basis.
In October 2013, the Illinois Supreme
Court threw out the Amazon Tax, writing
that it conlicted with the federal Internet

Tax Freedom Act. So we were all on our
own again, dutifully sending in our sales
tax payments to the state tax collector.
But in the 11th hour of the spring session,
the Illinois General Assembly passed new
legislation that re-invokes the Amazon Tax
upon Internet retailers and, the supporters
hope, answers the problems the court had
with the previous attempt. This legislation
still awaits the governor’s signature.

is not the point and [businesses] are
regulated to absolutely nonsensical levels.”
McWilliams has been in the landscaping and
outdoor industry for 30 years. CopperTree
has between 15 and 17 employees and
contributes $50,000 to $75,000 per year in
local sales taxes.
McWilliams deals with Internet
competition on a daily basis in her store
on Springield’s westside. “Customers will

air
place f
market of 2013
act

ness

$

The
Illinois
Retail
Merchants
Association fought hard to pass the new
legislation in an attempt to ind parity for
Illinois retailers and Internet marketers.
Rob Karr, the president and CEO of the
Illinois Retail Merchants Association,
lauded the passage of the new legislation,
saying the “legislation is another step in
leveling the playing ield for brick-andmortar retailers along with residents of
Illinois who are being unfairly penalized
for purchases made out of the state.”
McWilliams, of CopperTree Outdoor
Lifestyles, takes a much different approach
to the issue of competition and taxation
of Internet sales. “Businesses need to be
constantly evolving,” McWilliams said in
an email interview. “Blaming the Internet

stand in my store and ‘Google’ products
to comparison shop right in front of me,”
McWilliams commented.
McWilliams does not blame her
customers, as she understands that
everyone is looking out for their bottom
line. In response to pressure from online
sales, CopperTree is building an Internet
sales website and constantly cultivating
the relationship side of the business.
“Some buyers have been burned enough
on bad purchases and they are seeking
assistance from a local with experience
to help with a purchase,” McWilliams
said of her efforts to capture some of the
disaffected Internet shoppers.
McWilliams admits that getting into
web-based retail has had its hurdles,

largely presented by the varying sales tax
rates and collection procedures between
the 50 states. Part of the reasoning behind
the Illinois push to re-implement sales
tax collection for web sales is to push
Congress towards a national solution.
Given the potential of billions of lost
revenue dollars from uncollected sales
taxes, business groups, along with state
and municipal governments, are hopeful
that Congress will develop a national
response to the issue. “The passing of
this legislation establishes Illinois as a
national model for the retail industry
and we hope this leads to momentum for
a federal solution,” Karr said upon the
passage of the new Illinois legislation.
A local business owner who is a
proponent of sales tax fairness is George
Preckwinkle, president of the local Ace
Hardware stores. “So many small and
middle-sized brick and mortar businesses
are disadvantaged by our current national
tax policy helping Internet retailers,”
Preckwinkle noted. “Perhaps it was needed
to start up the industry, but today it’s in full
swing and that industry no longer needs
this unfair advantage.” Preckwinkle notes
that he has long been a supporter of the
Marketplace Fairness Act of 2013 working
its way through Congress.
Relationships and personal service
are also keys to Preckwinkle’s strategy
in dealing with web competition. The
11 area Ace Hardware stores provide the
expertise and a helpful attitude that is
dificult to come by with Internet retailers,
according to Preckwinkle. Additionally,
Preckwinkle was instrumental in forming
the Springield chapter of Local First. “I’m a
big fan of shopping local,” Preckwinkle said.
“I know how my parents beneited from
local shoppers over the years as they grew
into a leading regional hardware business.”
Local First has grown to over 400 members
in its irst ive years.

Dave Kelm is a local attorney
and speaker who can be reached at
DavidAKelm@gmail.com.
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Environmental due diligence
and commercial real estate
By Thomas C. Pavlik

Hardly a day goes by where I don’t ind
myself discussing the latest commercial
real estate news with clients and friends
and I have an increasing amount of clients
who are entering this ield. However,
there’s a general lack of knowledge about
the risks imposed on owners by a variety of
environmental laws.
Imagine you’ve bought your irst piece
of income-producing property. After several
months, you discover that the prior owner
dumped contaminants out the back door
and now the EPA wants you to clean up the
property. It may sound far-fetched, but this
is a routine occurrence throughout Illinois.
Federal and state laws, generally
speaking, impose liability for environmental
remediation costs on current and prior
landowners. Yes, that’s right – anyone in
the chain of title can be forced to pay 100
percent of the cleanup costs.
There is, however, one way to escape
such liability. Both federal and state law
provide the “innocent purchaser” of land
with immunity from that liability. If this
standard is met, the property owner cannot
be held liable for past contamination, only
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for “new contamination.” How, then, does
one go about establishing himself or herself
as an “innocent purchaser?”
The usual way is to employ an
environmental consultant to conduct what
is known as a “Phase I.” Under Illinois law, a
Phase I assessment that indicates property
is “clean” is suficient to establish the
innocent purchaser defense. Federal law,
although not stating it in so many words,
essentially says the same thing.
A Phase I provides a historical review
and reconnaissance of a particular property
to identify recognized environmental
conditions. Those conditions may be past
or present history and may be located
on the property or adjacent to it. The
recognized environmental conditions are
then evaluated with regard to potential
environmental impact to the property. A
Phase I seeks to balance the cost of a site
assessment with the objective of reducing
uncertainty. Phase I assessments typically
include a review of various public records, a
site “reconnaissance” and various personal
interviews. They can only be performed
and prepared by qualiied environmental

consultants and can cost around $1,500
and up.
Phase I assessments are not guaranties
that the land is clean.
Rather, they
are designed to satisfy the innocent
purchaser defense and to reduce potential
uncertainties. Of course, if any red lags
are raised in a Phase I, more investigation
is required in order to satisfy the innocent
purchaser standard.
This further investigation usually
involves the “Phase II” inspection. A Phase
II, building on a Phase I, includes actual
tests of soil and groundwater for the
presence of contaminants. A clean bill of
health from a Phase II usually establishes
the innocent purchase defense again. But
what if contamination is found on the
property you are considering purchasing?
Beyond establishing the innocent
purchaser defense to liability, there are
additional reasons to incur the time and
expense of environmental due diligence.
The smart property purchaser includes
an “escape clause” in the sales contract so
that he or she can walk away from the deal
if contamination is found. Absent such a

clause, the law may well require the buyer
to close irrespective of the contamination.
There are other reasons to go through
this
environmental
due
diligence.
Assuming you are inancing your purchase,
your bank will ask about the environmental
status of the proposed property. Banks
are generally excluded from liability if
they ever have to take title to property
from a delinquent borrower. The real
issue, however, is that a bank will have a
dificult, if not impossible, time selling
environmentally contaminated land to
recoup its debt. Accordingly, most banks
require at least a Phase I before making a
mortgage loan on any signiicant purchase.
Moreover, even if no remediation is
required and the contaminants do not
affect your proposed use of the property,
the very presence of contamination might
“stigmatize” the property in the eyes of any
future purchasers, thereby reducing the
property’s potential sales price. Perhaps
that is a risk you are willing to take, but
environmental due diligence can let you
intelligently assess the risk.
And, if you think that you can ignore

environmental issues and rely
on your insurance to protect
you, you had best think again.
Virtually without exception,
your insurance will not provide
coverage. Most all insurance now
includes the so-called “absolute
pollution exclusion.” Due to this
provision, interpreted by Illinois
courts in the insurance companies’
favor, and for many other reasons,
the chance of collecting on any
insurance policy is so small as to
be nonexistent.
Given the enormous potential
liabilities
associated
with
environmental contamination, as
well as the uncertainty associated
with the costs of environmental
remediation, proper environmental
due diligence should become an
integral part of every transaction.
As with so many other situations,
forewarned is truly forearmed.
Thomas C. Pavlik is an attorney
from Springield.
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RESTAURANT REVIEW

The lunch crowd at Arlington’s.

Arlington’s: taste
and whimsy
By Thomas C. Pavlik, Jr.

Springield’s dining scene, especially
downtown, has been humming. Part of that
hum comes from Arlington’s, downtown’s
newest establishment and gastropub.
Located on Broadway just past the
railroad tracks off of Adams Street,
Arlington’s space has a rich history –
from meat packing plant to nightclub. Its
owners, however, have transformed the
space into a delightful combination of
whimsy, dark wood and tasteful décor.
Make sure you ask to see the second loor,
which is set up for banquets or private
events and is replete with a full-sized bar.
There’s been some money spent on the
physical plant and it shows.
Arlington’s is family owned, and over
the course of several visits, the entire
family has made it a point to introduce
themselves. It’s a nice touch. So, too, is the
fact that there are plenty of servers. On all
visits I felt well attended to. I hope that
trend continues.
Arlington’s lunch crowd appears to
have tapped into the tourist population,
with a healthy smattering of the downtown
business community. The day of my lunch
visit it was at least two-thirds illed.
Acoustics are a bit rough, but help shield
one’s conversation from nearby diners –
something we appreciated given the two
nosy ladies seated right next to us. We
would have appreciated a bit more space
between tables. Speaking of more space,
being located downtown, parking can be
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an issue – but don’t let it dissuade you. It’s
worth a short walk from readily available
parking on Adams or thereabouts.
There’s just one menu for lunch and
dinner, and it’s centered on sandwiches,
burgers and salads. Bar service is available.
There are some gems on this menu – including
the Pierogi appetizer ($7.99 – served with
Polish sausage), the Panzanella Salad ($7.99
– sourdough bread cubes, chopped tomato
and red onion topped with basil and a garlicbalsamic dressing), and Caprese Sandwich
($7.99). Burgers, sandwiches and wraps
come with fries or tater tots.
When asked by one of my guests, our
server suggested that the burgers were
the highlight of the menu. So we ended up
ordering the Club Sandwich ($8.99 – your
choice of bread, bacon and mayo) and two
Flavor Explosion Burgers ($8.99 – topped
with pepper jack cheese, deep-fried
jalapeño, bacon, fried egg and Buff-Q sauce
on a pretzel bun).
I love burgers. And this was the best
burger that I’ve had in Springield since
Sammy’s closed. Although I don’t believe it
was a house grind, the 80/20 meat-to-fat
ratio gave it that delicious beef lavor with
a soft mouth feel. Even more importantly,
the kitchen actually cooked the burger
rare as requested. Coupled with perfectly
cooked bacon and egg, this was a little
slice of heaven. Hint – get the sauce on the
side otherwise it’s a mess to eat. The Club
Sandwich was at the top of its peer group.

PHOTOS BY MARANDA POTTERF

We appreciated the ripe avocado and the
A-1 mayo was reported as a nice touch.
Our only real complaints related to the
tots and fries. Although well cooked and
seasoned, I’m too much of a purist to be a
fan of battered fries. However, the tots we
were served covered the unfortunate range
from severely overcooked to somewhat
undercooked. Given that Arlington’s just
opened a few weeks ago, we’ll chalk it up to
growing pains, as otherwise the food was
spot on.
Service was attentive yet not
overbearing. My iced tea was well
monitored and our entrées were served,
and empty plates cleared, at the same time.
Arlington’s has a well-trained staff.
We’ll be going back and, if you haven’t
visited yet, deinitely give Arlington’s a try.

Address: 210 Broadway
Springﬁeld, Illinois
Phone:

217-679-6235

Twitter:

twitter.com/arlingtonsspi

Facebook: facebook.com/arlingtonsspi
Hours:

Mon – Saturday
11:00 am – 1:00 am

Wheelchair Access: Yes
Credit Cards: Yes
Atmosphere: ★★★★
Service: ★★★★★
Food: ★★★★★
Price: ★★★★
Suitability for Business Lunch: ★★★★★
OVERALL: 4.5

Thomas C. Pavlik is an attorney
from Springield.
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NEW BUSINESS LISTINGS
Affordable Quality Lawn Care
2843 Ridge Ave., Springield IL 62702
Phone: 217-622-5885
Business Owner: Nick A. Mayes
DeHeve’s Tavern
209 S. Springield St, Auburn IL 62615
Phone: 217-415-9341
Business Owners: DeHeve’s Partnership
E & S Sales
2377 East Keys, Springield IL 62702
Phone: 217-522-5448
Business Owner: Eric J. Steiner
Forever Great 4G
3101 Twin Lakes Apt. 3, Springield IL
62707 Phone: 217-502-0481

Four Sided Flavors * Incredible Tastes *
511 S Oak St, Chatham IL 62629
Phone: 217-553-7879
Business Owner:
Jeannine C Tayou Nguepnang

J. J. Build
12 Lansing Dr.
Springield IL 62703
Phone: 217-553-3971
Business Owner: Judah Johnson

HallieNoelle
304 Casson, Williamsville IL 62693
Phone: 269-235-9065
Business Owners:
Zachary M. Mierzejewski
Haley M. A. Mierzejewski

Jacob Von Behren E
316 N. Amos Ave.
Springield IL 62702
Phone: 217-652-4151
Business Owner:
Jacob J. Von Behren

Hudspeth Primitives
311 E. 4th Street
Pleasant Plains IL 62677
Phone: 217-899-8479
Business Owner: Kyleigh Hudspeth

LaLee’s Hair Studio
941 Clocktower Drive, Suite A
Springield IL 62704
Phone: 217-415-9110
Business Owner: Laura L. Kinser

Mike’s Maintenance
1952 E. Capitol
Springield IL 62703
Phone: 217-741-2832
Business Owner:
Mike Crafton
Pathways to Mindfulness
2207 Pond Mill Ct.
Springield IL 62704
Phone: 314-369-1391
Business Owner:
Bridget Rolens
Powell Lawn and Landscaping
1926 N. 620 East Rd.
Edinburg IL 62531
Phone: 217-725-0531
Business Owner:
James D. Powell
Quality Lawn Care
2843 Ridge Ave.
Springield IL 62702
Phone: 217-622-5885
Business Owner:
Nick A. Mayes
R L Merchant INC
113 N 7th
Riverton IL 62561
Phone: 217-638-0012
Business Owner:
Rick Merchant
Route 54 Speedway
17020 Old Route 54
New Berlin IL 62670
Phone: 217-381-7821
Business Owners:
Patricia J Barker
Jeffrey S Barker
The Secret Service of Hendren
& Hendren
175 Sunkist Drive
Sherman IL 62684
Phone: 217-496-2270
Business Owner:
Bret Bradley Hendren
Sew So Darling
1616 Bilbridge Ln.
Chatham IL 62629
Phone: 660-233-3589
Business Owner:
Meghan Hawkins
Sharp Edge Mowing
1319 4th St.
Pawnee IL 62558
Phone: 217-303-6375
Business Owner:
Jason Banister
Thai Girl Cafe
848 Lorraine Ave
Springield IL 62704
Phone: 616-566-9694
Business Owner:
Vilavan Weeks
Trivia Workshop
3801 Castle Hill Blvd.
Springield IL 62712
Phone: 217-414-3943
Business Owner:
Russell E. Friedewald
Vet Vapors
520 N 7th Street
Riverton IL 62561
Phone: 217-303-4930
Business Owners:
Timothy A Howie
Michael A Schoenherr
Samantha L Johnson
Elizabeth H Harter
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The recent 40 Under 40 event
(see pages 8-9) drove home a
simple, if dificult to accept, fact.
I’m old. Even the honorees in the
upper reaches of the designated
age range appeared as veritable
whippersnappers in my eyes.
Of course, old is a relative
term. I’m nowhere near
ready for any of the eldercare
programs outlined elsewhere
in this issue (see page 13), but
that doesn’t stop me from being
taken aback when I realize, for
instance, that the new partner
at the medical clinic grew up
listening to Britney Spears and
is likely to think of the postpunk and alternative music of
my youth in a light similar to
how I might once have seen
Frank Sinatra’s rat pack: cool in
a way (maybe) but deinitely a
relic of a bygone era.
These young people, born
after 1980 and conventionally
labeled “millennials” are our
lawyers, our doctors, our captains
of industry. They are our readers
and employees and customers.
“I believe that children are the
future,” went the song from 1986.
Well, that future is now and those
speciic children are pretty much in charge.
Shifting cultural markers aren’t the
only source of differences. Technology has
dramatically altered the environment we all
share. People in every age group and area of
endeavor have been forced to adapt or die
regarding the advent of personal computers,
the Internet, smartphones and the attendant
tsunami of e-commerce, social media and
app-mania. However, no matter how adept

those born before the start of the 1980s
may become at navigating this technology,
our younger counterparts are born to
these churning waters. Some have never
experienced a world without the stuff.
It often seems to me that the Internet
age’s instantaneous access to all manner
of information and products has created
a new pace of living. Things that some
were once accustomed to standing in line

for or “sending in box tops”
in order to receive in the mail
are now accessed with a few
keystrokes. That sort of thing
would have to change the way
one operates in the world.
I once remarked to a highly
successful millennial of my
acquaintance that he seemed
unable to focus on any topic of
conversation long enough to
complete a series of thoughts.
His reaction, without a trace of
facetiousness, was to state that
“attention span is overrated.”
He then shifted his attention
back to the televised boxing
match we were watching for
just a few seconds before
abruptly standing up to feed his
Jack Russell Terrier.
This was a disconcerting
statement, and it still gives me
pause. And yet, this young man
has a family, pursues a wide
variety of interests and founded
his own proitable company.
Whether or not attention span
is indeed overrated, current
and future generations do seem
likely to be wired differently
from previous ones in some
fairly important ways.
Still, there is no need to panic. Millennials
aren’t aliens (although ‘millennial’ does
contain all the letters needed to spell ‘alien’).
Even the youngest, most tech-savvy dubstep
fan in your customer-base, subscriberdemographic or engineering irm wants the
same things we all do. Reliable products
and services, value for money, safety and
prosperity. You just might ind they aren’t
willing to wait very long for any of it.
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